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Aerosol Production in 1955 
Totaled 240 Million Units 


Soap War Looming in France 
Between Lever & P &G 


$50,000,000 Spent for Lipsticks 
Gives Average Woman 7 a Year 


Aerosol Dog Deodorant a 
Real Tail Wagger 


Pacific Coast Borax to Merge 
with U. S. Potash Co, 


MINUTE NEWS . . 


Production of aerosols in the United States and Canada in 1955 
totalled 240,000,000 units with a retail value of about $250,000,000, 
according to the Chemical Specialties Manufacturers Assn. Insecti- 
cides lead the procession in sales. Bug killers accounted for 56,000,000 
units and hair net sprays 53,700,000 units. Other leading products 
were: shaving lather, 45,400,000 units; room deodorants, 32,100,000 
units; shampoos, perfumes, colognes, personal deodorants, sun tan 
oils and hand lotions, 14,200,000. The report to the association was 
made by Frederick G. Lodes of Precision Valve Co. 


A soap war is shaping up in France. Procter & Gamble Co. is moving 
into that market with Tide and a mammoth advertising campaign. 
For years the Lever Bros. Co. has dominated the French market and 
is the largest advertiser in France. Procter & Gamble Co. has appointed 
a French advertising agency to promote the sale of its products with 
an appropriation said to be $2,000,000. 


Perhaps the most universally used cosmetic by women in all walks of 
life from the age of 14 and up, is the lipstick. While it had its counter- 
part in ancient Egypt and in Greece and Rome, it wasn’t until 1915, 
according to the Scovill Manufacturing Co., that the modern lipstick 
came into being. In that year it came about as the result of a meeting 
between Antoine Guash, a French cosmetic manufacturer and Maurice 
Levy. The meeting resulted in the formation of the French Cosmetic 
Manufacturing Co. in New Rochelle, N. Y. It was the first company to 
market lipsticks in metal containers. Prior to that cardboard and 
paper tubes had been used to package a few French lipsticks sold in 
the United States. Today the American woman uses an average of 
seven lipsticks a year and spends more than $50,000,000 a year on her 
lip make-up. In 1921 the first lipstick case to propel the stick from the 
case mechanically was patented by LeRoy Root. Two years later 
Scovill introduced the first propel-repel case and the basic form for 
modern lipstick packaging was set. Subsequently numerous advances 
have been made: the lipstick that could be operated with one hand, 
the swivel type lipstick case, the case with a built-in safety lock that 
prevents accidental blunting of the lipstick end, etc. 


To neutralize canine odor, to reduce skin bacteria and for controlling 
dry skin conditions on dogs which lead to fungus diseases and scratch- 
ing, Whitmire Research Laboratories have launched an aerosol spray 
which deposits a bacteriostat and deodorant for use on pets. It is 
applied by a light spray over the entire dog while raising the hair with 
the hand or a comb, then brushing. It is also said to be useful for 
spraying around kennels and on rugs to prevent doggy smells. It is 
estimated that there are 30 million dogs in the United States. 


Pavific Coast Borax Co., which is the American affiliate of Borax 
Holdings Ltd., is to merge with the United States Potash Co. The 
name of the consolidated company will be United States Borax & 
Chemical Co. The consolidation agreement is to be submitted to stock- 
holders of both companies late this month. 
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New Administration Center 
For Dow Chemical Co. 


Home Permanent Wave Use in 
1955 Less than in 1954 


Armour & Co. Closes Soap and 
Glycerine By-Products Plant 


U. S. Flavor and Perfume 
Materials Output Rises 


One Cup of Coffee Provides 
Need for Vitamin Niacin 


Why Supermarkets Like to 
Stock and Sell Cosmetics 
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A new administration center consisting of a group of buildings in an 
area about a mile long and a quarter of a mile wide is to be erected in 
Midland, Mich. for the Dow Chemical Co. Work is to be started this 
Summer. 


Use of home permanents has levelled off in the last year according 
to the latest survey conducted by John H. Breck, Inc. For instance 
it shows that 26% of women used home permanents in the final three 
months of 1955 compared with 27% for the same period in 1954. But 
it was also found that more patronized beauty shops in the same 
period in 1955 than in 1954. Thus 62% visited beauty shops in that 
period in 1955 whereas 57% visited beauty shops in 1954. Of the 
women who patronize beauty shops 71% get shampoos; 11% get mani- 
cures; and 7% have their hair tinted. Women over 50 are the best 
customers of beauty shops. Just 19% of them used home waves. Of 
women under 40, 30% used home permanents. The use of home per- 
manents is higher in the middle income group than in the higher 
or low income groups. About 80% of women have hair problems, the 
more common ones being dry hair, dandruff, falling hair, unmanage- 
ability, lack of lustre and oiliness. 


The manufacture of soap and glycerine by-products will be discon- 
tinued by Armour & Co. at its North Bergen, N. J. plant July 21. All 
other operations at the plant will be continued. 


The total production of flavor and perfume materials in the United 
States in 1955 was 41,000,000 Ibs., an increase of 17% over the previ- 
ous year according to the U. S. Tariff Commission. Sales in 1955 
amounted to 35 million pounds, valued at $51 million, compared with 
31 million pounds, valued at $47 million, in 1954. Production in 1955 
of cyclic flavor and perfume materials totaled 23 million pounds, 5% 
more than the 22 million pounds reported for 1954. Last year’s output 
of acyclic materials amounted to 18 million pounds, a rise of 38% 
over the 13 million pounds turned out in 1954. Important cyclic 
products include methyl salicylate (synthetic wintergreen oil), ter- 
pineols, anethole and phenylethyl alcohol. Sales of cyclic flavor and 
perfume materials in 1955 were 19 million pounds, valued at $30 
million, compared with 18 million pounds, valued at $27 million, in 1954. 
By far the most important of the acyclic materials was monosodium 
glutamate, production of which totaled 16.5 million pounds. Sales of 
acyclic flavor and perfume materials in 1955 amounted to 16 million 
pounds, valued at $22 million, compared with 13 million pounds, 
valued at $20 million, in 1954. 


One cup of coffee, depending on its quality and type of roasting pro- 
vides from 10 to 50% of the average person’s daily requirement of 
the vitamin niacin, according to research by Dr. Ernest B. Lockhart 
of the Coffee Brewing Institute. A cup of coffee contains 10 calories 
and its low food value appeals to dieters. Incompletely cleaned brewing 
equipment and boiling are usually the cause of off-flavor that the 
drinker sometimes detects. 


Out of every $100 spent by the average customer in the Foodtown 
chain of supermarkets in Cleveland during a 13 week period $1.85 
was spent for drugs and toiletries. On the drugs and toiletries sold 
this supermarket chain earns a gross margin of 27.7%, compared 
with a margin of 17.9% on total sales. The drug and cosmetic depart- 
ment is in seventh place among the chain’s 15 top gross profit pro- 
ducers. The different items of drugs and toiletries carried number 
32, ranging from dentifrices to foot care products. 
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The World-Famed 
Lilacs 


Bloom Again 


Heiko Perfume and Cosmetic Compounds are 


once more available to fine perfumers. 


Heine and Company has again begun to pro- 
duce the quality specialties so highly prized and widely 
known for their unsurpassed excellence the world over. 


Heine and Company is resuming full produc- 
tion. Mr. Frederick C. Keidel, long distinguished in the 
field, will be Chief Perfumer, assisted by a staff of com- 
petent perfumers and chemists. Mr. Chester Tompkins 
will be in charge of sales. 


Now you may order superb: 


Heiko-Lilac *“*A” 
Oil of Lilac known around the world as an 
indispensable base for modern perfumes with 
the natural odor of fresh flowers. 


Heiko-Jasminette White 
Most widely used in cosmetic compositions. 


Heiko-Pink 
Respected for its retentive power, and highly 
recommended for all carnation compositions. 


Your welcome inquiries for samples of all in- 
imitable Heiko flower products, aromatic chemicals, and 
essential oils will receive our interested, prompt atten- 
tion. Please let us help you meet your finest quality 
requirements in every detail. 


HEINE &Co 


601 W. 26th St., New/York 1, N. Y. 
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A Revolution in Distribution . . . 


An economic revolution in distribution is in the 
making. There is a trend towards bigness in busi- 
ness and also, for weal or woe, in government, 
which is likely to influence the course of industry. 
Retail business is being decentralized. The signifi- 
cant part of the latest (1954) Census of Business 
shows a relatively greater growth in those portions 
of metropolitan areas that are outside the central 
cities. Self-service in retailing which started with 
the Piggly-Wiggly stores in the South has spread 
like wildfire. Today supermarkets are found in all 
sections of the country. Most are now selling cos- 
metics. Variety stores and drug stores have joined 
the parade to self service in whole or in part and 
one store in a big variety chain has launched its 
own private brand dentifrice. House-to-house dis- 
tribution is increasing. For years soft beverages 
and vials of perfume have been sold through vend- 
ing machines; and now a cosmetic manufacturer 
has adopted this method for selling his lipsticks. 
These are just a few of the factors in the distribu- 
tion picture. 


How the T. G. A. Met the Situation .. . 


The Toilet Goods Association, fully cognizant of 
the stresses and strains that are beginning to make 
themselves felt in the business picture, framed a 
program for its last meeting that was definitely up 
to the times. The highlight of the Session on Man- 
agement, for example, was probably the address of 
John M. Fox on “What It Takes to be a Manager” 
because his ideas were concerned largely with 
human relations and were in harmony with the 
thinking of the more enlightened industrialists. 


The Session on Advertising .. . 


In most large companies, and in many of the 
smaller companies, advertising is the biggest part 
of the sales expense and a considerable part of the 
over-all operating expense. For example the adver- 
tising expense of the Procter & Gamble Co. over a 
five year period was 25.6% of total sales and ad- 
ministration expense. One network television show 
in one hour can cost as much as an entire annual 
advertising campaign for some companies only a 
few years ago. A double page advertisement in a 
leading national magazine may cost more than a 
whole diversified schedule of magazine advertising 
in 1931 when the T. G. A. was founded. In com- 
parison with the amounts spent on research and 
development it would seem that an insufficient 
amount is spent on research in selling and distri- 
bution particularly in the operation of a successful 
advertising campaign. 

3ecause of the importance and expense of adver- 
tising the session was therefore most timely. One 
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speaker showed how TV advertising has been made 
available to all—small as well as large companies. 
Another stated that the next important step in 
creating more effective advertisements will come 
from understanding what readers really get from 
them. “It is not what you think you are saying in 
an advertisement, it is what the reader thinks you 
are saying that makes or loses sales” he pointed 
out. It is significant that pretty much the same sub- 
ject was taken up by the International Distribution 
Congress June 4, sponsored by National Sales Ex- 
ecutives. 


The Role of Packaging .. . 


The timeliness of the Session on Packaging of 
the T. G. A. is emphasized by the fact that for the 
first time the merchandising role of packaging will 
be spotlighted at the first packaging clinic of the 
National Retail Dry Goods Association June 25-27 
in New York. A three day seminar will consider 
how more and better coordinated packaging can 
sell more merchandise. 

In view of changes in distribution there is need 
for changes in packaging. A recently completed 
survey by the Folding Paper Box Association 
showed that package changes were made by 81 
of the nation’s food manufacturers last year. Un- 
questionably the supermarkets had an important 
bearing on packaging; for the goal in selecting new 
packages was to get display value, customer atten- 
tion and readier brand identification in the new 
packages. Several of the papers at the T. G. A. 
Session on Packaging offered much useful food for 
thought along the same lines. 


What Was Wrong? ... 


The Executive Vice President of the T. G. A. in 
a letter to members asking for comments on the 
convention urged them not to pull any punches; so, 
to oblige him, two irritating matters will be pointed 
out. For one the enlargement of the typewritten 
sections on the slides shown on the screen were 
seen with difficulty beyond the twelfth or fifteenth 
rows. A large section of the much interested audi- 
ence was therefore deprived of much that was of 
value in illustrating the speaker’s talk. For another 
thing, conversations of the crowd assembled out- 
side the meeting room at times were so loud that 
when the door was opened—which was frequently 
—it was impossible to hear the speaker. 

However what was right so far overbalanced the 
foregoing minor annoyances that it seems almost 
a sacrilege to even mention them. The staff of the 
T. G. A. managed all details with tact and skill, the 
convention proceeded in an orderly and business- 
like manner and so, all told, the twenty-first anni- 
versary meeting was one that will long be re- 
membered. 
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COMPANY LIFE: rs In THE LABORATORY 


A LL. I say is that whether your company still is in 
existence and making a profit 10 or 20 years trom 
now, or what kind of a product it will be making on 
selling then, is more likely to be determined by what 
happens in the laboratory than in the accounting oflice, 
in the sales office—or even in the halls of Congress o1 
the White House. If you don’t believe me, think back 
50 years. The changes that occur in the next 25 years 
will be every bit as great as those of the last 50. How 
many companies of today even existed 50 years ago? 
And of those that do date back to 1905 how many were 


then making products or using methods which were 
the same as those of today? And how many companies 
of 1905 have gone out of existence—because they stuck 
to a product which became obsolete? Yes, in 50 years 
we have gone from wagons and kerosene lamps to 
airplanes and television. And whence came all these 
changes? Did anyone in Washington invent the elec- 
tric light? Did the accounting department invent radar 
or television? Did the political actions of 
Roosevelt of Woodrow 
try or the oil industry? 


Theodore 
Wilson create the radio indus- 


IT's THis MONTH: 50th ANNIVERSARY 


Ves year marks the fiftieth anniversary of the 
Food and Drugs Act and the Meat Inspection Act of 
1906 the beginning of Federal protective legis- 
lation which, down through the years, has been of 
increasing benefit to everybody in the United States. 

State chemists were the first to see the need for a 
uniform Federal food and drug law. They found a 
fighting champion in 1883 when Indiana’s State 
Chemist, Dr. Harvey W. Wiley, came to Washington, 
and was appointed Chief Chemist of the United 
States Department of Agriculture. From that posi- 
tion he directed a campaign of food and drug en- 
lightment whose beneficial effects are still felt every- 
where today. Finally in 1906 Congress responded to 
the public will, and on June 30, 1906, President 
Theodore Roosevelt signed the Food and Drugs Act 
and the Meat Inspection Act. 

Although the 1906 act was the strongest in the 
world at that time, in a few years it was lagging 
behind the growth and progress of industry. One of 
the weaknesses was the lack of control over cos- 
metics and mechanical treatment devices. In 1938 


NEW SALESMEN: 


E \ KRY new salesman is afraid of himself. There is 
this. He like you or 
me when we are facing something new and something 


nothing unusual about 


iS just 
which looks difficult because we don’t know how to do 
it. If we recognize that a new salesman is afraid of him- 
self, what does this mean in terms of sales training? I 
think it means that sales training must be directed to- 
ward the constant fortificaion of this man’s ego, toward 
the development of his sense of power and skill, toward 
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Congress passed the present Food, Drug, and Cos- 
metic Act, which corrected most of the faults of the 
Act of 1906. 

The purpose of the present law is to insure that 
foods, drugs, therapeutic devices and cosmetics 
shipped in interstate commerce, or imported into the 
country, are pure and wholesome, safe to use, made 
under sanitary conditions, and truthfully labeled. 
As an additional safeguard, the safety of every new 
drug must be proved to Food and Drug Administra- 
tion scientists before it may be marketed. 

The men and women charged with enforcing the 
Federal Food, Drug, and Cosmetic Act are experi- 
enced and conscientious public servants, dedicated 
to the task of administering what has been called 
“the most significant peacetime legislation in U. S. 
history.” Maintaining the high standards of whole- 
someness and purity of America’s foods, medicines, 
and cosmetics is an exacting and never-ending task. 
It requires the wholehearted cooperation of govern- 
ment, industry, and responsible citizens everywhere. 
Remember, it safeguards you. 


IT'S IN THE TRAINING 


the creation in his heart and soul of a “power complex.” 
He may never be an expert but he must be made to feel 
that he is. In today’s competitive market, product train 
ing alone is not enough. A full 
enough. No old-time 


head of steam is not 


amount ol sales-management 
evangelism will substitute for thorough sales training. 
This man has got to know how to sell if he is to over- 
come this devil Self.— 


David Sutton, 


whom we all know, Fear ol 
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Quality production puts 
your products in the spotlight 


Let Avon set the stage for your Private Brands of Cosmetics and Toiletries. 
Your products will be produced with strict adherence to the formulae you 
desire ...and be packaged precisely as you wish. Avon’s specialized 
knowledge and experience, developed over the past 69 years, is your 
assurance of quality in every phase of cosmetic and toiletry production. 


Call or write Avon for complete information concerning the production of 
your own brands of toiletries and cosmetics. 


PRIVATE BRAND DIVISION 


SO ROCKEFELLER PLAZA NEW YORK 20 N. v 


Cc) 


STRATEGICALLY LOCATED LABORATORIES IN SUFFERN. NEW YORK + PASADENA. CALIFORNIA + MONTREAL, CANADA 
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TECHNICAL §&-' 


A Constituent of Human Perspira- 
tion With Intense Ultra-Violet Ab- 
sorption. J. M. Vandenbelt, C. E. 
Childs, Denise Lundquest, and Jere 
Saladonis (Parke, Davis & Co., Detroit, 
Mich.). Scrence 119, 514-15 (1954).—A 
substance occurs in human perspira- 
tion which possesses intense ultraviolet 
absorption and is very sol. in H,O or 
alk. soln. and less sol. in org. solvents. 
It was collected by rinsing down body 
surfaces. The rinsings were evapd. in 
vacuo without loss of absorption prop- 
erty. It is stable in both N alkali and 
acid and cannot be hydrolyzed. Water- 
sol. constituents of human perspira- 
tion previously reported do not show 
this absorption. Conjugation of the 
absorbing moiety with a saccharide is 
postulated. The authors refer to a 
simultaneous publication identifying 
urocanic acid as a constituent possess 
ing similar ultraviolet absorption 
Zenisek and Kral, C.d. 48, 2866e). 
Thru C.4. 8902d 


Relation of the Gonads and Adren- 
als to Growth of Hair in Mice and 
Rats. Alberto B 


expt 


Houssay (Inst. biol. 
\ires) {eta 
232-46 (1953) 


In adult mice of certain 


med., Buenos 


Physiol. Latinoamer 3, 
(in Enelish 
strains removal of the testicles o1 
ovaries greatly increased the rate of 
hair growth. No such effect was ob 
served in rats. Removal of the adrenals 
accelerated hair erowth in both mice 
ind rats. In both rats and mice larg¢ 
doses of adrenal cortical hormones and 
sex hormones retarded the erowth of 
hair. The difference in the action of 
castration is due to the difference in 
sensitivity of hair follicles to the action 
of estrogens and androgens. The nor 
mal cyclic rhythm of hair growth is 
regulated physiologically in rats by the 
inhibitory action of adrenal 11-oxv- 
genated steroids, estrogens, and andro- 


gens. 47 references. Thru C.4. 8905¢. 


Antiseptic Soap. David J. Beaver, 
Paul J. Stoffel, and Roland S. Shumard 
to Monsanto Chemical Co.). U.S. 
2,678,302, May 11, 1954.—4,4’-(p-Hy- 
droxybenzylidene) - bis(3-methyl-6-tert- 
butylphenol) (1) mixed with a deter- 

nt soap, such as a neutral, white 


erade tallow soap, in minor pro 
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portions forms a product with excel- 
lent antiseptic properties. I is a lemon- 
yellow cryst. solid (m. 263°) prepd. by 
condensing 1 mol. wt. of p-hydroxy- 
benzaldehyde with 2 mol. wts. of 6-tert- 
butyl-m-cresol in the presence of an 
acidic condensation catalyst. By using 
0.5-10°% of I the lathering, color, odor, 
and cleansing properties of the soap 
are not impaired. The product is effec- 
tive against staphylococci such as 
Staphylococcus aureus, whereas deter- 
gents used alone are not. I or its metal 
salts can be added to the detergent 
compn. in any suitable manner during 
the crutching, milling or similar op- 
eration. Thru C.A. 9730b. 


Formation of Hydrogen Peroxide in 
Calamine Lotions, Davis R. Reese and 
Earl P. Guth. J. Am. Pharm. Assoc. Sci. 
Ed. 491 August, 1954.—A study of both of- 
ficial and nonofficial calamine lotions is 
presented. Hydrogen peroxide formation 
is accomplished by irradiation with ultra- 
violet light from several sources, both nat- 
ural and artificial. A comparison of the 
bacteriostasis from the irradiated and non- 
irradiated lotions is given, using an agat 


cup technique. Thru TA. 


Ethvlenediaminetetraacetic Acid in 
Soaps. R. L. Smith and P. Womersley 
(Norman Evans & Rais, Ltd., Man- 
Perfumery Essent. Oil 
Record 45, 163-5 (1954).—The develop 


ment of stable sequestering agents of 


chester, I ng.). 


the amino carboxylic acid class such 
as ethylenediaminetetraacetic acid 
(EDTA) has made soap more competi 
tive to synthetic detergents. EDTA im 
proves the clarity and storage prope 
ties of liquid soaps, is effective in 
liquid shampoos and in solid soaps not 


only counteracting the hardness in 


g 
water but ensuring good foaming and 
preventing rancidity. EDTA is con- 
sodium 


trasted with hexametaphos 


phate and under conditions which 
cause hydrolysis of sodium hexameta 
phosphate, the use of EDTA is more 
economical. J. Am. Oil Chem. Soc., 31, 


9, 400. Thru C.A. 


New Soap Germicide. FE. I. Stoltz 
and C. H. Rogers (R. T. Vanderbilt 
Co., East Norwalk, Conn.). Soap Sanit 
Chemicals 30 (6), 38-40, 109 (1954). 


bstracts... 


Captan or “Vancide 89” (N-trichloro- 
methylmercapto-4-cyclohexene - 1,2-di- 
carboximide) is a new _ bactericide- 
fungicide that possesses an extremely 
wide germicidal spectrum. Laboratory 
and field trials have shown that the 
new compound is non-toxic and non- 
irritating for human use in soaps and 
cosmetic preparations. It is a low cost 
product and can be used in bar, liquid, 
and powdered soaps in a 1.0 percent 
concentration. Daily use reduces and 
maintains at a minimum the bacteria 
and fungi responsible for dermatitis 
and secondary skin infections. Captan 
does not discolor white bar soap dur- 
ing shelf-life. J. Am. Oil Chem. Soc., 
37, (9), 400. Thru C.A. 


A Proposed Formula for Calamine 
Lotion. P. J. Pantle, Priscilla E. Perrins, 
Myrtle M. Wieand, A. N. Martin. J. Am. 
Pharm. Assn. Prac. Pharm. Ed. 15, No. 7 
418 (1954).—A number of formulas for 
calamine lotion, proposed to replace the 
product now official, have been tested and 
evaluated, A satisfactory lotion requires 
the presence of a wetting agent in addition 
to the suspending agent to produce opti 
mum properties of spread and covering as 
well as stability of the suspension. Dis 
persing agents, particularly l per cent ol 
Darvan No. 1, may also be valuable in 
promoting stability. The tormula employ 
ing 2 per cent sodium carboxymethylecellu 
lose-type 70 medium viscosity, 0.5 per cent 
Fween 20, 8 per cent zinc oxide, 8 per 
cent calamine, 3 per cent glycerin, and 
water, q. s. shows the most acceptable 
properties and is recommended for further 


study and consideration. Thru T. A 


Water-in-Oil Emulsifying Agents 
VI. Esters Synthesized from Cholesterol 
Derivates. by E. L. Cataline, Joseph 1 
Sinsheimer and Lee Worrell. /. dm 
Pharm Assoc. Sct. Ed. 43, 558-561 
(1954)—Fifteen 
a-carboxy-A®-cholestene, 


? 


normal esters of 3 
thirteen ol 
which were previously unreported 
have been prepared. Nine, previously) 
unreported, normal esters of 3. a- (hy 
droxvmethyl)-A®-cholestene have been 
prepared. The 12-hydroxysteari¢ acid 
ester and the 9,10-dihydroxystearic acid 
ester of this carbinol have also been 
prepared, as has cholesteryl 12-hy 


droxystearate. Thru (C.A. 
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DESIDERATA 


Maison G. deNavarre, F.A.I.C. 


Foreign vs. U. S. Science 


For at least five years, European 
scientists have been saying (some 
actually complaining) to me that 
U. S. authors of scientific papers do 
not quote foreign literature. My 
first reaction was to deny this 
categorically. But it has been said 
so often that the last letter on this 
provoked a little checking up. The 
following table lists the journals 
checked, the number of U. S. and 


Drug & Cosmetic Industry 
American Perfumer 

Soap, Perfumery & Cosmetics 
Perfumery & Essential Oil Record 
Industries de la Parfumerie 

Fette u. Seifen 


work. Is this not as it should be? 
The particular issues of the re- 
spective journals numbered from 
three to four copies each depending 
on the number of articles appearing 
in the journal. Only one copy of the 
Journal of the American Chemical 
Society was used because of the 
large number of articles per issue. 
As the tabulation continued, it 
was interesting to note that a pat- 
tern was quickly set and while the 
numerical count increased, the ratio 


Foreign 
») 


(U. S.) 2 
(U. S.) 3: 66 
(Brit.) 48 38 
( Brit.) of 50 
(French) F 79 
(German) ‘ 210 


Journal of the Society of Cosmetic Chemists (U. S.) } 220 


Proceedings Scientific Section of the 
Toilet Goods Association 
Chemical Industries 


Quarterly Journal Pharmacy & Pharmacology 
Journal American Pharmaceutical Assn. 


Journal American Chemical Society 
Produits Pharmaceutique 
Chemisch Weekblad 


foreign references respectively. 
These data are far from conclu- 
sive. They do indicate that scien- 
tists of a given country quote and 
recognize more of the literature of 
their homeland than of foreign 


& Aromatics 


(Brit.) 26 28 


(U. 8.) 
( Brit.) 
( Brit.) 
(U. S.) 
(U. S.) 
(French) 
(Dutch) 


bo 


91 
149 


979 


91 


225 


© bo bo 
“1-1 0D & Ww Ol 


toe -1¢ 


95 


99 


1600 


of U. S. to foreign references re- 
mained close. 

The greatest coincidence is that 
the U. S. references total 1600 and 
for the same journals the total for- 
eign references was 1639. To me 


this just means that when pooled 
together, the literature of various 
countries is quoted quite uniformly 
by the others. 

It is true that the numerical 
count of references in a different 
set of journals would vary but in 
the end, it would show that the na- 
tionals of a given country quote 
their own literature more than that 
of countries foreign to their own. 

It is hoped that some European 
challenges these data and does a 
count of his own. It would be inter- 
esting to see how long it takes them 
to do it. It took four hours of my 
time, only because my knowledge of 
scientific journals at the moment is 
pretty good, having gone over a 
couple thousand’ references in 
chemistry, bacteriology, dermatol- 
ogy, physiology, essential oils, 
pharmacology and a host of others. 
Some references are shown in a 
style completely unknown to this 
writer, hence their tabulation could 
be somewhat erroneous. These are 
few, however. 

So, now, if anyone tells me that 
Yankees don’t quote European lit- 
erature, I can really give them the 
evil eye, particularly if they say 
Europeans are open minded and 
quote all scientific data, regardless 
of origin. 


My Biggest Beef 


One can stand just so much of it, 
then blooey! 
Why, oh why, do authors of pa- 
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STOP SPOILAGE 
BY MOLDS AND 
BACTERIA... 


h 


Heyden PARAS Ee PTS 


(ESTERS OF PARAHYDROXYBENZOIC ACID) 


shat aerate H 


IN PHARMACEUTICALS... 


If your product is among the many that 
are subject to mold and bacterial attack, it 
will pay you to investigate the Parasepts as 
preservatives. These colorless and practically 
odorless neutral esters combine the properties 
of effectiveness, stability and safety, and have 
long served in a wide variety of products. 

Our sales and technical staffs will be glad 
to discuss your prospective use. Write or 
phone the nearest sales office for full in- 
formation and samples. 

e 


METHYL PARASEPT PROPYL PARASEPT 
Purified Purified 


(Methylparaben U.S.P.) (Propylparaben U.S.P.) 


ETHYL PARASEPT BUTYL PARASEPT 
Purified Purified 


BENZYL PARASEPT 
Purified 


Technical grades also available for industrial 
applications. 100, 50, 25 Ib. fiber drums. 


HEYDEN 


CHEMICAL CORPORATION 


342 Madison Avenue, New York 17, N.Y. 
Chicago « Cincinnati « Detroit « Philadelphia * Providence ¢ San Francisco 


Benzaldehyde + Benzoic Acids + Benzyl Chloride + Beta-Oxynaphthoic Acid + Chlorotoluenes + Creosotes + Formaldehyde + Formic Acid + Guaiacols 
Parahydroxybenzoates + Pentaerythritols + Propyl Gallate + Resorcinol + Salicylates + Salicylic Acid » Sodium Benzoate 
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pers spend countless hours prepar- 
ing a paper for delivery at any 
meeting, then illustrate their ad- 
dress with lousy slides. It costs 
very little more to have legible and 
readable slides for projection than 
the junk so many speakers offer. | 
know for I have prepared slides, 


too. a 

The professionals use a large 
type, and keep the slide content a 
small. They recommend two slides 


for one large table instead of one. 

If you don’t want to spend the A 
money to have slides “prepared” e' 
for you, rent a large-type type- ' 
writer for one day and do them all. oS to duplicate a BA natural odor 
But don’t load the slides too heavily Ce 
with reading matter. Most tables 
can be considerably reduced if you 
ask an impartial person to help you. 

On graphs the lettering almost... OF to create a new 
always requires a microscope to 
read. It is no harder to use large 
lettering. fragrance 

And one more thing, what is 
worse to hear than an ad-lib speaker 
who can’t ad-lib? He usually has a 
prepared paper, but prefers to lean 


one arm on the paper (so he can’t . . . OF conversely, To mask 
read it and has to try ad-libbing) 


and attempts to address his audi- an odor 


ence in a chummy, matter-of-fact 

manner. He wanders all over the 

subject, periodically tries to find his 

place on the paper he is leaning on, 

finds it and winds up again. All you We would gladly welcome 

can hope for is that he develops 

laryingitis to make your pain short. 

You can then later read his paper challenge 
which quite often is pretty good, 


too! 


Notes 


The very enterprising Scientific 
Section of the T.G.A. had a full 
house meeting again at the annual 
Convention, during which the 
C.I.B.S. awarded a $250 check to 
Dr. I. Blank for the best paper pre- 
sented before the section in 1955. 

The following day the So- 
ciety of Cosmetic Chemists made 
two awards, an honorary member- 
ship to F.D.A. Commissioner George BRUNO COURT 
P. Larrick and a $1000 check and 
scroll to Dr. Walter B. Shelley for 
his outstanding work on perspira- 
tion. . . . Clarice Mills and _ co- 
workers gave a very interesting pa- 
per at the S.C.C. meeting on a test 
method for evaluating the effective- 


ness of cream hair rinses... . Ray R ' 
Reed sold me on a “Prom,” the next : a6 | N C 
time I get my hair waved with his ’ ; 


A nastssnsninensneseneensensttanesnnenenetatebiinsiesinitssitsitiesinetiaiettebmnensnnininiiaianinddeil 


Sole Agents in U.S. & Canada 


Jean Roure Pierre Ziller 


Grasse France 


paper on a new hair waving tech- 
nique and product—to single out a 
couple of papers is not fair when 8 East 12 St. e New York 3, N. Y. 701 So. LaSalle St. e Chicago 5, Ill. 


the others were as good—I just 


happened to hear larger portions of In Canada .. . R. M. Ferguson & Company, 81 Dunedin Drive, Toronto 
the papers mentioned. 
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(un absolu des eaux) 


ONE OF THE FEW NATURAL BITTER ORANGE PRODUCTS AVAILABLE 


Bertrand Fréres, Inc. 


443 FOURTH AVENUE NEW YORK 16, NEW YORK 


FRANCE: Grasse, Avenue Font-Laugiere ENGLAND: London, 1 Crutched Friars 
Paris, 12 Rue Leon Jost 
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UESTIONS & NSWERS 


1195: ALCOHOL SUBSTITUTE 












Q. I am very interested in finding A. It is impossible to make isopropy]! alcohol odorless. For that matter, it 
a substitute for alcohol or isopropyl is almost impossible to make ordinary alcohol odorless. We do not under- 
alcohol in the making of astringent stand how you can possibly make a top quality astringent and skin fresh- 
and skin freshener, and would like ener without the use of alcohol, particularly ethyl alcohol. If you have 
to have something that would have reasons for wanting to replace ethyl alcohol with isopropyl, we suggest you 
the same reaction and quality. If write to the several perfume suppliers who advertise in THE AMERICAN 
you do not know if there is such an PERFUMER and ask them to send you samples of fragrances which are in- 
item, do you know where I can get tended to take some of the odor out of isopropyl] alcohol, or to blend with 
a solution that would take the it, or to make the odor less noticeable. 













strong odor away from the isopro- 
pyl alcohol. I would like to substi- 
tute isopropyl alcohol in my fresh- 
ener and astringent for regula 
alcohol if I can remove the strona 
odor. R.J.P., Illinois. 





1196: HAIR CONDITIONER 


Q. We are interested in duplicating A. Recently a protein degradation product was offered by Protean Chem- 
a hair conditioner similar to Re- ical Co. under the name of Vericrest. We suggest you contact the supplier 
stor. L.1.B., Connecticut. for samples and data. The material is supposed to be a hair conditioner. 





1197: SHAMPOO FORMULA 











Q. We are subscribers to you A. The following formula will give a clear shampoo of the modern type: 


journal and will be very pleased it Lauryl sulfate of triethanolamine 35%, sodium alginate 2.5, water 
you will give us a modern formula 62.5. The sodium alginate is added to the fatty alcohol sulfate with 
for hair shampoo. L.O.S., Finland. warming to 50° C., and water added. This formula produces a clear 







type shampoo with good body and appearance. 
A liquid cream shampoo of the modern type is produced by the 
following formula: 

Sodium fatty alcohol sulfate paste 45%, magnesium stearate 2, poly- 
vinyl aleohol (10% sol.) 6, lanolin 1, glyceryl monolaurate 2, cetyl 
alcohol 2, water 42. The magnesium stearate is pasted with the fatty 
alcohol sulfate, the polyvinyl alcohol and the water are added. The 
mixture is heated to 77° C. Cetyl alcohol, lanolin and glyceryl mono- 
laurate are heated together to the same temperature as the water 
phase. The water phase is added to the oil phase with agitation. 
















EPECIA N: A high spice note with extraordi- 


nary expansion and great last- 
ing qualities. 
This we offer to you as the per- 
fect booster for floral odors, to 
hich it gi haracter and 
ai? ~~ CORPORATION of XM ERICA 


Epecia N—is very powerful and 
should be used with discrimina- 


den. Telephone 24 East 21st St. 


GR. 7-6313 New York 10, N. Y. 


SAMPLES ON REQUEST Division of 
AMERICAN AROMATICS, 





NC. 
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an international success! 


Within a year of its introduction, Versalide, Givaudan’s outstanding 
new polycyclic musk, has met with international acceptance! Per- 
fumers throughout the world of fragrance have recognized in its 
versatility and unique combination of advantages a whole new field 
of opportunity for creative perfumery. 

Versalide lends to a perfume all the enhancement, sweetness, 
strength, fixation and blending properties expected only from the 
macrocyclic musks, and yet at a fraction of their cost. 

A pure chemical body, not a mixture, Versalide is economical — 
stable to light, heat, air, alkali; and does not discolor soap. And its 
versatility is practically unlimited! 

We will gladly send you a sample and more detailed information. 
*Trade-mark Patent Pending 
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GivVvVAU DAN 
i 


GIVAU DAN -DELAWANNA, INC. 
330 West 42nd Street, New York 36, N. Y. 
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Preservatives 








for 


COSMETIC 


EMULSIONS 


Many and varied requirements in regard to physical properties, 


toxicity and compatability with emulsions must be met 


P resERVATIVES for use in cosmetic creams have to meet 
many and varied requirements in regard to physical 


Decomposition in cosmetics is brought about by 
the growth of micro-organisms, such as bacteria, 
yeast, and molds. The process is divisible into 
two classes: fermentation, due to carbohydrate 
decomposition; and putrefaction, due to decompo- 
sition of protein material. Bacteria will not multi- 
ply except in the presence of adequate moisture 
and in a medium of suitable pH; molds, on the 
other hand, can tolerate relatively high acidity 
and can grow on substances almost devoid of 
moisture. Even where conditions are entirely un- 
favorable for bacterial growth there will usually 
be found one or more species of mold capable of 
developing. The need of preservation in view of 
the innumerable spores in the air is therefore 
evident. 


—Absiracted from ‘‘Modern Cosmeticology,"" by Ralph G. 
Harry. 





properties, toxicity and compatibility with emulsions. 
Very few of the commercial preservatives which are 


*Schimmel Briefs No. 227, published by courtesy of Schimmel & Co 
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now available can meet all these requirements. The ma- 
jority of the phenolic preservatives are too toxic and 
irritating to be desirable ingredients of skin creams. 
Besides, they usually have a strong, antiseptic odor 
which is apparent even at low concentrations. The odor 
of the sodium salt of o-phenylphenol, for instance, can 
be detected at a concentration of only 10 parts per mil- 
lion. Thymol, which is used as a preservative in some 
types of cosmetics, has an aromatic odor which is not 
pleasant in creams. Chlorothymol and chlorocarvacrol 
have odors similar to thymol while p-chloro-m-cresol has 
the characteristic cresol odor. The chlorinated phenols 
are quite toxic and irritating to the skin. In addition 
their solubility in water is very low, making it difficult 
to incorporate them in the aqueous phase of emulsions 
where the preservative action is needed. In many cases, 
preservatives which have a phenolic group in the mole- 
cule cause emulsions to discolor on aging. Eugenol and 
p-chloro-m-cresol are two familiar examples. 

Those preservatives which have an acid reaction in 
solution or exhibit antiseptic activity only in acid media 
are incompatible with most cosmetic creams. Benzoic 
acid and salicylic acid are excellent preservatives in 
media which are strongly acidic. However, they are much 
less effective in weakly acid or neutral compositions. 
The reason is that the undissociated acids rather than 
their ions are responsible for the preservative action. 
Near neutrality the acids are extensively ionized so they 
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The Interference of Nonionic Emulsifiers with Preservatives 


HAROLD E. BAILEY and MAISON G. deNAVARRE 


Wayne University College of Pharmacy, Detroit, Michigan 


T has been observed that some preservatives 

are inactivated by certain nonionic emulsi- 
fiers when both are present in the same 
vehicle. Among the nonionic emulsifiers tested 
are the Tweens, Spans, Carbowax, polyoxy- 
ethylene condensed with esters, glyceryl mon- 
ostearate, polyethylene glycol esters of fatty 
acids and ethers of higher molecular weight 
alcohols. The preservatives tested include 
methyl p-hydroxybenzoate, benzoic, sorbic and 
dehydracetic acid. The microbials used were 
Penicillium, Rhizopus, Aspergillus, Monilia, 


lose much of their activity. A fairly high concentration 
of benzoic acid would be necessary to preserve a neutral 
cream and the change in the pH might affect the sta- 
bility of the emulsion. As salicylic acid is a stronger acid 
than benzoic, it has a more destructive effect on emul- 
sions. The tendency of salicylic acid to irritate the skin 
is another good reason why it should not be used as a 
preservative for cosmetic creams. 

Sodium benzoate exhibits antiseptic properties only 
in acid media. The actual preservative is the benzoic acid 
formed on hydrolysis of the salt. For the preservation 
of neutral or alkaline creams, sodium benzoate would 
be ineffective. Sodium propionate, which is another non- 
toxic and water-soluble preservative, likewise is useless 
for preserving most cosmetic emulsions. It is fungistatic 
only in an acid medium in which propionic acid is 
formed. Sodium benzoate or sodium propionate might 
be used for preventing mold growth in antiperspirant 
creams which have an acid reaction due to the presence 
of astringent salts. When glyceryl monostearate is in- 
cluded in the formula of an antiperspirant cream, an 
efficient preservative is needed. 


The Parahydroxybenzoic Acid Esters 


The esters of p-hydroxybenzoic acid are by far the 
best preservatives now available for use in cosmetic 
creams, although they are not perfect in all respects. 
As they are esters with a phenolic yroup in the molecule, 
they are nearly neutral in reaction. Consequently they 
do not affect the stability of emulsions in which they are 
incorporated. Unlike sodium benzoate and sodium pro- 
pionate, they are capable of preventing mold growth in 
neutral and mildly alkaline composition as well as in 
acid media. 

The methyl, ethyl, propyl and butyl esters of p-hy- 
droxybenzoic acid are the ones employed for preserv- 
ing cosmetic creams. The higher aliphatic esters and the 
benzy] ester are practically insoluble in water. The lower 
esters are marketed under various trade names, the 
methyl derivative being designated as Tegosept M, 
Methyl Parasept, Nigapin and Moldex by different sup- 
pliers. The p-hydroxybenzoate preservatives are color- 
less, crystalline compounds which have only a faint or 
mildly aromatic odor. They are even toxic than 


less 


benzoic acid and have been approved for use in foods 
by government agencies in several European countries. 
However, they are still under scrutiny in the Food and 
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Torula, Alternaria, Mucor and Oidium. 

When 0.1 per cent concentrations of pre- 
servative were added to media, they protected 
against the microbials mentioned. As soon as 
some of the nonionics were introduced, the 
preservative properties of the compounds 
present were largely lost. Tests are underway 
to determine why the interference exists and 
how it can be overcome. 


—Abstract of paper presented at the meeting of the American 
Pharmaceutical Assn., Scientific Section, April 11-13, 1956, Detroit, 
Mich. 


Drug Administration in the United States. These pre- 
servatives are not irritating when applied to the skin 
and have even been recommended for the prevention 
of mold growth in eye washes. 

The propyl and butyl esters of p-hydroxybenzoic acid 
show greater antiseptic activity against most microdér- 
ganisms than do the methyl and ethyl esters. On the 
other hand, they are less soluble in water. At 25°C., 
100 g. of water dissolves 0.25 g. of the methyl ester but 
only 0.05 g. of the propyl ester. Harry! states that a 
saturated solution of the propyl ester is inadequate for 
the preservation of cosmetic products. He recommends 
using a water solution containing a mixture of the 
methyl ester (0.15%), the propyl ester (0.05%) and the 
butyl ester (0.029). The presence of one ester in solu- 
tion does not diminish the solubility of the others. For 
preserving hand lotions, Deakers? recommends the use 
of 0.12% of the methyl ester dissolved in the acqueous 
phase and 0.1% of the propyl ester dissolved in the oil 
phase. Although the higher esters are fairly soluble 
in peanut oil, they are only slightly soluble in mineral 
oil (0.1% for the butyl ester). 

The extensive literature which has accumulated on 
the antiseptic properties and applications of the p- 
hydroxybenzoates has been reviewed by Aalto, Firman 
and Rigler.* They conclude from the work of others that 
in general these compounds are more active against 
fungi than against bacteria. This conclusion is borne 
out by their own experimental work. The preservatives 
were tested against Aspergillus niger, Penicillium digi- 
tatum, Rhizopus nigricans, three dermatophytes and 
representative bacteria in media which were very nearly 
neutral. A. niger proved to be the most resistant of the 
fungi tested. The minimum concentration which pre- 
vented the growth of A. niger was 0.1% for methyl 
p-hydroxybenzoate, 0.04% for the ethyl ester and 0.02% 
for the propyl and butyl esters. The fungistatie activity 
of the esters against A. niger was not influenced by the 
pH in the range from acid (pH 4) to slightly alkaline 
(pH 8). 

Some of the Gram-negative bacteria proved to be 
highly resistant to the esters of p-hydroxybenzoic acid. 
Concentrations as high as 0.2% to 0.4% of the methyl 
or ethyl ester were required to stop the growth of 
Pseudomonas species. Bacteria of this group are some- 
times responsible for the spoilage of cosmetic emulsions. 
The concentrations of p-hydroxybenzoate which are or- 

(Continued on page 48) 
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21st ANNUAL MEETING 


of the 


Toilet Goods 


Association 


Pierre Harang 
New President of the Toilet Goods Assn. 


Tue streamlined, skilfully planned and highly infor- 
mative program arranged by Robert E. Schwartz, 
chairman of the Program Committee for the twenty- 
first annual meeting of the Toilet Goods Assn. in the 
Waldorf Astoria hotel, New York, May 15, 16 and 17, 
made a decided hit with the members. The meeting was 
well promoted and as a result all previous attendance 
records were broken. The large room where the business 
sessions and the Scientific Section sessions were held, 
was crowded each time and the audience listened atten- 
tively to papers prepared by experts on management, on 
advertising, on packaging and on scientific developments 
in the past vear. 


Dollar Expenditure for Cosmetics 


In welcoming the members John A. Ewald, president, 
pointed out that sales at retail for the industry in 1955 
were $1,192,000,000 which indicated a dollar expenditure 
for cosmetics per household of about $25 annually, or 
roughly two and a half times the expenditure per family 
in 1934. Moreover the realization has come to the public 
and financial world that the toilet goods industry is a 
sound business and will continue to grow. Fashion is 
still a driving factor and the industry can have a part 
in its development through the utilization of color, fra- 
grance and good grooming. 

The trend in the development of new products and the 
broadening of the toilet goods base through research 
continues at a high pace. However, there is need for 
more basic research in the distribution fields and many 
companies are broadening their efforts to provide better 
guides for doing business. The market is ever changing; 
population is increasing and constantly shifting; good 
roads and automobiles have caused a mass migration to 
outlying area; consumer incomes, attitudes and needs 
are changing rapidly. The broadening of market re- 
search emphasizes the need to keep well informed with 
the techniques available. As long as pressures for ex- 
pansion of business are in evidence the opportunities for 
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greater success in the toilet goods business will be 
present. 

‘““As we look over the horizon the potential of the 
toilet goods industry is extremely promising,” he con- 
cluded. “Increased emphasis on good grooming, the speed 
of fashion changes influencing hair styles, complexion 
coloring and hand and nail care, and seasonal cosmetics 

-and our enlarged domestic and foreign markets and 
the acceptance of cosmetics and fragrances from teen- 
agers to grandmother and the desire of every man and 
woman to be more fastidious—all these factors add up 
to a tremendous future opportunity for growth for each 
and every member of the toilet goods industry.” 

Mr. Ewald’s welcoming address was roundly ap- 
plauded and at the luncheon former president Davis 
Factor presented the popular president with a handsome 
gold wrist watch on behalf of the association in appre- 
ciation of his untiring efforts in the two years he has 
served in that capacity. The watch was engraved with 
these words: “John A. Ewald, T. G. A. President, 1954- 
1955.” 


Management Session 


With Albert E. Ritchie presiding, a highly interesting 
program of three papers made up the session on man- 
agement. 

Will A. Foster took as his subject: “Pardon Me, Your 
Sales Slip is Showing.” In it he emphasized the im- 
portance of word-of-mouth salesmanship, a new term for 
“word-of-mouth advertising.” 

Mr. Foster stated that the first step in building this 
asset is to teach its value and importance to those who 
work for you and stressing that not only employee 
loyalty but employee loyalty plus enthusiasm is the im- 
portant factor. He also pointed out that uncompensated 
salesmanship can be derived from stockholders of a 
larger company by a proper program of stockholder 
education and perhaps sampling to the stockholders. Of 
even greater importance, the speaker said, is to develop 
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John A. Ewald 
President 


Robert E. Schwartz 
Director 


S. L. Mayham 
Executive Vice President 


loyalty in present customers for and users of your prod- 
uct. Such customers will recommend you without any 
thought of compensation. 

The human motives that build uncompensated sales- 
manship are: 1) a desire to share; 2) a desire to help; 
3) a desire to impress; 4) a desire to justify; 5) 
sire to belong; and 6) a desire to boast. 

Both public relations and advertising, the speaker 
said, can be used to produce word-of-mouth salesman- 
ship. The qualities in advertising which have the great- 
est influence are credibility, newsiness, humanness, sin- 
cerity, helpfulness and conviction. 


a de- 


Impulse Buying 


Joseph Leigh discussed impulse buying, quoting from 
a survey by E. I. duPont de Nemours & Co. which indi- 
cated that only 29.2°. of purchases by shoppers were 
specifically planned. He also quoted from another survey 
in a Monroeville, Pa. drug store which showed that out 
of 383 toiletries purchased or planned to be purchased, 
52° were unplanned. Color slides made up the major 
portion of his presentation. They showed various ideas 
for displays which had proved successful. 


What It Takes to be a Manager 


John M. Fox, president of the Minute Maid Corp., 
pointed out that the days of the individual or “prima 
donna” manager are receding into the background, and 
that modern business needs management teams. He 
noted six foremost qualities that should be present in 
a man destined to command in business. The first qual- 
ity, he stated, was creative ability, but he noted that 
creative ability should be accompanied by judgment and 
sound thinking. This quality he indicated, can be de- 
veloped by the individual, who should take every oppor- 
tunity that presents itself to build and execute his 
judgment. Administrative skill, the speaker indicated, 
is a third quality and pointed out that the company 
executive must be able to foresee the needs of his opera- 
tion and forecast its requirements in men, materials, 
money and time. A fourth important quality in a man- 
ager is positive attitude. The manager must be opti- 
mistic and must radiate confidence and enthusiasm. A 
further important weapon against worry and pessimism 
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is faith, in the people who_have been assigned important 


jobs, faith in oneself, and faith in God. 


A fifth quality to be sought is courage. A manage) 
must be a man who will gamble, not in the Monte Carlo 
sense of the word, but in the sense of taking a risk, 
perhaps before all necessary facts and data to make a 
risk-free decision are at hand. The sixth and final qual- 
ity which the speaker mentioned was character. He 
pointed out that the manager must be a man of high 
integrity and humility. Quoting from President Eisen- 
hower, he said, ““‘We should always take our job seri- 
ously, but never ourselves.” 


New Officers and Directors 


The following new officers were elected: 

President, Pierre Harang, vice president, Houbigant 
Sales Corp. 

Vice Presidents: J. I. Poses, president, D’Orsay Sales 
Corp.; Jean Despres, vice president, Coty Inc.; A. E. 
Johnston, Colgate-Palmolive Co.; and Charles T. Lips- 
comb, J. B. Williams Co. 

Treasurer, Philip C. Smith, Yardley of London, Inc. 

Secretary, William F. Denney, Jr., Frances Denney. 

New directors to serve a three year term: John W. 
Cawley, president, George W. Luft Co.; Carl W. Gardi- 
ner, vice president, Elizabeth Arden Sales Corp.; and 
D. H. Williams, assistant to the president, Sterling 
Drug, Ine. 

Directors whose terms expired in 1956 but who were 
re-elected for another three year term were: Robert E. 
Schwartz, vice president, Wildroot Co.; Benson Storfer, 
president, Parfums Corday; and L. B. Whitehouse Sr., 
vice president, Morton Manufacturing Co. 

Directors representing associate members elected for 
one year were: Gert Keller, president, Schimmel & Co. 
and vice president of the Eessential Oil Assn. of the 
U. S. A.; and Dr. Lloyd Hazelton, president, Hazelton 
Laboratories. 


Advertising Session 


One of the most novel presentations ever given before 
the Toilet Goods Assn. took place at the luncheon as a 
part of the Advertising session presided over by Ed- 
ward J. Breck, president of John H. Breck Inc. It was a 
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closed circuit telecast across the country. Sylvester L. 
Weaver, Jr., chairman of the National Broadcasting Co.., 
opened the telecast with an address from a studio in 
Radio City, introducing Matthew J. Culligan, vice pres- 
ident and national sales manager of the company, who 
was present in person. Well known TV personalities such 
as Arlene Francis in New York, David Garroway, and 
Lee Merriweather in Atlanta, and John Conte in Holly- 
wood appeared on the screen and spoke to the audience. 
At the conclusion, the telecast came back to New York 
where Mr. Culligan interviewed himself on the screen, 
explaining how TV can be utilized by large and small 
companies to advertise their cosmetics. 

In the meeting room after the broadcast Howard A. 
Stone discussed what toilet goods ads mean to women. 
Following this Willard Pluethner discussed brainstorm- 
ing, a new technic for developing ideas from a group. 
In brainstorming, judicial judgement is ruled out, “free 
wheeling” is welcomed, quality is wanted and combina- 
tion and improvement are sought. The talk was illus- 
trated with slides. In a brainstorm session the partici- 
pants develop about three times as many ideas as they 
would have done by themselves in their offices, he re- 
ported. This is so because an idea sparks others from 
other participants. He reported that these companies 
employ brainstorming to get ideas: Bristol-Myers Co., 
Rexall Drug Co., Johnson & Johnson, E. I. duPont de- 
Nemours & Co. and the Campbell Soup Co. A panel fol- 
lowed when ideas for increasing sales of cosmetics to 
teenagers were discussed. 


Packaging Session 


Edward W. Love, production manager, Bristol-Myers 


Products Co., presided at the interesting session on 
packaging. 
Albert R. Jasuta, Bristol-Myers Co., discussed the 


package from the idea to the production line. He pointed 
out that this transition includes: statement of the prob- 
lem; presentation of solutions; evaluation, 
testing, and preliminary costing; development of sources 
of supply; final costing on both materials and methods; 
rating of potential packages followed by a choice; and 
lastly, the preparation of specifications to the mutual 
satisfaction of both supplier and user. 


possible 
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Drawing from his own company’s experience to illus- 
trate, Mr. Jasuta stated that the Bristol-Myers approach 
is one of a dual team, consisting of a package committee 
and a deal packages task group. 

The packaging committee oversees the packaging 
function, initiates and follows projects, and sets policy 
on packaging. The deal packages task group, working 
within policy set by the packaging committee, is charged 
with container development for deals and special pro- 
motions. Members of production, purchasing, sales and 
development departments comprise the membership of 
both groups. The dual team approach permits the inter- 
ests of these diverse groups to be satisfied and permits 
an orderly and organized handling of projects and 
problems. 

To seek further improvement in packaging, Bristol- 
Myers maintains departments concerned with package 
development, as well as machinery and methods devel- 
opment. 


Operating a Small Plant More Efficiently 


F. L. Adams, Avon Products, Inc., discussed the op- 
erations of the small cosmetic plant and pointed out 
ways in which it could operate more efficiently. Mr. 
Adams discussed this efficiency under three general 
headings: 1. supervision; 2. lay-out, space and flow of 
work; and 3. materials handling equipment. 

The talk was illustrated by color slides showing many 
of the machines used when a plant is converted from 
hand operation to semi-automatic and from semi- 
automatic to fully automatic operation. 


Economy in Packaging Operations 


William T. Ropp, Pack-It Inc., pointed out that help 
should come from within the organizations of packers, 
by way of closer working relations between manage- 
ment, sales and production people. He further recom- 
mended helping each other within the frame work of 
the T.G.A., that is, a person with a problem should feel 
free to call on other member companies for production 
help and suggestions, recommendations as to types of 
equipment, ete. 

Mr. Ropp further emphasized that members can take 
advantage of custom packagers to their mutual advan- 
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tage and told how to work with custom packagers, 
what may be expected of the customer and what may be 
expected of the packager. 


Scientific Section 


Dr. Dan Dahle with his usual good humor presided at 
the meeting of the Scientific Section when eight papers 
were presented. Abstracts of these papers are published 
in this issue. 


Awards 


The Charles S. Welch Memorial Essay Prizes spon- 
sored by the TGA at the Amos Tuck School of Business 
Administration of Dartmouth College were presented 
by Pierre Harang. The six students, two of whom re- 
ceived checks, were honored were on the dais. 

The annual award of the Cosmetic Industry Buyers 
and Suppliers Assn. was presented by David J. Warner, 
president of CIBS, to Dr. Irvin H. Blank for the best 
paper presented in 1955 to the Scientific Section. The 
award was a scroll and a check for $250. 

Winners of the golf prizes were: Louis Brennersholtz, 
Burt Sauvageot, P. L. Forsman and M. Lynch for the 
Cecil Smith, B. M. Douglas, B. E. Levy and Century 
trophies respectively. Fifty other prizes were also 
awarded. 


Committees Responsible for Success of Convention 


As a whole it was the most successful convention so 
far held; and this was due in large measure to the work 
of the Convention Program committee, the Convention 
Arrangements committee and the ‘‘Let’s Go” Committee 
as well as the efficient work of the T.G.A. staff. 

The Convention Program Committee was composed 
of Robert E. Schwartz, chairman, Edward J. Breck, 
Edward W. Love and Albert E. Ritchie. The Convention 
Arrangements Committee was composed of Miss Kath- 
ryn R. Colton, Miss Frances A. Kiernan and Miss Helen 
Moore. 

The ‘“Let’s Go” Committee was made up of Shock- 
ley C. Gamage, Jean W. Baer, Robert E. Crotty, 
George E. Davidson, Chauncey M. Depew, John L. Foy, 
Arthur Gogarty, Harry H. Gritzan, Jr., John F. Hun- 
sicker, Harold Hutchins, C. R. Keeley, Arthur R. Kohl, 
Dr. Donald H. Powers, Frank J. Reilly, Dr. Kenneth L. 
Russell, Lloyd I. Volckening, Ralph C. Zehner and Dr. 
Samuel Zuckerman. 


ABSTRACTS OF SCIENTIFIC SECTION PAPERS 


Axilary Perspirator, Odors 
and Deodorization 


DISCUSSION of actual results obtained in an in vivo 

study of axillary areas on perspiration, perspira- 
tion odors and deodorization of those odors.—Abstract 
of T.G.A. paper by W. G. Fredell and R. R. Read. 


The Sphere of Research 


(esmars: technology is highly specialized, as is evi- 

dent from a review of the topics covered in the first 
twenty-four numbers of Proceedings of the Scientific 
Section, T.G.A. The same underlying scientific principles, 
however, shed light equally upon cosmetic problems and 
upon those of allied technologies. Toilet goods manu- 
facturers will benefit both directly and indirectly from 
many research projects in the life sciences, initiated 
with other applications in mind. 
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New information on the structures and 
essential for the proper functioning of living organisms 
will find application in our industry in improving the 
efficacy, while maintaining the safety, of cosmetic prepa- 
rations. The same information will enable the U. S. 
Food & Drug Administration to devise more reliable, 
more effective, and speedier methods of evaluating the 
effects of new materials. Examples are cited from among 
the hundreds of research projects now under way in 
universities, research institutes, and government labo- 
ratories, which may yield results of interest to our 
industry.—Abstract of T.G.A. paper by Paul G. I. Lauf- 
fer. 


processes 


The Chemistry of Lauric Acid-Diethanolamine 
Condensation Products 


HE sustained interest over a period of years in the 

condensation products of higher molecular weight 
carboxylic acids with diethanolamine for detergent and 
cosmetic applications is an excellent index of the com- 
mercial utility of these surface-active agents. Despite 
the considerable amount of industrial research which 

is been carried out on the products formed by the 
reaction of lauric acid with diethanolamine, it is only 
in recent years that a clarification of the chemistry of 
this amidation process has become available. 

Lauric acid reacts with diethanolamine at tempera- 
tures above 140°C. to give as an initial product, N,N- 
dihydroxyethyllauramide (I) which undergoes a rear- 
rangement at the temperature of the reaction to the 
amine ester (II). 


O CH.CH:OH O 


Ci:H23C N’ C,,H»sC—OCH.CH,:NHCH.,CH,OH 


CH.»CH.OH 
I I] 


The subsequent reactions of the amine ester with either 
lauric acid or diethanolamine determines to a large ex- 
tent the nature of the final product. Secondary reactions 
of diethanolamine to give small amounts of polyamines 
and heterocyclic derivatives complicates the interpreta- 
tion of the experimental results. 

Data will be presented to support the proposed mecha- 
nism, as well as a brief discussion of the analytical 
procedures used to obtain these data. The relationship 
between the structure of the alkylolamides and their 
surface active properties will be considered briefly. 
Abstract of T.G.A. paper by Harry Kroll. 


Physicochemical Characterization of Essential Oil 
Constituents and their Derivatives 
by Modern Instrumentation Techniques 


HE authors present the infrared and Raman spectra 

of isomeric eugenols and related compounds and il- 
lustrate the potentiality of IR and Raman techniques 
for differentiating molecules of closely allied structure. 
The X-ray diffraction patterns of a number of terpene 
derivatives obtained from the essential oil of Abies 
balsamea and of Picea mariana are shown and inter- 
preted and the value of X-ray methods for the identifi- 
cation of these compounds is described. 

The experimental data serve to illustrate the nature 
and scope of a coordinated program of research com- 
prising the physico-chemical characterization of essen- 
tial oil constituents and their derivatives by means of 
modern instrumentation techniques. The project surveys 
the electronic and molecular spectra as well as the optical 
crystallographic properties of compounds which are of 

(Continued on page 49) 
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The Lander Co.'s new Los Angeles plant, soon to be opened. 


J ust as Henry Ford saw the opportunity to tap the 
vast low income market for automobiles and ingeniously 
devised means that made it possible to manufacture and 
sell them at a profit, so Charles H. Oestreich, realizing 
that the Colonel’s lady and Judy O’Grady are sisters 
under the skin with the same desire to appear attractive 
and well groomed, over 30 years ago saw the opportunity 
to sell cosmetics to stenographers, office helpers, factory 
workers and the countless other women in the low in- 
come group. Like Henry Ford he devised means for 
manufacturing and distributing good cosmetics at low 
prices. And just as Henry Ford rendered incalculable 
service to the automobile industry so Mr. Oestreich ren- 
dered yeoman service to the toilet preparations industry 
by creating hundreds of thousands of new users of cos- 
metics. 

The story of how he accomplished his dream of over 
30 years ago, how he got into the cosmetic business, the 
struggles he had to overcome, and his final success in 
building up The Lander Co., which he and some members 
of his family own, into the nation-wide organization 
which now produces 50,000,000 Ibs. of cosmetics an- 
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Charles H. Oestreich 


HOW THE VAST LOW INCOME 
COSMETIC MARKET WAS DEVELOPED 


nually, is a fascinating one. From his plush New York 
offices at 200 Fifth Avenue, Charles H. Oestreich, presi- 
dent, directs its policies as well as those of four wholly 
owned subsidiary corporations and keeps in close touch 
with the operations of four plants and other activities of 
the organization. Mr. Oestreich is aided in his work by 
members of his family. George Oestreich, his brother, 
has been vice president for over 30 years, and is in 
charge of sales. His older brother Michael, who has su- 
pervised the accounting and financial operations of the 
company since 1926, is treasurer and oversees all finan- 
cial and accounting matters pertaining to the various 
companies in the Lander Co. organization. His sister, 
Mrs. Pauline Levin, has been engaged for a quarter of a 
century to give the consumer’s touch to every product of- 
fered to the public. A package of any product manufac- 
tured by the company must pass her critical examination 
before it is put on the market. His son, David, a graduate 
of Yale University now serving on an aircraft carrier, 
will leave the service June 20 and will enter the business. 

Mr. Oestreich is also surrounded by competent execu- 
tives who have been with the company for years. Rolfe 
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Rolfe M. Parsons has been 
an active force in com- 


pany policy for 25 years. 


M. Parsons, veteran of 34 years, is executive vice presi- 
dent in charge of manufacturing and product develop- 
ment in all plants. He has been an active participant in 
all expansion moves of the company for over a quarter 
of a century. J. F. Hagan is vice president in charge of 
manufacturing and sales in Canada. 


Plants Are Scattered Geographically 


The factories are located as follows. Binghamton, 
N. Y., where the floor space is 120,000 sq. ft.; St. Louis, 
Mo., a one-to-two story plant covering a block square of 
100,000 sq. ft.; the Scarbrough section of Toronto, Can- 
ada where the plant has a floor space of 40,000 sq. ft. in 
a 10 acre plot owned by the company; and a newly pur- 
chased plant in the central manufacturing district of 
Los Angeles, Calif., with 21,000 sq. ft. of floor space on 
one floor in a plot of 2 acres owned by the company. It is 
planned to have this plant in full operation next month. 
All of the factories have a railroad siding because prac- 
tically all purchases are made in carload lots. 

At the present time a complete line of cosmetics and 
gift sets that appeal to mass consumers are made. Thirty 
brands are manufactured and are sold under various 
company names which the Lander Co. controls. They are 
sold in variety, chain drug stores, department stores and 
supermarkets all over the United States and in Canada. 

When he was 15 years old the ambitious voung Mr. 
Oestreich chafed under the inordinate delays of studying 
many subjects in high school which he felt would never 
be of use to him; and so after one and a half years he 
left school—incidentally the first co-educational junior 
high school in New York City—to take a position as as- 


The centrally located St. Louis plant is only 
one of four which produce a complete line of 


cosmetics and gift sets for mass consumption. 
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sistant bookkeeper with E. C. Carter & Son in New York 
City, manufacturers of lace curtains and draperies. 

His brother Michael, who was graduated from the 
College of the City of New York with a B.A. degree, at 
that time was attending New York University studying 
to become a certified public accountant. While he was do- 
ing homework young Charles was so fascinated by what 
figures could reveal that he managed with the occasional 
help of his brother, to learn the principles of accounting 
by himself. 

At the age of 19 years he grew a moustache so as to 
appear older. He was then practically office manager and 
accountant for E. C. Carter & Son. None in the office be- 
lieved that he was younger than 22 years. 

World War I was then on and the desire to take part in 
the struggle led Mr. Oestreich to offer his services. 
Among the thousands of applicants for cost accountant, 
he was one of two selected, and was assigned to the Vir- 
ginia Shipbuilding Corp. to help put in a cost accounting 
system. The company was working on ships for the gov- 
ernment. When his application for a post in the Navy 
came through, he was assigned to the paymaster’s corps 
as a second class yeoman, training at Pelham Bay. From 
there he went to the Morse Dry Dock Co. which con- 
verted the Leviathan from a passenger ship into a troop 
carrier, 

When the war was over he was given the opportunity 
in 1919 to study at Princeton University; but to do so 
meant that he would first have to spend a year in Europe 
in the service; so he declined and went back to work for 
his old employer Elliott C. Carter—which turned out to 
be a fortunate move. At this time the urge to get into 
business for himself became very strong—men who 
make money, he reasoned, are those who employ others. 

He confided his ambition to the kindly and fatherly 
Mr. Carter, who advised him to keep his position but to 
be on the lookout for a suitable business that he might 
acquire, where his skill and executive ability could be 
employed to advantage. As a clincher he promised to 
back Mr. Oestreich financially. 

In 1919 an unusual situation developed. A cousin of 
Mr. Carter, engaged in the cosmetic business, was fight- 
ing a serious illness of tuberculosis. As the cosmetic 
business was a field in which Mr. Oestreich was much 
interested, particularly with a view to developing export 
business in Latin American countries, he discussed the 
situation with Mr. Carter who advised Mr. Oestreich, 
then 22 years old, to inspect the Loveland plant in Bing- 
hamton, N. Y. He did so and found that the line was lim- 
ited and that the company had one customer: F. W. 
Woolworth & Co. 

Bristling with ideas and with boyish enthusiasm he 
returned to report his findings to Mr. Carter. His rea- 


soning appeared so sound and appealed so strongly to 
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Mr. Carter that he agreed, after taking up the matter 
with Mr. Loveland, to organize a new cosmetic company 

-and so in 1920 the Lander Co. was born. The name is 
a combination of the names of the two men: LoveLAND 
and CartER. Mr. Carter advanced $35,000 to establish 
the company. A plant was built adjoining the Loveland 
plant and the Lander Co. was empowered to sell to all 


accounts except F. W. Woolworth & Co. Mr. Oestreich 
was put in charge of the new company on a salary with 
a commission on profits and a small stake in the busi- 


ness. 
Early Difficulties Were Encountered 


Despite hard work, before long the company ran into 
difficulties. All of the $35,000 put into the business by 
Mr. Carter was dissipated in the first year. Mr. Loveland 
was engrossed with the problem of his own company and 
could not divorce himself from his own business to help 
the struggling Lander Co. At this juncture Mr. Love- 
land called on Mr. Oestreich to come up with some com- 
pletely new ideas to continue the Lander Co. With his 
usual resourcefulness, he did so. This was in 1922. 

He had observed that every time the company made a 
shipment of petroleum jelly or talcum the company had 
to make a wooden shipping case. To ship $200 worth of 
merchandise a day, four carpenters had to be employed 
to make the wooden shipping cases. This proved to be a 
costly bottle neck. But he had a solution. The Loveland 
Co. was buying its bottles from the Hazel-Atlas Glass 
Co, and Alfred L. Cochrane of that company was lunch- 
ing with Mr. Oestreich and Mr. Loveland at the latter’s 
house. Mr. Oestreich explained the bottle neck and asked 
why it would not be possible to get bottles in shipping 
containers which in turn could be re-used for shipping 
out merchandise. Mr. Loveland dismissed the idea as 
immature; but Mr. Cochrane saw merit in it and took 
the matter up with his company. That idea was adopted. 
It proved to be the solution of the bottle neck and also 
marked the beginning in the cosmetic industry of the use 
of corrugated boxes for reshipping merchandise. From 
that point on there was a great expansion of this method 
throughout the entire cosmetic industry. 

This was the solution of one problem only. There were 
others. At the time Mr. Loveland had a 100°, interest in 
his own business and only a 25‘, interest in the younger 
and smaller Lander Co. It became evident that he could 
not adequately attend to his own business and also that 
of the Lander Co. Two broadly experienced men in the 
cosmetic field frankly told Mr. Loveland that they could 
not see how the Lander Co. could succeed. Mr. Loveland 
shared that opinion and therefore the wisest solution 
seemed to be for Mr. Loveland to sell his interest in the 
Lander Co., so that he could devote his entire time to 
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The factory in Binghamton, N. Y., was the 
original acquisition of the Lander Co. in 1920 
and the basis for the present organization. 








his own company. Accordingly, Mr. Carter bought out 
the Loveland interest in 1923 and sold that interest to 
Mr. Oestreich. 

With the absolute control of the company in the hands 
of Mr. Carter and Mr. Oestreich, the entire picture 
looked brighter. Variety chain stores which were then 
almost exclusively five and ten cent stores, were increas- 
ing in number. These stores sold to the mass market, to 
consumers in the vast low income group. To Charles 
Oestreich, as to Henry Ford, the low income market 
spelled opportunity. He visualized selling cosmetics, giv- 
ing the best possible value for the money to consumers. 
He worked out a plan. Among other innovations the com- 
pany was the first cosmetic manufacturing concern to 
sell cosmetics on a cost basis. Up to that time most 
manufacturers created and developed an item and then 
put a retail price on it depending entirely on what it 
could bring rather that what it could cost. Mr. Oestreich 
operated on the basis of taking the cost of an item and 
after adding a certain amount of overhead putting on a 
retail price regardless of what it might bring. In other 
words he merchandised cosmetics on what they cost in- 
stead of on what they could bring. The same principle on 
which he then priced merchandise prevails in the busi- 
ness today. 

During 1924 Perry Tolle, then buyer for the S.S. 
Kresge Co., wrote that he was interested in a good toilet 
water to retail for 25¢, something hitherto unheard of 
in the chain store business. They did not sell any toilet 
waters for more than 10¢, and Mr. Tolle wanted one to 
retail for 25¢. Mr. Oestreich, with his characteristic in- 
genuity, went to a Liggett Drug Store and purchased 
two of the then most popular toilet waters which retailed 
for $1.00. 

The S.S. 


buyer wanted to purchase 600 


Kresge Co. 



















J. F. Hagen is vice presi- 
dent in charge of the com- 
pany’s Canadian branch 









June, 


1956 4] 











qui 1 


The Canadian plant in Toronto is 
the aggressive expan- 


sion policy pursued by Lander Co. 


symbolic of 






dozen of these two toilet waters to retail for 25¢, and 
was willing to pay $2.00 per dozen. Figuring as closely as 
possible, Mr. Oestreich found that it would cost him a 
minimum of $3.00 per dozen to produce these two toilet 
waters if he were to buy his supplies—such as bottles— 
at the then prevailing prices. He explained this to Mr. 
Tolle and said: ‘Now I am willing to sell this lot of 600 
dozen of toilet waters for $2.00 per dozen even though 
it will cost me $3.00 per dozen to produce them.” The 
buyer pleased with this assured him that if the items 
proved to be successful in the stores in future he would 
purchase all toilet waters from the Lander Co. 


A Calculated Risk 


In order to produce these toilet waters, Mr. Oestreich 
had to buy hand-made toilet water bottles. He well knew 
that on repeat business he would have to have the bottles 
made on semi-automatic machines at a considerably 
lower price if he was to make money at $2.00 per dozen. 

The 600 dozen bottles of toilet water were delivered 
to the S.S. Kresge Co., and proved to be exceptional 
sellers. As stated, the first 600 dozen bottles were hand- 
made. Later the company purchased bottles made on 
Tibby-Brauner semi-automatic machines at a consider- 
able saving; and these were sold at a profit. 

About this time the IS bottle machine had come into 
existence—a machine that could make fancier bottles 
than ever before, at considerably lower prices than for 
hand-made or semi-automatic bottles. The new IS ma- 
chine was completely automatic. By this time the two 
toilet waters had become very popular and the Kresge 
company bought them in 12,000 dozen quantities. 

At that time Mr. Oestreich was doing business with 
William Hart, then representing various glass compa- 
nies, one of which was T. B. Brauner. He also repre- 
sented the J. T. & A. Hamilton Glass Co. of Pittsburgh. 
That company had then lost a great deal of business due 
to the prohibition law, but it bought one of the IS ma- 
chines. So, it was decided between Mr. Hart and Mr. 
Oestreich to experiment in making fancy toilet water 
bottles by the fully automatic process on the IS machine. 
The experiment proved to be very successful; and this 
was probably the first time fancy toilet water bottles 
were made fully automatically on an IS machine. 

During the great depression of 1929-1933 a special 
effort was made by the company to give the consuming 
public unusual value. The plan worked well and sales 
volume not only kept up but grew. Unquestionably the 
sale of cosmetics in the mass market, just as in the case 
of Model T Ford cars, created thousands of new con- 
sumers for them. Before that cosmetics were largely 
considered luxuries: after that they were regarded more 
generally as necessities. 

It was during the trying years of the depression that 
Samuel Holdcroft of S.H. Kress & Co. wanted to bring 
out a line of good serviceable cosmetics to retail at ten 
cents each. With characteristic merchandising acumen 
he went to Mr. Oestreich. On being assured that it could 
be done he asked for suggestions for a suitable name for 
the new line. 

Wiley Post, the noted aviator, had just completed his 
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trip around the world and while Mr. Oestreich was read- 
ing the newspaper account of the trip the name “Post” 
appealed to him. It was easy to pronounce and to re- 
member; so the name Post was selected—and then in 
searching for a suitable euphonious name to go with it, 
he picked ‘“‘Elizabeth.” In that the way the name “Eliza- 
beth Post,” associated with the well known line, was 
born. 

Both Mr. Holdcroft and Mr. Oestreich agreed that in 
order to make the line an outstanding one it should in- 
clude a swivel lipstick to retail for ten cents. Up to that 
time no lipstick in a swivel holder retailing at a dime 
was on the market. Mr. Oestreich went to the Chase 
Brass & Copper Co. to find if they could make a swivel 
lipstick holder at a price that would make it possible to 
sell the completed package for ten cents. While there he 
met Earl Copp, then vice president. The company did not 
know whether it could be done and declined to undertake 
the work. About that time Mr. Copp left the Chase Brass 
& Copper Co. to become vice president of the Risdon 
Manufacturing Co. Knowing what Mr. Oestreich wanted 
he went to him and offered to make a swivel lipstick 
holder for a package to retail for ten cents. He worked 
on the problem and before long the Elizabeth Post swivel 
lipstick appeared on the counters of S.H. Kress & Co. 
It was an outstanding value. 

Unknown to anyone a representative of Consumers 
tesearch purchased one of the lipsticks and at the same 
time purchased another make from a department store 
selling for $1.10 retail. Both were submitted to analysis 
and although it retailed for only ten cents Consumers 
Research in a front page report held it to be as good as 
the lipstick selling for $1.10. Following this sales rose to 
a tremendous volume. 


The Turning Point Is Reached 


In 1923, after two years under Mr. Oestreich’s direc- 
tion, the business turned the corner. March 1, 1945 the 
Carter interest in the company was acquired; and the 
Lander Co. and its subsidiaries are now owned ex- 
clusively by Charles H. Oestreich and members of his 
family. 

Four wholly owned subsidiaries are operated by the 
company. They are: Carlova, Inc., McGregor Men’s 
Toiletries Inc., Lundborg Perfumers Inc. and Elizabeth 
Kent Cosmetics Inc. In addition over 30 brand names are 
owned and controlled under which Lander manufactured 
cosmetics are sold. The more prominent are the com- 
plete lines of Emily Rogers Cosmetics, Ruth Manner’s 
Cosmetics, Dorothy Reed Cosmetics and Elizabeth Post 
Cosmetics. Of those sold under the Lander name the best 
sellers are Lilac and Rose talc, Dixie Peach Hair Pom- 
ade, Cold Cream with Olive Oil, Hand Cream with Olive 
Oil and Dry Skin Cleanser. 

The company has no traveling salesmen yet its prod- 
ucts are sold all over the United States. All sales are 
handled from the executive offces in New York, or, in 
Canada, from those in Toronto. Since the company 


turned the corner in 1923 its profits have grown steadily 
and in recent years have been substantial. Today sales 
run well into the millions. 
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Society of Cosmetic Chemists 


Honors Two Notables 


Honorary membership conferred on George P. Larrick .. . 
Dr. Walter B. Shelley receives special award .. . 


Seven papers presented at Spring meeting .. . 


H IGHLIGHTS of the annual Spring meeting of the So- $1,000 to Dr. Walter B. Shelley, associate professor of 
ciety of Cosmetic Chemists in the Biltmore Hotel, New Dermatology of the University of Pennsylvania. 

York, May 18 were: the conferring of honorary mem- Commissioner Larrick was the first government of- 
bership on Commissioner George P. Larrick of the U. S. ficial to be honored by the Society and the eighth to be 
Food & Drug Administration; and the special award of elected to honorary membership. Dr. Shelley was the 


THE HONOREES AS THEY RECEIVED THEIR COMMENDATIONS 


Dr. Walter B. Shelley George P. Larrick 
Special Award Winner Honorary Member 
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They also serve who only sit and work: William 
R. Giese, Miss 
Mary Fitzpatrick; Walter Wynne, chairman of the 
Arrangements Committee; Miss Audrey Edward- 
son, administered an efficiently 


$.C.C. administrative assistant; 


run meeting. 


second winner of the annual Special Award, the second 
dermatologist to be honored by the Society. Articles by 
Dr. Shelley covering research on apocrine and eccrine 
sweat were judged to be outstanding by the literature 
review committee of the Society, of which Dr. Paul G. I. 
Lauffer was chairman. The committee studied 54 papers 
from the field of cosmetic technology. Scientists on the 
literature review committee were: Gabriel Barnett, Dr. 
Irvin H. Blank, Dr. Joseph Dusenbury, Dr. Joseph 
Kalish, Dr. David Pressman and Dr. Irwin B. Wilson. 
The committee for the Special Award was under the 
chairmanship of James H. Baker. 

A carefully selected list of scientific papers by recog- 
nized authorities in each subject drew a very large at- 
tendance at both morning and afternoon sessions. Ross 
Whitman was chairman of the committee that arranged 
the program. 

Despite the large attendance the meeting was so care- 
fully planned in advance that it ran like clockwork and 
the heavy program was adequately covered in one day. 
President George G. Kolar presided at the 
with his usual skill and also at the luncheon when hon- 


sessions 





President George G. Kolar surveys the large attendance with the 
Harold Hutchins, the art of publicity. At every 


meeting the interested audience exceeds that of the previous one. 


alert genius in 
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orary membership was conferred on Commissioner Lar- 
rick and the Society’s Special Award was presented. 

Following an address on Commissioner Larrick by 
S. L. Mayham, executive vice president of the Toilet 
Goods Assn., Mr. Kolar presented the scroll of honorary 
membership to Commissioner Larrick. Mr. Larrick re- 
sponded in an appropriate way paying tribute to the 
work of the Society. 

Much credit is due to Walter Wynne, chairman of the 
committee on arrangements for his part in helping to 
make the meeting so successful. 

Papers presented at the meeting were: 

“The Behavior of Perfume Materials in Thioglycolate 
Solutions’”—Edward Sagarin and Marvin Balsam. 

“The Measurement of Static Charge on Hair’—Dr. 
H. Henkin, Dr. V. C. Ester, Miss C. Mills. 

‘**‘A New Permanent Waving Process’—Raymond FE. 
Reed. 

“The Use of Iodophors in Cosmetics’—Dr. Abraham 
Cantor, Dr. Sylvia Most, and Dr. Morris Shelanski. 

“The Analysis of Lipsticks’”—Dr. Paul W. Jewel. 

“Laboratory Evaluation of Potential Caries-Preven- 








Dr. Irving Levenstein, Maison G. DeNavarre, Founder, Medalist and 
First President of the $.C.C., and Arthur Cohane pause for a friendly 
chat on the trends and times of the growing cosmetic industry. 
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Stephen G. Capkoviiz, left, and Dr. Julius Wetterhahn, right, listen 
while Dr. Victor G. Fourman tells Former President Dr. Sol D. Ger- 
shon that the Society has raised the prestige of the cosmetic chemist. 


tive Agents in Dentifrices’—S. D. Gershon, O. W. 
Neiditch, and D. J. Martin. 

“Some Practical Problems in the Formulation of Aero- 
sol Hair Sprays’’—H. R. Shepherd. 


Abstracts of the papers follow: 


The Behavior of Perfume Materials 


In Thioglycolate Solutions 


STUDY of a representative group of aromatic chemi- 

cals and essential oils in thioglycolate hair-waving 
solutions disclosed a correlation between the odor sta- 
bility of the individual ingredients and the effect of the 
latter on the stability of the hair-waving preparations. 
Variables that must be taken into account include the 
clouding agent used (if any), the color used (if any), 
and the presence or absence of ammonia. It was found 
that materials having a deleterious effect on a prepara- 
tion when used as the sole perfume ingredient usually 










Honorary Member Stephen L. Mayham, Executive Vice President of the 
T.G.A., weighs a legal question put to him by Mrs. Bettie Stanton 


as Gert Keller, Vice President of the Essential Oil Assn., listens. 
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Henry Eickmeyer 
technical 


listens attentively while» four doctors discuss a 
question: Dr. Bogner, Dr. R. T. Keller, Dr. Everett 
Saul and Dr. E. G. Klarmann, a Medalist and former Society President. 


Franz 


although not invariably—adversely affect the prepara- 
tion in the same manner when employed as one com- 
ponent of a blended perfume oil. Independent odor 
judgments on the effectiveness of raw materials and 
combinations of such materials, in masking the odor of 
the thioglycolate and imparting an acceptable perfume 
note, were made by several perfumers and by chemists 
specializing in hair-wave products, and the results are 
given.—Abstract of S.C.C. paper by Edward Sagarin 
and Marvin Balsam. 


The Measurement of Static 


Charge on Hair 


HIS paper gives a description of several methods 

which have been employed for estimation of relative 
electrostatic charge production on hair. Use of an oscil- 
lograph-camera set up for estimation and recording of 
the voltage, or charge, produced by combing hair is 
described. Data obtained with this equipment, both on 
hair swatches and on models’ heads, show a very sub- 


(Continued on page 50) 


Earl Booth and James H. Baker, chairman of the Special Award Com- 
mittee who has done a splendid job in that capacity, chat with Wil- 
liam Feustel. Judging from the smiles the joke must have been good. 
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150TH ANNIVERSARY PERFORMANCE FOR A FIRM THAT RANKS 


AS 


Tue cosmetic industry has a highly theatrical person- 
ality. Perhaps its extremes of crisis, fluctuations from 
zenith to nadir, erratic behavior and displays of tem- 
perament are a consequence of the schizophrenic role 


of being both artist and businessman—a delicately 
balanced function which is further complicated by the 
necessity of enchanting a notoriously fickle audience. 

One member of the cast which can look back on a 
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‘““GRANDE DAME’”’ 


IN THE CAST OF COSMETIC GREATS 


FRED D. MOORE 


successful career as child actress, ingenue, and now 
continues as a reigning star is the firm of Roger & 
Gallet. The French cosmetic house, this year celebrat- 
ing its 150th anniversary, traces its origins back to the 
Napoleonic era. 

But even before Napoleon came eau de cologne, on 
which Roger & Gallet was founded; history says that 
the product came into being about the middle of the 
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Left: Jean Marie Farina, founder of Roger & Gallet, 
is placed in front of the building which today houses 
the Paris headquarters of the company. Beneath him 
is seen a bottle of his world famous eau de cologne. 


17th century. It was first distilled by an Italian, owner 
of a family formula, who established himself in Co- 
logne. The product became associated with the city, 
and it was from there that one Jean Marie Farina in 
1806, after Napoleon’s victory at Austerlitz, brought 
his formulas and cosmetic know-how to Paris. Farina 
established a firm bearing his own name in the rue 
Saint Honore. 


Eau de Cologne Adopted by French Court 


The Eau de Cologne Jean Marie Farina was well 
received by the French court. Emperor Napoleon him- 
self is said to have used ten cases of six bottles per 
month on the average. Faced with an important de- 
cision or a major battle, he is supposed to have munched 
a piece of sugar dipped in the cologne to clear his 
thoughts, spur his imagination and sharpen his wits. 
There are letters in existence from the Emperor’s 
mother, Madame Laetitia, to Jean Marie Farina re- 
minding him of a shipment of his product. Caroline 
Murat, Queen of Naples, sister of Napoleon, received 
two cases from Paris every month. 

Jean Marie himself possessed considerable advertis- 
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DE JEAN-MARIE FARINA, : 


Fournisseur Brevete 
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hone! partes COURS de FRANCE ot J ALLEMAGNE, desquelies je Ui 
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This 1810 announcement about eau de cologne says that Farina 
is the licensed purveyor to the Empress and Queen Marie- 
Louise, to the Queen Mother, and to the Emperor and King. 


& Aromatics 


ing flair, an ability which has never proved a handicap 
to commercial success. In a promotional pamphlet he 
wrote: “My Eau de Cologne is a must for both men 
and women. It has the faculty of stimulating the brains 
and tuning up the nervous and circulatory systems. It 
prevents the hair from growing white, it rejuvenates, 
it eliminates halitosis, and when applied in lieu of smell- 
ing salts it cures migraine.” 

Gradually the fame of eau de cologne extended be- 
yond the borders of France. Although the product bears 
the name of the Rhine city, it has retained its French 
appelation. One does not call it in England or the United 
States “Cologne water,” nor in Germany “Knoelnisch 
Wasser.” It is always “eau de cologne” because it 
denotes a product of French reputation. 

In 1840 Jean Marie Farina sold his business to M. 
Callas, who in 1862 turned it over to his two cousins, 
Monsieurs Roger and Gallet. Their direct descendants 
are the present owners. 


World Leadership Achieved 


From 1867, when the first of numerous official awards 
was granted, the firm of Roger & Gallet has consistently 
won first prizes at the international fairs. Eau de 
cologne became such a familiar product throughout the 
world that a reference to it in Galsworthy’s Forsythe 
Saga was immediately understandable to its readers. 
Roger & Gallet, purveyors by appointment to Queen 
Victoria of England over 100 years ago, have now been 
granted the same privilege by Queen Elizabeth II. 

Among the “firsts” for which R&G claim credit are: 
the original eau de cologne (1806); the first perfumed 
and packaged toilet soaps (1878); the first powdered 
sachets (1820); the first “lipstick”, a lip pomade in 
a sliding tube (1888); first brilliantine (1880); and 
first assorted chests of toiletries (1888). 

With distribution in eighty-nine countries, Roger & 
Gallet has achieved today a preeminence for integrity 
and quality, and continues to demonstrate that combina- 
tion of art and business acumen which has permitted 
a continued existence through empire and republic, 
war and peace, upheaval and taxes. 


Entry into the American Market 


It was in the late 1800’s that the line was introduced 
to the American market as an import through Park & 
Tilford. In 1911 the company created its own American 
branch; its president today is Guy Rocherolle, a mem- 
ber of the family which has guided the destinies of the 
organization for five generations. 

Filling the newly created position of vice president 
of marketing in America is Robert D. Buckalew, whose 
function it is to see that the R&G products are presented 
to the American public in a manner which will sell 
them—which means working with the latest promotion 
techniques in a highly competitive market. 

So far a stepped-up advertising program seems to be 
paying off; Mr. Buckalew reports a 41 per cent increase 
in sales for 1955 over 1954, and another 66 per cent 
increase for the first four months of 1956. Blue Car- 
nation, which is R&G’s current best seller, is a fra- 
grance which dates back to 1880. It is at present the 
subject of an intensive advertising program in leading 
fashion magazines, being featured in ads which high- 
light its French origin by portraying a Parisian scene. 

It’s this adaptability and up-to-dateness, this syn- 
thesis of old with new, tradition with current practices, 
which keeps R&G in the limelight—an accomplished 
performer who has no trouble holding down stage center. 
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LANOLIN CHOLESTEROLS in their 
most active form. 


The Amerchols are safe, non-ionic, 
natural EMULSIFIERS, PENETRANTS 
and EMOLLIENTS. They will help you 
achieve superior cosmetic and phar- 
maceutical formulations by markedly 
improving stability, texture, appear- 
ance and effectiveness. 


An Amerchol such as the multi-sterol, 
liquid Amerchol L-101 enhances soft- 
ening, penetrating and spreading 
activity while holding desirable mois- 
ture to the skin. The surface active 
Amerchols function at the interface in 
oil-in-water emulsions to bring about 
these unique effects on skin and hair. 


The Amerchols are ideal ointment bases since 
they are stable, induce rapid drug release, and 
promote optimum healing rates. 


WE KNOW OF NO CASE OF AN 
ALLERGY DUE TO AN AMERCHOL. 
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AMERICAN CHOLESTEROL PRODUCTS 
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Write on your business letterhead for 
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technical literature and suggested formulas. 
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(Continued from page 34) 
dinarily used for preserving emulsions would be inade- 
quate to prevent spoilage by Pseudomonas species. 


Chlorophenyl Glycerol Ether 


A chlorophenol derivative has been developed in Eng- 
land which appears to have interesting possibilities as a 
preservative for cosmetic creams. This compound, de- 
scribed by Hartley,' is the a-glyceryl ether of p-chloro- 
phenol. It is a colorless and almost odorless solid which 
is more soluble in water than many of the phenolic pre- 
servatives. A saturated solution at 25°C., has a con- 
centration of about 0.6°7 and supersaturated solutions 
are easily prepared. The solutions of p-chloropheny] 
glycerol ether are neutral and do not discolor when ex- 
posed to light. Animal tests indicate that the compound 
is low in toxicity and does not act as a primary irritant 
or sensitizer. A 1° solution instilled into the eyes of 
rabbits did not irritate the cornea. 

The fungistatic activity of p-chlorophenyl glycerol 
ether was tested against numerous species of fungi 
which cause skin diseases or the spoilage of commodities. 
The minimum concentration which inhibited growth in 
a slightly acid medium (pH 5.6) was 0.125% (w/v) for 
Aspergillus and Penicillium notatum and 0.1° for 
species of Microsporum and Trichophyton. These re- 
sults indicate that p-chlorophenyl glycerol ether is 
somewhat less effective than methyl p-hydroxybenzoate, 
but its greater solubility is an advantage. 

The practical value of p-chloropheny! glycerol ether as 
a preservative for use in creams was tested on an emulsi- 
fied ointment base containing Lanette Wax SX. Samples 
of the base, with and without the addition of 0.3°7 of 
the preservative, were inoculated with culiures of Peni- 
cillium, Aspergillus and dermatophytes. After four days 
living molds were isolated from the control samples 
while the samples containing the antiseptic were sterile. 
Of course no conclusions on the effectiveness of the new 
preservative in other types of creams can be drawn from 
this one test. 
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‘‘My dear, you've invented a home permanent.”’ 
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(Continued from page 38) 

particular interest to the essential oil chemist. Because 
of their specificity, the data being assembled should 
prove useful as reference standards for the establish- 
ment of qualitative and quantitative procedures of 
analysis, for the technical control of the manufacture 
of synthetic aromatics and for the detection of adultera- 
tion of food, drug and cosmetic products.—Abstract of 
T.G.A. paper by Leo Levi and James L. Thomson, James 
C. Evans and Harold Bernstein, S. A. Forman and Nor- 
man M. Mile Ss. 


Problems in Dispensing Powders 
From Pressurized Containers 


A= discussion of the pressurized aerosols contain- 

ing large quantities of solids together with problems 
involved in their manufacture is given, followed by the 
advantages of packaging powders in aerosols. The need 
for product reformulation is mentioned as is the 
necessity for having a definite method for powder aero- 
sol dispensing. The characteristics of a suitable sus- 
pending agent for powder aerosols are given and a 
method for the pressure dispensing of powders is dis- 
cussed.—Abstract of T.G.A. pape? by Victor Di Giacomo. 


Shampoos-—A Practical Method 
of Evaluation 


N in vivo method of determining lathering power of 

shampoos is presented together with a laboratory 
method for investigating soil or residue deposition re- 
sulting from use of a shampoo.—Abstract of T.G.A 
paper by W. G. Fredell and R. R. Read. 


Toxicity Studies on Monoethanolamine Thioglycolate 
Cold Waving Lotions 


A STUDY of the comparative toxic properties of mono- 

ethanolamine and ammonia and also of monoethano- 
lamine thioglycolate cold waving lotions and ammonium 
thioglycolate cold waving lotions, is reported in some 
detail. 

The tests reported include animal oral toxicity studies, 
animal percutaneous toxicity and parallel skin irritation 
observations, animal eye irritation studies, and human 
patch testing for both irritation and sensitization re- 
actions. 

This report includes the results of unpublished ex- 
periments which were recently conducted in several 
independent toxicological laboratories in this country, 
in addition to the work done by the authors in their St. 
Paul research laboratories.—Abstract of T.G.A. pape) 
by Ross Whitman and Martin G. Brookins. 


Azulene and Its Derivatives 


HE chemistry of azulene has opened a new field. To- 

day we know that the blue or greenish tint of essen- 
tial oils is due to a special group of hydrocarbons, the 
azulenes. Many new compounds have already been syn- 
thesized. Some of them are of great interest to the 
perfume and cosmetic chemists as well as to the physician 
and pharmacist because of their pharmacological action. 
The azulenes having pharmacological importance are 
cham-azulene and guai-azulene. Both are. identical in 
their effects and show anti-phlogistic, anti-allergic and 
reparative properties. 

Certain irritations of sensitive skin provoked by some 
constituents of essential oils can be alleviated or even 
entirely abolished by the use of guai-azulene.—AbDstract 
of T.G.A. paper by H. K. Thomas and H. G. Gribou. 
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The MODIFIED LANOLIN with new 
properties. 


Modulan is chemically treated lanolin 
containing all the constituents of lan- 
olin modified by a unique treatment 
to impart NEW and VALUABLE 
PROPERTIES. 


Modulan forms clear solutions even in 
cold mineral oil and deposits hydro- 
phobic, emollient films on skin and 
hair. These desirable protective films 
are waxy rather than tacky and are 
very pleasant to the touch. 


Modulan is extremely hydrophobic — 
does not form greasy emulsions and is 
practically odorless. Because of its out- 
standing compatibility with oil-in- 
water emulsions and with soaps and 
shampoos, Modulan is particularly 
recommended for use in creams, 
lotions, baby products, hair prepara- 
tions, make-up, and ointments. 


CLINICAL INVESTIGATIONS HAVE 
INDICATED THAT MODULAN IS 
HYPO-ALLERGENIC. 
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The important technical advances in cosmetic science were given a 
thorough appraisal by those who attended. On the subject were (I. to 
r.) E. Paradise, Mrs. Marie Wiener, Eugene Sturman, Frank Spitaleri. 


(Continued from page 45) 

stantial reduction in static charge following use of 
creme rinse. Results are given showing length of dura- 
tion of this reduced static charge effect; also data is 
presented on the effect of relative humidity on electro- 
static production following use of shampoo or rinse. 

Limitations of the described procedures are men- 
tioned. Comparative results between shampoos as re- 
gards effect on static charge generation were found to 
be largely inconclusive by this method and only a lim- 
ited interpretation of comparative effects among sham- 
poos may be made on the basis of data obtained to date 
by this procedure.—Abstract of S.C.C. paper by Hyman 
Henkin, Clarice M. Mills and Virginia C. Ester. 


A New Permanent Waving Process 


NEW permanent waving process, involving no chemi- 
cal oxidation process steps, is described and com- 


A group from the New York Chapter of the S.C.C. was composed of 
Vincent DeFeo, Theodore Ostrowski, Irving Schlakman, Beverley Meigs, 
and the Chairman-Elect of the N. Y. Chapter, Warren B. Dennis, Jr. 
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Standing in a corner watching something or other go by are Carroll 
Reiss, H. A. Beekhuis and Michael Stanton, the energetic chairman 
of the Membership Committee. They seem to like what they're seeing. 


pared with other methods of waving human hair. 
Physical, chemical, and practical data are presented for 
a typical process involving chemical setting of the waved 
hair and for an atmospheric oxidation procedure. The 
technical advantages of the latter method are pointed 
out.—Abstract of S.C.C. paper by Raymond E. Reed. 


The Use of lodophors 
in Cosmetics 


ODINE complex with iodophors of non-ionic, anionic, 

and cationic nature have been the subject of intensive 
investigation. The utility of such iodine complexes in 
the environmental sanitation field, the pharmaceutical 
field, and, more recently, in the cosmetic or cosmetic 
drug field, confronts the cosmetic chemist with new 
problems. 

This paper is restricted to iodophor-iodine shampoos. 
The literature on iodine application to human and ani- 


ay Re 
ral 


Three distinguished scientists: Dr. Herbert Heinrich, Dr. J. Jewel, and 
Gabriel Barnett, were on hand to exchange views. Mr. Barnett is 
again chairman of the committee which arranges the annual seminar. 
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YOU WILL AGREE that worthwhile citrus oils must 
retain all their delicate original flavour, and must be 
absolutely pure. Lanitis produce such oils. 


The 1956 supply of Lanitis oils is of superb quality. 


If you want samples we will send them*, proudly send 


them, because they are derived from the fruit by the 
very latest methods. These entail the minimum contact 
of oil with water during the process of oil 

extraction. No wonder Lanitis oils are comparable 
with oils produced anywhere else in the world. 


*write to: The Calvert Mills Co., 
44 Whitehall Street, New York 4, N.Y. 


Lanitis Bros Ltd 


P.O. Box 500, Nicosia, Cyprus 


Citrus Oils Citrus Pastes Clear Alcoholic Flavours Hydrosol Flavours Citrus Crushes 
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Harold D. Goulden, Secretary of the Scientific Section of the Toilet Goods 
Assn., was seen enjoying a momentary rest with David J. Warne-:, 
and Dr. Samuel Zuckerman, Dr. Sylvan Neuberger and Charles F. Blum. 


mal hair is very limited, and reviewed herein. Thera- 
peutic and prophylactic applications are reviewed. Im- 
proved formulations by the use of these “tamed iodine” 
complexes have been accomplished and have been clini- 
cally tested. The effect of these complexes on the chem- 
istry of the hair and the response of hair so treated to 
hair setting chemicals, etc., has been investigated. The 
toxicity of iodophor-iodine shampoos is of prime im- 
portance, and is discussed with reference to possible 
veterinary and human application.—Abstract of S.C.C. 
paper by Abraham Sylvia Most Morris 
She lanski. 


Cantor, and 


The Analysis of Lipsticks 


T His method depends upon the fact that each of the 

materials which are used in the manufacture of lip- 
stick are relatively soluble in certain solvents and rela- 
tively insoluble in certain others. Characteristic solu- 
bilities for most of the commonly used lipstick raw 
materials are given, and a fairly comprehensive separa- 
tion is founded upon these data. 

While this method may be somewhat lacking in 
analytical precision it should enable the analyst to learn 
a great deal about the composition of any lipstick. The 
data thus obtained should enable anyone, skilled in the 
art, to approach the duplication of the original product 
with a considerable degree of assurance.—Abstract of 
S.C.C. paper by Paul W. Jewell. 


Laboratory Evaluation of Potential Caries- 
Preventive Agents in Dentifrices 


HE most acceptable criterion of effectiveness of a 

cleansing or “therapeutic” dentifrice in reducing the 
incidence of dental result of a controlled 
clinical study. Because of the cost and length of time 
required to conduct such evaluations, several laboratory 
tests have been suggested for use in predicting the anti- 
caries effectiveness of a _ potential caries-preventive 
agent. At this time, the results of such tests are not ac- 
cepted as valid criteria for determining the ability of 
therapeutic agents to limit tooth decay. The develop- 
ment of a test which will predict accurately the effec- 
tiveness of a caries-preventive agent in a dentrifice 
should be a major objective of dental investigators. 

This paper is concerned with the in vitro laboratory 
evaluation of potential caries-preventive agents intended 
for use in a dentifrice. The evaluation procedure uti- 


caries is a 
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J. B. Knight, Jr., poses a question to Ray McCue while Frank J. M. 
Miles notes how he will answer it. Nicholas Mitchell and William 
Palmer enjoy the friendly atmosphere which characterized the affair. 


lized is based on the most generally accepted cause of 
tooth decay, i.e. acid decalcification of the calcified tis- 
sues of the teeth. A protein adsorption test, referred to 
as the “Modified Casein Test” was developed which per- 
mits quantitative screening results providing informa- 
tion on protein substantivity and subsequent acid in- 
hibition ability of potential caries-preventive agents. 
The test is particularly useful in that it can be used 
both with solutions of compounds and with dentifrices 
containing the potentially active caries-preventive com- 
pound. The results obtained in the test demonstrate that 
compounds which show potential anti-caries properties 
in solution will not necessarily retain these properties 
when incorporated in a dentifrice. Typical results using 
aqueous solutions of selected compounds and completed 
dentifrices containing the compounds are presented to 
support the need for extending tests involving aqueous 
solutions to include completed dentifrices. 

Since the results of any laboratory method should be 
correlated with the results of clinical studies to deter- 
mine the acceptability of the laboratory method in pre- 
dicting effectiveness, the accumulation of such data for 
the Modified Casein Test is in progress.—Abstract of 
S.C.C. paper by S. D. Gershon, O. W. Neiditch, and D. J. 
Mart tn. 


Some Practical Problems in the Formulation 


Of Aerosol Hair Sprays 


HE phenomenal growth of the hair spray field in the 

last five years and its adoption by the consumer as a 
cosmetic staple as far as hair products are concerned 
has focused a considerable amount of attention on this 
product by cosmetic chemists. 

The various problems usually attendant to the formu- 
lation of any cosmetic product are present here, but 
super-imposed on same are the peculiarities of the aero- 
sol principle. 

The proper selection of a combination of seven (7) 
possible components, i.e., film forming constituents, 
plasticizers, hair conditioners, humidity modifiers, emul- 
sifiers for water insoluble films, perfume, and propellent 
properly formulated and compatible with the container 
and valve selection, 

Also, a discussion of some of the practical problems 
in manufacturing processes. 

A brief discussion of some laboratory screening tech- 
niques for evaluation of hair spray films.—Abstract of 
S.C.C. paper by H. R. Shepherd. 
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47th Annual Convention of 
FLAVORING EXTRACT MANUFACTURERS 





President Don C. Jenks opens the meeting 


F. E. M. A. Meeting in Atlantic City, N. J. is big success 


Tu {7th Annual Convention of the Flavoring Extract 
Manufacturers’ Assn. of the United States, held at 
the Hotel Traymore, Atlantic City, N. J., May 13-16, 
Was an occasion of great interest to the manufacturers 
of flavors and flavor products from over the country, 
who gathered to hear talks by leading authorities on 
developments affecting the industry. Both the business 
and social programs were considered outstanding suc- 
cesses by the some 189 association members and other 
interested persons who registered for the session. 
The convention program got under way on Sunday, 
May 13 with a luncheon and meeting of the Board of 


R. C. Schlotterer 
Secretary, Vanilla Bean Assn. of America 
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Governors. In the evening the customary suppliers 
hospitality party inaugurated the affair for the mem- 
bership as a whole. 

On Monday morning the association held a half-day 
business session, during which convention committees 
reported, and Don C. Jenks, president of the association, 
gave the president’s report. Mr. Jenks commended the 
assembled members in that they represented a group of 
business competitors who could successfully band to- 
gether in the interest of the common good of the in- 
dustry, and stated that the association and convention 
were examples of achievements by progressive business- 


John S. Hall 
Executive Secretary ond General Counsel 
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Owens-ILLINoIts ASSURES YOU A 


Co-ordinated Research 


Pure research into formulae and fab- 
rication of glass, packaging research 
into processing and handling meth- 
ods in customer plants, and market 
research into consumer attitudes, 
add up to greater specific value for 
your packaging dollar. 
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Engineered Design 


The package that takes your product 
to market must take three needs into 
account. Considerations of its func- 
tion in the retail store, its operating 
efficiency and its consumer utility all 
become a part of the prescription for 
an Owens-Illinois package. 


raj UL. 
BB DRESSING Hy 
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The Right Container 


Versatility of facilities and talents 
points to Owens-Illinois as your best 
source of supply for a wide range of 
specialized needs: Containers where 
beauty, utility and tradition are 
blended in the proportions required 
by different product classifications. 
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ComPLETE PACKAGING APPROACH 


> 


The Right Closure 


Know-how as to the best available 
liner and closure—best for packing, 
displaying, or using a specific prod- 
uct—may well be one of the most im- 
portant single points through which 
expert packaging counsel will re- 
ward you many times over. 


Needed Fitments 


With emphasis on the word “needed,” 
Owens-Illinois fitment specialists are 
keenly aware of sales benefits pos- 
sible through use of fitments which 
are not “gadgets” but which basi- 
cally increase consumer satisfaction 
with your product. 


Merchandising Cartons 


Modern cartons are developed only 
through systematic consideration of 
their opportunity to serve you in the 
retail store and retail warehouse as 
well as on your own filling line and 
in transit. Owens-Illinois is pioneer- 
ing such developments. 


Duraglas salesmaking packages 


DURAGLAS CONTAINERS 
AN (@D) PRODUCT 
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can express the personality 


of any product 


‘THere’s NO DOUBT ABOUT IT, sales 
are made by the beauty and con- 
venience of the package. It’s the 
first impression the customer gets of 
your product. 

So at Owens-Illinois, sALESPACK- 
1cING has been developed to its 
highest degree—by specialists in de- 
sign, engineering and marketing. 


The character of your product may 
call for especial beauty and grace 
in the container. Its use might be 
aided by the bottle’s form or a spe- 
cial fitment. 

So look to Owens-Illinois as a 
marketing-minded supplier of glass 
packages of all types, capacities and 
designs both stock and custom. 


Owens-ILLINOIS 


GENERAL OFFICES « TOLEDO 1, OHIO 
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FLAVOR SECTION 


The Board of Governors: left to 
W. G. Grant, Secretary; Myron J. 
Hess, Ist Vice President; Robert Krone, Ad- 
visory Committee; and seated left to right, 
John S. Hall, Executive Secretary; Don C 
Jenks, President; C. P. McCormick, Jr., 
3rd Vice President; Lioyd E. Smith, 
vrer; A. S. Wendt, 


standing 
right, 


Treas 
Executive Committec. 


men to promote invigorating and wholesome competitive 
conditions. He also paid tribute to past presidents and 
introduced the Board of Governors to the membership. 
He conveyed his thanks to committee members and 
others who had done much to accomplish a successful 
meeting. 


Business Program for First Day 


Featured address of the morning session was “The 
Vanilla Bean Market,” presented by R. C. Schlotterer, 
secretary of the Vanilla Bean Assn. of America, Inc. 
He analyzed market conditions at present, and com- 
mented on the dilemma of the vanilla bean industry 


At the dance were ('. to r.) S. M. Edwards of Owens-Illinois Glass 
Co.; Dr. C. O. Willits; Mrs. and Dr. Arthur S. Wendt; Rufino Caga- 
gal; J. W. Colbert, also of Owens-Illinois; Mr. and Mrs. Leo Green. 


1956 
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in that it is suffering from reduced consumption be- 
cause of the increase in the use of vanillin instead of the 
pure vanilla product, and because of the dilution of so- 
called pure vanilla extracts and flavors. Mr. Schlotterer 
spoke on the efforts of the publicity and scientific re- 
search programs of the association, emphasizing the 
need for first having a successful method of distinguish- 
ing the pure vanilla product so as to avoid an indiscrimi- 
nate use of the vanilla name, and then for publicising 
it correctly so as to distinguish it from synthetics in 
the mind of the consumer. 

John S. Hall, executive secretary and general counsel 
of the association, made his annual report. The major 
part was devoted to a brief history of the flavoring 


eee 


L. N. Johnson and President Don C. Jenks (standing) stop by a lively 
table for a moment. Seated, left to right, are: John F. Glienke, Dr. 
1. F. Plagge, Joseph R. Maxwell, Mr. and Mrs. Ed Heinz, Jim Allured. 
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Left to right are: John M. Nugent; Mrs. and Mr. K. M. Baldwin; Rob- 
ert F. Murphy and C. R. Myers (standing); Mrs. Robert Felton; Mrs 
E. T. O'Grady; Robert Felton of Felton Chemical Co.; E. T. O'Grady; 
C. B. Smith (standing); Mrs. C. B. Smith; and Paul H. Manheimer 


industry with relation to the Federal Food, Drug and 
Cosmetic Act, and of an evaluation of current national 
and state legislation in process. Mr. Hall stated that the 
industry had been most fortunate in obtaining interpre- 
tations and applications of the various provisions of the 
food and drug law. 

Also at the first general meeting the auditing and 
resolutions committees were appointed. The auditing 
committee consisted of E. N. Heinz, Jr., chairman; 
Charles Sethness, Jr.; and Bruce L. Durling. The resolu- 
tions committee was composed of Gordon Grant, chair- 
man; Robert FE. Illes; F. C. Oakley; L. F. Haznaw; and 
Earl E. Davies. 

The afternoon was devoted to social functions. Mem- 


Enjoying the festivities are, from back center reading clockwise 
Lowrey A. Weed, Jr., Firmenich Co.; Ray F. Caulk; S. M. Kleinschmidt; 
Mr. and Mrs. Robert Rosenbaum; Mr. and Mrs. Willis Steinitz. 
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FLAVOR SECTION 


One festive group was composed of (standing left to right) Robert 
Krone and Robert Montgomery, both of Fritzsche Brothers, Inc.; and 
Gordon Grant; and (seated left to right) Garrett F. Meyer, Jr.; for- 
mer president and Mrs. Myron J. Hess; and Mrs. J. M. Blatterman. 


bers who wished to compete in the annual golf tourna- 
ment at the Atlantic City Country Club did so, while 
others enjoyed a boat ride from Captain Starn’s Inlet 
Yachting Pier. A steak and lobster dinner at Captain 
Starn’s concluded the organized activities of the day. 


Papers Presented by Flavor Experts 


The second day of business was devoted entirely to 
the presentation of papers of interest by an assembled 
roster of experts in various fields of the flavor industry. 

Dr. A. S. Wendt, chairman of the Scientific Research 
Committee, opened the day’s program with a report on 
the activities in process, principally the work by the 


meme ~~ 
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Sitting one out at the dance were, left to right: M. A. Phelan, of 
Dodge & Olcott, Inc.; Mr. and Mrs. Joe Fortescue, also of Dodge and 
Olcott; and Mr. and Mrs. Austin Gendreau of R. T. French & Co. 
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(CYCLAMEN ALDEHYDE) ® 


C,3H,,0 CH,—— CH CH,CH——CH 
| | | Molecular 
0 


Weight : 
CH, CH, 190.27 
Typical Specifications: 
PHYSICAL APPEARANCE: Nearly colorless liquid. 
. ASSAY: 93°7 minimum Aldehyde content. 
ODOR TYPE: Floral; Lily-of-the-Valley or ie 
SOLUBILITY (@ 20°C): 10 parts soluble in 15 parts 80% 


Ethyl Alcohol. 


STABILITY: Lasting in soaps, cosmetics and of a 
high quality which permits its use 
in the most expensive perfumes. 





20 . 





REFRACTIVE INDEX (n=) : 1.5055 
25 ‘s 
SPECIFIC GRAVITY (57): 0.950 
SUGGESTED USES: As a base for Lily-of-the-Valley and 


Muguet perfumes to 547; as a floral 
modifier from 14% to 5%. 





Note these additional VERONA specialties: 
RESEDALIA e VERONOL e ROSANOL 
DIMETHYL OCTANOL SPECIAL e ALPHA METHYL CINNAMIC ALDEHYDE 


Sole representatives in the United States for: J. & E. SOZIO, GRASSE, FRANCE 
RESINOIDES e¢ NATURAL ABSOLUTES e¢ ESSENTIAL OILS 


Write for our complete catalogue. 
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FLAVOR SECTION 


Boyce-Thompson Institute for Plant 
the problem of identifying vanilla. 


Research, Inc., on 


Report on Vanilla Research 


Dr. E. A. Prill of Boyce-Thompson then gave a detailed 
explanation of the work being done by his organization 
in the matter. He described the scientific analyses that 
had been performed on an arbitrarily selected vanilla 
bean (Bourbon No. 3), and of the results. His con- 
clusions were that at present any attempt to formulate 
standards of identity for vanilla extract at this time 
is premature. Three major problems remain before a 
general standard of identity can be created: (1) a prac- 
tical analytical procedure must be established, which 
necessitates deciding which tests are indispensable, 
and creating a flow sheet for executing them; (2) tests 
under consideration must be applied to many samples 
of authentic vanilla extract to establish tolerances for 
each component and to assure that some unusual arti- 
fact will not arise to plague legitimate manufacturers; 
3) a careful survey must be made of various plant 
materials that might find their way into vanilla extract 
to see how they would influence the various tests. 

The efforts of the association in the matter of pub- 
licising vanilla were next explained to the group by 
Bernard L. Lewis, of Bernard L. Lewis, Inc., an organ- 
ization employed by the association to promote the use 
of pure vanilla extract. Mr. Lewis demonstrated by 
slides how a publicity program for vanilla was prepared, 
and how stories and photographs were placed in the 
cooking or other editorial columns of newspapers and 
magazines across the country. He reported an excellent 
reception of the material, and pointed out how the idea 
of “pure vanilla” was emphasized in the program. 

Dr. Robert Osborn, Chief, Beverage Division, Food 
and Drug Administration, then addressed the associa- 
tion on “Developments of Interest in the Food Flavor 
Field.” Dr. Osborn talked of the development of the 
Food and Drug Administration, and enumerated in- 
stances of cooperation between it and the flavor asso- 
ciation. He closed by reading a statement which re- 
affirmed the position of the Food and Drug Administra- 
tion in that scientists should be provided a full and 
fair opportunity to arrive at the correct scientific judge- 
ment in regard to the safety of products being tested. 


Other Aspects of Flavor Field 


The afternoon session was devoted to aspects of the 
flavor field other than the vanilla problem. It began 
with the Report of the Food Additives Committee by 
H. L. Janovsky, chairman. He noted activities and meet- 
ings of the committee, told of latest developments in 
chemicals and other additives for flavoring foods, and 
commented on legislation relative to this aspect of the 
industry. 

“Spray Drying of Flavors” subject of the 
talk by J. M. Wenneis. He elaborated on technical 
aspects of his subject, and explained the primary ad- 
vantages of the process in that it protects the flavor 
particles from both evaporation and oxidation. 

Dr. David Jorysch’s “Stabilization of 
Citrus Oils in Beverages.” Dr. Jorysch explained that 
by stabilization he meant an adjustment of specific 


was the 


subject was 
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gravities of citrus oils to prevent the whole or emulsified 
oils trom floating to the surface and forming an un- 
sightly ring in the neck of the bottle. He then elaborated 
on the materials and scientific techniques relative to the 
problem. 

The session for the day closed with a report by Dr. 
C. O. Willits, U. S. Department of Agriculture, who 
made a report on scientific work underway 
to identify the source of flavor components in maple 
syrup. He told of what had been achieved, and explained 
which research problems must be solved in order to 
examine fully all aspects of the question. 

The social activties of the day were the President’s 
Reception for the membership, followed by a banquet 
and dance. Winners of the golf tournament were 
awarded prizes during the evening activities. Guy C. 
Bates was the President’s Cup awardee for first low 
gross. Mrs. F. J. Lueders won the ladies first low gross. 
Second low gross for men was a tie between John E. 
Dolan and President Don C. Jenks. 

The prize for closest to the 13th hole went to Charles 
F. Blum. First low net for the ladies was Mrs. Myron 
J. Hess; second low net was Mrs. John O. Zink. First 
kickers was Sam Edwards; the others were John Cur- 
lett, Jack D. Langlois, Fritz Lueders, Leo Green, Bruce 
L. Durling, Nathan R. Jackness and Robert E. Felton. 


progress 


Election of Officers 


On Wednesday morning the annual chemist’s break- 
fast held, followed by the last general session. 
The papers were confined to reports from the chair- 
men of the various association committees. Of interest 
among these was a proposal by Myron J. Hess, chair- 
man of the Special Committee on Amendments to By- 
Laws, who proposed the elimination of the advisory and 
executive committees, and that the officers of the asso- 
ciation be six in number: president, three vice-presi- 
dents, secretary, and treasurer; and that the Board of 
Governors, which consists of these six officers, assume 
the duties performed by these committees. This motion 
was seconded and carried. 

Gordon Grant, chairman of the Resolutions Commit- 
tee, proposed that a message be sent to the Food and 
Drug Administration stating that the Flavoring Extract 
Manufacturers’ Assn. joined in honoring the fiftieth 
anniversary of the passage of the state and federal 
health food and drug laws. This motion was also sec- 
onded and carried. 

The last business of the convention was the report 
of the Nominating Committee, given by John N. Cur- 
lett, chairman, on the proposed new officers and com- 
mittee members. It was suggested that there be no 
change in the slate of officers for the coming year, with 
the exception that Robert Krone replace W. H. Hot- 
tinger, Jr., who has retired, on the Advisory Committee. 
This motion was seconded and carried. 

The slate of officers, who also compose the Board of 
Governors, remains unchanged for the coming year: 
Don C. Jenks, president; Myron J. Hess, first vice 
president; E. N. Heinz, Jr., second vice president; C. P. 
McCormick, Jr., third vice president; W. G. Grant, 
secretary; and Lloyd E. Smith, treasurer. 

The 47th annual convention of the association con- 
cluded with a meeting of the Board of Governors. 
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N This Month’s Quiz Master 


LANOLIN ALCOHOLS 


Pure Lanolin derivatives rep- 
resenting the unsaponifiable 
portion of Lanolin—Cholesterol 
content approximately 30°. 
























Dr. Donald H. Powers 


Director of Cosmetic Research 
Warner-Lambert Pharmaceutical Co. 





A powerful W/O emulsify- 
ing wax (M.P. 60° C.) with 
all the advantages of pure 
Lanolin, without its characteris- 
tic stickiness and odor. Recom- 
mended for Hair Preparations, 
Creams, Lotions and Lipsticks. 




















QUESTION I. What class of surface active agents appear to be the 


most useful for shampoos? 


Available in the following 
erades:— 























ANSWER. The alkyl sulfates are certainly the most widely used 
detergents, and it has been estimated that more than 50° of the 
shampoos on the market contain one of the lauryl sulfates. Their ex- 
cellent cleansing, their complete stability in hard water and their easy 
rinsibility have all contributed to their wide use and general popularity. 
Some compounds which are also particularly promising for shampoos 
are the alkyl poly ether sulfates and the alkyl amino propionates. The 
poly ether sulfates are particularly mild in their cleansing action and 
the amino propionates are amphoteric and may be classed as alanine 
derivatives having both cationic and anionic activity. While the non- 
ionics which have very long oxyethylene chains have found a rapidly 
growing market as dishwashing compounds and automatic washing 
machine detergents, they find little use in shampoos because of their 
poor foaming action. Increasing amounts of the ethanol amides are 
being used as conditioning agents along with the alkyl sulfates. We 
must not forget that the use of soaps in shampoos increased nearly 
50°. over their previous low level and combinations of soaps and 
synthetics are becoming increasingly popular. 









HARTOLAN Lanolin Alcohols 
B.P.—Light Brown. 


SUPER HARTOLAN Lanolin AIl- 
cohols B.P.—Pale Yellow. 


LANETHYL—100% ethyl alco- 
hol soluble—for Aerosol Hair 
Sprays. 































QUESTION II. Do the clear liquid or liquid creme shampoos perform 
better? 


Groda 


New York 


London ANSWER. Actually there should be no reason why the thick or thin, or 
clear or creamy shampoos would vary in their performance. With a 
Milan proper balance of surface active agents, it is possible to change the 
consistency and appearance of the product without affecting its 
activity. While there appears to be some feeling among buyers that a 
creamy lotion is gentler and milder, this mild action is actually de- 
pendent upon surfactant ratios and cleansing action. Certainly it is 


CRODA INC reasonable to expect excellent shampoo performance in shampoos with 
| . . . e,° e,° ° ° 

: ; a wide range of viscosities and clarities. Recent trends indicate the 

51 Madison Ave. . . : . : : 

New York 10. NY. | preference for a clear shampoo which only requires that the shampoo 


MU 3-3090 formulation be free from the usual opacifying agents. 
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Unstable Oil 


M7 


2500 2600 2700 2500 2600 2700 2800 
Wave length—AU Wave length—AU 


SPECTROPHOTOMETRIC CONTROL 


of Light Stability in white oils 


The ultraviolet absorption spectrum of a white mineral oil now 


gives us a reliable, quantitative measure of minute percentages 
of impurities—even as little as 2 to 3 parts per million—which 
have heretofore defied detection during ordinary analysis. 


By identifying the types of impurities which nique developed in Penn-Drake research 
decompose to yield malodorous substances laboratories, the resistance of a white oil to 
upon exposure to light and by eliminating deterioration by light can now be predicted 
them during the refining process, Penn- with scientific certainty. 

Drake has obtained positive control over the For users of Penn-Drake white oils, this 
light stability factor. scienufic method of analysis and control assures 

Long experience in the use of the spectro- two significant benefits—a higher order of 
photometer for routine control has demon- purity and predetermined, dependable sta- 
strated the reliability of the instrument for bility to light. 


this purpose. By means of the specialized tech- For details, write our Technical Service Department 


Butler 22, Pa. 


& Aromatics June, 1956 





62 


June, 


1956 


Tackaaqing and 
Prmation 


1. LADY ESTHER 


Lady Esther’s creme make-up Sheer Flattery, is packaged 
in a free-form shape container which has been designed for 
hand comfort. The colors are pink and gray. The new prod- 
uct is being launched with a heavy advertising schedule 
which will extend through November. The price is 79¢ plus 
tax. 


2. PARFUMS CIRO 


Parfums Ciro bottles its five fragrances of Esscent Mist 
in differently colored aerosol containers with matching colors 
for the cartons. Danger is red; New Horizons, blue; Sur- 
render, brown; Reflexions, green; and Richochet, Lavender. 
A four ounce bottle of the cologne sells for $3 retail. 


3. HOUBIGANT 


Chantilly and Flatterie are the two Spray Mist fragrances 
introduced by Houbigant, Inc., The aerosol toilet water is 
said to be exceptionally lasting because of a great diffusion 
of the mist. Retail price is $3.25 for a two ounce bottle. 


4, HELAINE SEAGER 


Helaine Seager, [nc., packs its Pink Ice Liquid Home Facial 
in a bottle designed and produced by the Hazel-Atlas Glass 
Co. The transparent container shows the color of the pink 
product; the lettering is white; the cap is pink. The carton 
repeats the pink and white of the bottle. Each container 
holds 14. ounces. 


5. PRINCE MATCHABELLI 


Prince Matchabelli, Inc. has added a stick deodorant to its 
Summer Shower line, which now totals seven items in all. 
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The foil-wrapped stick is contained in a plastic-capped glass 
jar, aqua in color. The raindrop in a pool design with green 
lettering on an aqua background is also used on the other 
products in the line. Each item is priced at $1. 


6. FABERGE 


Fabergé offers its new Bath Oil Concentrée in four fra- 
grances: Aphrodisia, Woodhue, Tigress and Act IV. It is to 
be used in the shower or tub, or applied to the skin. The 
cosmetic is bottled in a gold-capped decanter. The price is 
$2.75 for one ounce, $5 for two. 


7. ELIZABETH ARDEN 


A gift basket from Elizabeth Arden contains Blue Grass 
soap, Fluffy Milk bath tablets, Blue Grass flower mist and 
dusting powder. The ensemble, tied with a gift ribbon, re- 
tails at $7.50 plus tax. 


8. TUSSY COSMETIQUES 


Tussy will launch two new hair care products, Bright Touch 
Liquid Cream Shampoo and Bright Touch Deluxe Oil Sham- 
poo, in July. The pink cream shampoo will come in a round 
glass bottle silk-screened in turquoise blue with matching 
fluted plastic top. The oil shampoo will be packaged in a 
bottle with white silk-screen lettering and a white fluted 
cap. From July 26 through September 8 the twelve ounce 
$2 size will be available for $1. 


9. YARDLEY aes 


The Yardley Refresher, a promotion package for men, con- 
tains after shaving lotion, after shower powder, and cologne. 
The set is acetate-lidded and retails for $1.75 plus tax. 
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CT Setar e tl Mee eg 
caps add value to your product — 


transform plain bottles or jars into 


products of beauty. 


CMe my eM Mem ame tie) 


them with your crest 


trademark or special 


bd 


Sizes presently ready for 33 


mm and 58 mm ieee 


art work added 


° 
404 4th AVE., NEW YORK 16, N. Y. 


na 


Packaging EF Tay OMT ty aes 
most exciting new caps in years — write 
re ee ee 


now for samples and prices. 
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There’s something 
different about 


They call us old hands at this business. A good many years of 
“depending on Dreyer” have built our background of helping you. 
We have never grown old, however. Here at Dreyer, we think young. 
Today there’s new drive at Dreyer. We are a vigorous, modern 
organization with young, look-forward ideas. Up-to-date 
thinking here . . . thinking ahead . . . is pulling double harness 
with experience. The team’s working hard and well. 
So depend on Dreyer more than ever. 
We can help you and save you money. 


ESSENTIAL OILS * AROMATIC CHEMICALS 
PERFUME COMPOUNDS * FLAVORS 


Get the essential quality you require from 


P. R. Dreyer Inc. 
Serving You Since 1920 


601 West 26th Street, New York 1, N. Y. 
520 N. Michigan Avenue, Chicago 11, Ill. 


Complete stocks carried in Chicago 
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for UNIFORM PURITY, 
UNIFORM TEXTURE 
UNIFORM WHITENESS 


look for the symbol of the RETORT 


YOUR GUARANTEE 
OF MATCHLESS QUALITY, 
PURITY, UNIFORMITY 


Behind the symbol of the 
Retort stands three 


: generations of family pride 
Experimental data and prac- and “know-how” in Essential 


tical manufacturing experience of over Aromatics, natural and synthetic 
100 years’ specialization in beeswax and beeswax flavors, perfumer’s specialties. 
abe 

compounds are at your service without cost or Made in the West's most _ 

eas : modern plant. The Retort is 
obligation. Write about your beeswax problems to a. 

your guide to dependability. 

WILL & BAUMER CANDLE CO., INC., Syracuse, 
N. Y. Est. 1855 


Spermaceti—Ceresine—Red Oil—Yellow Beeswax—Composition 
Waxes — Stearic Acid — Hydistear 


F. Ritter & Co. 
Los Angeles 39, California 
Branch Offices in Principal Cities 





This specialty raw material, first introduced several years ago, has established 
itself firmly with the discriminating cosmetic manufacturer for use in his premium 


face powders. 
Its exceptional silky, soft smoothness, the complete absence of odor and the 


extremely fine particle size plus its extraordinary adhesiveness, they say, make it 
an outstanding additive. As little as 5%, added to your formula, will demonstrate 
these qualities, although it is being used in some face powder to the extent of 15%. 

We believe this product has special value in pressed-face powders which have 


gained so much popularity recently. 


Co 
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Write for sample. Technical service available. 
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ATURAL 


GUMS for SOAPS 


Uses of five important natural gums for soap 


manufacture .. . Some available in digested and 


filtered forms with all foreign matter removed 


PAUL I. SMITH 


Tuene are five important natural 
gums of interest to the soap manu- 
facturer: gum Arabic, gum Karaya, 
gum Tragacanth, Irish Moss and 
Locust bean gum. The first named, 
gum Arabic is not widely used as a 
soap additive, but it is useful as a 
foam stabilizer for liquid soap pro- 
duction and has the advantage of 
being completely non-toxic and free 
from any dermatitic hazard. 
Karaya gum is a valuable thick- 
ening agent and also helps to im- 
prove the texture of high grade 
soaps. Probably the best known of 
the series of natural gums is gum 
Tragacanth which is widely em- 


Filter Aids 


For Soaps 
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ployed in pharmaceuticals, cos- 
metics and dentifrices wherever a 
thickening agent is needed. One 
outstanding advantage of this gum 
is that it is available in several 
physical forms, i.e. powders and so- 
lutions of varying viscosity. The 
gum is readily compatible with 
soaps and soap preparations. 

Irish moss has, for some years 
now, proved popular with soapers 
because of the high solubility of its 
viscous mucilages and the fact that 
it can be purchased in natural, 
bleached or purified powder forms 
so that there is no possible risk of 
soap becoming tainted, discoloured 


A CLOSER study of the wide range 
of diatomaceous materials, now 
make available to soap manufac- 
turers an increasing number of 
filter aids which are able to give 
him increased clarity and insure 
what is commonly termed, “sharp” 
filtration. Some of these new filter 
aids are so efficient that they are 


or contaminated in any manner. 

The last gum to be mentioned in 
this brief survey is Locust bean 
gum. This thickening agent swells 
in cold water to give an extremely 
viscous solution and small percent- 
ages can be used in soap shampoos 
and liquid soaps generally to effect 
desired increases in viscosity. 

It is satisfactory to note that 
considerable advances have been 
made in the production of these 
natural gums, many of which can 
now be made available in digested 
and filtered forms with all specks, 
flakes and other foreign matter 
completely removed. 


able to remove microscopic solids 
that defy all conventional methods. 
It does yield a worthwhile dividend 
to inquire from those firms who 
specialise in diatomaceous materials 
the practical benefits that might be 
derived from use of new filter aids 
which are based on these interest- 
ing substances. 
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ARGENTEUIL ~ SEINE — France 





American Perfumer 





GRASSE — France 


DUPONT 


eewe-Berkenal Fils, Grasse, and Justin Dupont, Argenteuil, 
France, as well as their facilities in North Africa, India, the Far East and South 
America, have for decades been prime processors of basic ingredients for the 
perfumers of the world. 
Their creative genius is attested by the many fragrances that are proven interna- 
tional successes. These formulations have earned for our laboratory technicians 
both here and abroad an inspiring accolade of confidence. 
Roure-Dupont, Inc. technical staff is in a position to put its vast international 


facilities and know-how at your disposal. 


ROURE-DUPONT, INC. 


Sole Agents for the United States and Canada for 
ROURE-BERTRAND FILS et JUSTIN DUPONT, Paris, Grasse 


CHICAGO HOLLYWOOD 300 Madison Avenue, New York 


510 North Dearborn 5517 Sunset Blvd. * VANDERBILT 6-5830 « 
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SOAP SECTION 


Fifth Annual Glycerin 
Research Awards Announced 


The Glycerin Producers’ Assn. has an- 
nounced that the fifth annual Glycerin 
Research Awards are now open and that 
nomination blanks are available. First 
award is $1000 and an honor plaque. 
second award $300 and third award $200. 
These awards are granted for independent 
research leading to new and improved 
applications of glycerin or glycerin de- 
rivatives to products or processes. 

Copies of a bulletin giving complete 
details on the awards may be obtained 
from the Glycerin Producers’ Assn., 295 
Madison Ave., New York 17, N. Y. 


Colgate-Palmolive 
Announces Appointments 


Colgate-Palmolive Co. soap sales de- 
partment has appointed Walton E. Hay- 
man manager of national chain store 
sales and Hugo A. Galligan has been 
made New York divisional manager. 





New York Legislation 
On Coupon Promotion 


A bill in the New York legislature re- 
quires stores or corporations which sell 
gang oa coupons to place on deposit 
n a bank an amount equal to the cash 
alue of the coupons. The money would 
e held until the coupons were redeemed. 





| 
Soap Sales Equal Six 


Pounds Per American 


| One billion six million pounds of soap 
were produced and sold during the first 
three months of 1956, according to an 
announcement by the Assn. of American 
Soap & Glycerin Producers, Inc. Based 
on the latest Bureau of Census popula- 
tion estimates, this amounts to a little 
better than six pounds for every man, 
woman, and child in the United States. 
Seventy-three companies participating in 
the regular quarterly sales census and 
representing a substantial portion of th: 
industry’s volume, reported soap and syn- 
thetic detergent sales for the quarter 
ended March 31 this year amounting to 
1,006,348,000 pounds, valued at $225,- 
311,000. Total tonnage sales were 16.5% 
ahead of the fourth quarter 1955 and 
13.2% better than the same period last 
year. Dollarwise, first quarter 1956 total 
sales were up 10%. Soap and synthetic 
detergent sales for the first quarter this 
year exceeded any previous quarter since 
1948. 

Sales of synthetic detergents, solid and 
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iguid, now representing 69% of the 
inarket, an increase of 3% over the pre- 
ceding quarter, totalled 694,134,000 
pounds, up 21.6% over the fourth quar- 
ter 1955 and 25.6% over the same period 
a year ago. Dollar sales amounted to 
$151,196,000, up 13.1% over the fourth 
quarter 1955, and 18.9% over first quar- 
ter last year. Liquid detergent sales, in- 
cluded in the above totals, continued an 
upward trend and amounted to 64,000 
000 pounds for the three months period, 
38.9% ahead of the previous quarter and 
95.3% better than the first quarter 1955. 

Total soap sales, solid and liquid, for 
the three months ended March 31. 
amounted to 312,214,000 pounds, up 
6.5% over the previous quarter, but off 
7.1% from the same period a year ago. 
Dollar sales of all soaps totalled $74,- 
115,000, over 5% ahead of the previous 
quarter and a like percent below the 
first quarter last year. 


Glycerin Standards 
Issued in Britain 


The British Standards Institution has 
recently issued the British Standards for 
five grades of glycerin in one volume. 
The publication, entitled British Standards 
2621-5; 1955, covers these grades: soap 
lye crude, saponification crude, pale 
straw, dynamite, and chemically pure 
glycerin. In addition to specification re- 
quirements, the booklet gives sampling 
and analytical methods including the BSI 
sodium periodate method for glycerol 
content. Copies are sold for $1.40. 


Whale Oil Production 
Shows an Increase 


Whale oil production in the 1955-1956 
period rose to atout 335,000 tons above 
the 332,250 tons produced during the 
1954-1955 pelagic season. The pelagic 
whaling season which ended March 4 
lasted 58 days, the shortest catching 
period thus far in the Antarctic under the 
international whaling agreement. The 
reported catch was 14,860 blue whale 
units out of a permitted maximum of 
15,000. 


Procter & Gamble Market 
Tests Peanut Butter 


Procter & Gamble Co. is market testing 
a second peanut butter, Jif. Its first peanut 
butter Big Top is reported to be selling 
well. The company claims that peanut 
tutter is a logical move since the com- 
pany has long been the basic producer of 
a stabilizer, Fix, which counteracts the 
breaking down of peanut oils. 


TRADE LITERATURE 


Leda Chemicals Ltd. describes 
its products in a special catalog. 
Various uses, such as a hair 
softening agent for stearyl di- 
methyl benzyl ammonium chlor- 
ide, are given for the chemicals. 
Formulas and relevant data are 
provided in detail. 


Anhydrides is the subject of a 
new booklet published by Car- 
bide and Chemicals Co. Sug- 
gested uses, physical properties, 
specifications, test methods, 
shipping data, and _ constant 
boiling mixtures for the an- 
hydrides currently offered by 
the company are given. An- 
hydrides are extremely reactive 
chemical intermediates used in 
the manufacture of pharmaceu- 
ticals, flavors, odorants, and 
other products. 


The Patterson Engineer is a 
publication of the Patterson 
Foundry and Machine Co. 
which illustrates and explains 
the numerous production ma- 
chines manufactured by _ the 
firm. In a recent issue grease 
kettles, mills, reactors, agitators, 
and blenders were among the 
items discussed. 


Polyethylene laboratory ware 
manufactured by Bel-Art Prod- 
ucts was catalogued in a recent 
publication. Among the prod- 
ucts illustrated and described 
were jars, spigots, hand pumps, 
trays, bottles, syphons, and acid 
dispensers, 


The catalog “pH and Conduc- 
tivity Recorders and Control- 
lers” by the Minneapolis-Honey- 
well Regulator Co. includes 
information about its latest 
equipment for measuring, indi- 
cating, recording, and control- 
ling the electro-chemical varia- 
bles: pH, Redox, conductivity. 
The fundamentals of electro- 
chemical instrumentation are 
reviewed, and basic systems are 
described. 
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PRODUCTS & IDEAS 


PERFUME BOTTLES—1 


New designs in crystal perfume 
bottles have been added to its line 
by the French Glass Co., Inc. 


REFRACTOMETER—2 


The Meeco-Matic Model II re- 
cording differential refractometer 
for continuous analysis of binary- 
liquid streams is available from the 
Manufacturers Engineering & 
Equipment Corp. It is useful for 
determining the composition of two- 
component liquid streams, such as 
may be found in distillation, extrac- 
tion and washing, filtration, and 
crystallization operations. The con- 
centration of both gases and solids 
in solution can be determined. The 
minimum detectable change in re- 
fractive index is said to be one per 
cent of full scale at any span. The 
instrument is designed for plant op- 
eration, and is claimed to have a 
sensitivity ten times higher than 
that of present laboratory-type re- 
fractometers. 


DISTILLING UNIT—3 


The Cargille Scientific Inc. manu- 
facturers the Cargille-Wagner dis- 
tilling unit. It has an electric heater 
with an inside curvature which fits 
snugly around a standard Pyrex 25 
mi. distilling flask, and a copper coil 
condenser. The cylinder is grad- 
uated to 20 ml. for measuring out 
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the sample to be tested. The support 
for the flask and condenser is a one- 
piece unit, with electric heater at- 
tached. No ring stands, tripods, or 
clamps are needed with the appara- 
tus. The small size permits opera- 
tion of six of the units on about 36 
inches of laboratory table space. 


ANALYSIS INSTRUMENT 


An instrument for the qualitative 
and quantitative analysis of chemi- 
cal compounds is produced by the 
Aero Instrument Co. Called the 
Aerograph, it is especially recom- 
mended for the separation and col- 
lection of very high boiling mate- 
rials. The manufacturer says that it 
can also perform this function on 
the complex flavors and perfumes. 
Columns can be designed to meet 
special problems. 


PLASTIC CLOSURES 


A new plastic closure called Re- 
verse Taper Empress has been in- 
troduced by the Closure & Plastics 
Division of Owens-Illinois Glass Co. 
It is available in the four sizes of 
15, 18, 20 and 22 millimeters. The 
cap is produced in a wide range of 
urea colors and in the darker phe- 
nolic shades. Side ribs are on the 
closure, but they do not extend over 
the top, which leaves room for price 
marking. Compression molded, the 
caps were designed particularly for 
toiletry and cosmetic packages. 


WATER DEMINERALIZER 


The Crystalab Deemajet Model 
DJ-128 ion exchange water de-ion- 
izer, manufactured by Crystal Re- 
search Laboratories, Inc., is said to 
produce instantly de-ion-ized water 
of high quality at a flow rate as 
great as two gallons per minute. It 
is non-mechanical, pressure op- 
erated, and connects to any faucet. 
Jet feed with up-flow through res- 
ins is said to prevent channeling 
and insure maximum efficiency, 
greater consistency, and lower op- 
erating cost. Crystalab resins, 
which are the filtering medium, 
change color to indicate exhaustion. 
The device is said to meet the need 
for a new, faster and more economi- 
cal source for the larger quantities 
of demineralized water now used in 
medical, scientific and industrial 
fields. 


FILLING VALVE 


Perl Machine Manufacturing Co. 
announces development of a filling 
valve designed for applications in- 
volving filling of liquids subject to 
foaming during the filling opera- 
tion. The manufacturer says that 
products such as_ liquid 
waxes, and insecticides can be 
placed in bottles at high speed and 
with no foaming. The valve is said 
to be completely drip-proof. It is 
available for gravity and vacuum 
feed. 


soaps, 
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New Fragrances for Home Permanents 


WAVE MASK 30 


One of the greatest problems in the formulation of home 
permanents can now be met successfully with new Synfleur fragrances 


WAVE MASK 25 and WAVE MASK 30 


Developed in the Synfleur laboratories after long and intensive research 
into the difficulties posed by the odor of these preparations, 

these new Synfleur fragrances have proven themselves ideal for 

the purpose. WAVE MASK 25 and WAVE MASK 30 were evolved 

by skilled Synfleur chemists and technicians as artistic 

formulations for cold wave preparations. They are based on essential 

oils and aromatic chemicals carefully screened for stability, 

compatibility and solubility 


i rare These basic fragrances can also be adapted for effective, 

WAVE MASK 25 economical use in other thioglycolate products where similar 

$3.00 the pound Sesh . masking problems are encountered. Our laboratories are at your disposal 

een to assist in their incorporation. Simply ask for samples, 

WAVE MASK 30 data or other help — without obligation. 
$3.75 the pound 


Founded 1889 by Alois Von Isakovies 


Sy nfl leur SCIENTIFIC LABORATORIES, INC. 


MONTICELLO, N.Y. 


T * SAN FRANCISCO * LOS ANGELES * MEMPHIS »* NEW YORK «+ MEXICO, D. F. New York Sales Office: 40 West 48th Street * Plaza 7-1960 


Maracaib ° Panama e Guatemala City e Managua ° San Jose ‘ San Salvador ° Bogo'a 





Over a period of years, such variations of chromatography 
as column, paper, ion-exchange and others have been used for 
the separation of flavor components . . . Now another form, 
gas chromatography, has been developed for this purpose 


C HROMATOGRAPHY is a procedure by which different 


adsorbed materials may be spatially separated on a 
single adsorbent, thus implying that the different ad- 
sorbed materials can be physically separated. It is a 
process based on the phenomenon of adsorption, that is, 
the concentration at a surface of dissolved particles from 
a fluid phase surrounding the adsorbing surface. This 
process is generally reversible. 

Tswett, a Russian biologist who is generally con- 
sidered to be the originator of chromatographic methods 
of separation, recognized that an adsorbent which is 
saturated with substance may still be 
able to take up a small quantity of a second substance. 
Hence substitution of the first by the second takes place. 
In this process, a substance B may be displaced by a 
substance A, but the reverse process cannot take place. 
For this reason substances can displace other sub- 
stances according to an adsorption series, the precise 
order depending on the solvents and fluids employed. 

As a solution containing different components perco- 


respect to one 
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MORRIS B. JACOBS, PH.D. 


lates through an adsorbing column, paper, or ion ex- 
changer, those components with a high affinity for the 
adsorbent displace those with a weaker affinity for it. 
The final result is that, as the percolation or passage 
continues, the components become arranged in the order 
of the adsorption affinities. Because the process is re- 
versible, the bands of adsorbed material can be desorbed 
and moved downstream by washing with a fluid. As this 
occurs, the desorbed substance goes into solution again 
to be adsorbed further downstream, displacing at times 
some other substance. 


Conventional Methods 


In the separation of flavor components one of the so- 
called conventional methods is the liquid-solid arrange- 
ment in which a vertical tube containing a solid adsorb- 
ent is used. The flavor components are passed through 
the column and developed by washing the column with 
a pure solvent to separate the zones or bands of ad- 
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sorbed components. The column may then be pushed out 
of the tube, an operation known as extrusion, and the 
extruded column may be mechanically separated into 
the different zones. Where the components are colorless, 
it may be necessary to treat the column with reagents 
to develop colors so that the zones may be delineated. 

Another method of separation is to wash the column 
with an appropriate solvent known as an eluent yielding 
a filtrate or solution of the substance known as the 
eluate. Often the components of the sample and the 
carrier are termed the mobile phase and the column 
material is called the stationary phase. 

Such methods have been used to separate aldehydes 
and many other components of flavors. 

In paper chromatography, which may be considered to 
have been originated by Schonbein in 1861 and was 
called Kapillaranalyse, a small amount of material to 
be analyzed is placed upon a filter paper, which acts as 
the adsorbent and is according to Martin and Synge the 
cellulose-water stationary phase. The filter paper is then 
irrigated by a solvent or eluent which moves the com- 
ponents of the sample at different rates along the paper. 
The moving solvent system is then the mobile phase. 
This separation of the components by the solvent is the 
essential step in paper chromatography. Once the com- 
ponents have been separated they may be identified by 
a variety of chemical procedures. It is most important in 
paper chromatography to have the surrounding atmos- 
phere saturated with the solvent vapor for evaporation 
of the solvent disturbs the equilibrium of the solutions 
moving in the paper. 


Gas Chromatography 


Gas chromatography or gas-liquid or vapor-phase 
chromatography may be considered an extension of 
chromatography to volatile and even gaseous substances 
and materials. There are two major methods known as 
the elution-partition method and the adsorption-dis- 
placement method of gas chromatography. 

Another method is that of elution-absorption. A num- 
ber of investigators prefer the elution-partition varia- 
tion over the  adsorption-displacement variation 
because the former can be used to resolve a variety of 
mixtures. On the other hand the latter method can 
probably be used for the separation of light gases. 


Adsorption-Displacement 


In this method, which is probably of less interest to 
the flavor chemist, about 300 ml. of a sample of gas is 
taken into a gas burette by use of vacuum or equiva- 
lent procedure and it is then transferred to the bottom 
of an adsorption column containing activated carbon, 
charcoal, silica gel, alumina, or other adsorbent by 
customary gas transfer techniques. The gases rise in 
the column with the heavier ones remaining nearer the 
bottom and the lighter ones moving to the top of the 
column. The partial separation is completed by use of 
a displacement vapor or gas, the vapor being supplied 
by a low-boiling liquid such as acetone or chloroform. 
The displacement fluid is introduced into the bottom 
of the column, rises through it, yielding fractions of 
increasing molecular weight at the top of the column. 
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These are passed into a thermal conductivity cell by 
means of which they may be identified. 

In addition to the thermal conductivity, the volume 
of gas is also measured both values being recorded and 
the results may be interpreted from the chart of thermal 
conductivity vs. volume which is produced. 


Elution-Partition 


In the elution-partition technique, the column, 
which may be coiled and surrounded by a heating or 
cooling device so that the temperature can be controlled, 
is filled with an inert carrier, for instance, Cellite 
coated or impregnated with a high boiling oil, or an 
ester such as dinonyl phthalate, or other high boiling 
liquid like glycerol. The sample to be analyzed is intro- 
duced into the bottom of the column, in a number of 
devices directly by injection with the aid of a syringe 
through a rubber cap. The inert gas such as helium or 
nitrogen enters behind the point of injection and de- 
velops the mixture in a manner analogous to that men- 
tioned above. The volatile and other components of the 
mixture vary in their partition coefficients and thus 
will pass through the column at a speed dependent upon 
that partition coefficient which is characteristic for 
each component. Because of this difference in speed of 
travel the different components can be separated. They 
can then be measured by means of a thermal conduc- 
tivity cell and the results can be recorded with an 
electronic recorder. 

The substances separated in this manner can also be 
condensed to yield micro samples with the aid of special 
devices and freezing mixtures such as dry-ice alcohol. 
The samples recovered in this manner can then be 
used for additional experiment or analysis. 


Applications 


The applications of conventional systems of chroma- 
tography have been discussed from time to time in this 
section of the AMERICAN PERFUMER AND AROMATICS, 
Thus in a prior issue a method for the separation of 
vanillin from bourbonal (so-called ethylvanillin) by 
means of paper chromatography was detailed. 

At the 129th national meeting of the American 
Chemical Society which was held in Dallas during April 
some papers were presented which described applica- 
tions of gas or vapor phase chromatography for the 
separation of flavor components. 

Katherine G. Sloman and Emanuel Borker of General 
Foods presented a paper entitled, “A Preliminary In- 
vestigation of Application in a Food Laboratory.” These 
investigators separated samples of unknown mixtures 
containing eight different flavoring substances which 
could, after separation, be identified with the aid of a 
mass spectometer. They also discussed other applica- 
tions such as the detection of substances present in 
small amounts in foods and the control of raw materials. 

kK. P. Dimick, Fred Stitt, and Joseph Corse of the 
Western Utilization Research Branch, U. S. Department 
of Agriculture reported on a second phase of their in- 
vestigations of the volatile flavor of strawberries in 
which they used vapor phase chromatography. They 
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found that the first three fractions contained isoamyl 


alcohol, trans-2-hexene-l-ol, n-hexyl alcohol, trans- 


2-hexen-l-yl acetate, and ethyl caproate. These com- 
ponents comprised approximately 90 per cent of the 
entire flavor material. 

Of related interest was a paper on the use of gas 
chromatography in tobacco research which was pre- 





—— FLAVORED NOTES 





n page 64 of the February issue of AMERICAN PER- 
FUMER AND AROMATICS, there was a note concern- 
ing the work done at Beltsville, Maryland by the Ani- 
mal and Poultry Husbandry Research Branch of the 
Agricultural Research Service, U. S. Department of 
Agriculture, on the feeding of diethylstilbestrol to cat- 
tle. This note could be interpreted to mean that the 
feeding of diethylstilbestrol, which assists in the growth 
of steers and aids in their ability to convert their feed 
to meat, produced less marbling because the beef pro- 
duced had less fat. Dr. R. E. 
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sented by a group of investigators, R. B. Seligman, 
F. E. Resnik, A. E. O’Keefe, J. C. Holmes, F. A. Mor- 
rell, D. P. Murrill, and F. L. Gager, Jr. 

Gas or vapor phase chromatography appears to be 
a tool which may help to solve some of the problems of 
the flavor chemist particularly those concerned with 
the volatile components of flavorings. 







that marbling is an important factor in evaluating the 
quality of beef.” 


An interesting flavor point was raised in a paper 
presented at April 1955 Dallas ACS meeting before 
the Division of Agricultural and Food Chemistry by 
Janet L. C. Rapp and Philip C. Anderson. In their paper 
on the roles of essential amino acids and available hydro- 
gen in the feeding of urea to ruminants, they noted the 
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Charles H. Grimm Is Polak & 
Schwartz Research Manager 


Polak & Schwarz, Inc. announces the 
appointment of Charles H. Grimm as 





Charles H. Grimm 


manager of the New York laboratories 
for flavor and essential oil research. 

Mr. Grimm, who has been with Polak 
& Schwarz, Inc. for the past two and 
one-half years, has been associated with 
the industry for over twenty years in vari- 
ous technical executive positions. He is 
the author of many articles and papers 
which have been published in scientific 
journals. 

Mr. Grimm has worked with a sub- 
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Davis, In Charge Cattle 
Investigation, hastened to inform me that 
these investigators, “did not find less marbling of the 
beef. There was less external fat, 
think contributes to tenderness and flavor. We still feel 


which we do not 





committee of the United States Pharma- 
copoeia and National Formulary in re- 
vising many of the monographs on flavor- 
ing ingredients and essential oils in these 
compendia. He has also acted as a tech- 
nical consultant to the United States 
Customs Office on incoming flavoring in- 
gredients, essential oils and spices. In 
1938, he discovered alpha and beta citral 
in California cold pressed orange oil and 
proved the presence of this aldehyde in 
this important flavoring oil. 

Mr. Grimm is a senior member of the 
American Chemical Society, American 
Pharmaceutical Assn., American Assn. 
for the Advancement of Science, Ameri- 
can Assn. of Candy Technologists, Insti- 
tute of Food Technologists and Society of 
Flavor Chemists. 


Fruit & Syrup Manufacturers 
Hold 39th Annual Convention 


The 39th annual convention of the 
National Fruit & Syrup Manufacturers 
Assn. was held in Atlantic City, N. J., 
on May 11-12. S. B. Thomas, president, 
presided. 

Featured speaker was Prof. W. F. 
Robertson of Michigan State College, 
who addressed the membership’ on 
“Quality Control in Plant Production.” 
Prof. Robertson’s wide practical experi- 
ence in the industry, which includes 
twenty years previous to his teaching 
post with some of the leading fruit and 





daily consumption of a urea-molasses feed supplement 
containing ethyl alcohol and other feeds served at the 
same time was 25 per cent greater than the consump- 
tion of feed without alcohol.—M. B. J. 








syrup manufacturers, was reflected by 
the quality of his talk. 

Election of officers at the convention 
resulted in only two changes: John S. 
Hall of Chicago, Ill. assumed the title 
of legal counsel rather than correspond- 
ing secretary; and I. F. Plagge replaced 
William H. Hottinger, Jr., who has re- 
tired, as vice president of the midwest 
division. 

The complete list of officers of the 
association follows: 

President, S. B. Thomas; secretary 
and treasurer, Julius Abrahams; legal 
counsel, John S. Hall. 

Eastern division: William S. Conway, 
vice president: Arthur H. Melnikoff, 
R. T. Benjamin, and Morton Wool, direc- 
tors. 

Midwest division: I. F. Plagge, vice 
president; J. M. Blatterman, Miller Wins- 
ton, Joe D. Kniffin, and A. Levy, direc- 
tors. 

Western division: B. R. Murphy, vice 
president; I. F. Hinds, director. 


Fritzsche Announces Price 
Decline for Oil Lemon USP 


Fritzsche Brothers, Inc., has announced 
a price decline effective immediately for 
oil lemon USP California coldpressed ex- 
change brand. It is now $5 per pound in 
35 pound cans or 385 pound drums. Con- 
tracts can be booked for delivery over 
six months, subject to quarterly revision. 
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Concentrate your effort on sales 


We do the manufacturing for you 


Bulk and complete packaging service 


Coamdihibna, Re. 


21 Irving Place New York 3, N. Y. 


Perfume Compounds 


ESROLKO 
Supreme in quality 


ESROLKO LTD. 


formerly ‘Flora’ 


DUBENDORF-ZURICH 
SWITZERLAND 
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DEPEND ON 


HALBY 


FOR TOP QUALITY IN 


THIOGLY COLATES 


Tailored to your individual needs: 


@ Extracted Ammonium Thioglycolate 
@ Distilled Thioglycolic Acid 
@ Calcium Thioglycolate 


4, 


SSS SSSCCO CCS SSSC OE OCS ELEC LCE ALA _OPPPPPPESPPE OS 


@ Custom-made Esters and Derivatives 
of Thioglycolic Acid 


We invite your inquiries 


HALBY PRODUCTS CO. 
WILMINGTON 99, DELAWARE 


SALES REPRESENTATIVES 
Stanton Sales Co., 373 First Ave., New York 10, N. Y. 
McNerney Products Corp., Los Angeles 23, Cal. 
V. & S. Morch, 4796 Victoria Ave., Montreal 29, Que. 
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Give your products 


PARIS! 


by adding 


AMBROPUR ,,DRAGOCO” 


Please write for ovr Ambropur pamphiet 


DRAGOCO HOLZMINDEN 


WEST GERMANY 
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News 


and 


Xavier Givaudan 
Visits America 


After an interval of seven years, Xavier 
Givaudan, now in his ninetieth year, 


visited his American associate. He was 


Xavier Givaudan 


accompanied by his son André. Mr. Giv- 
audan is the chairman of the board of the 
Givaudan Corp. and its associate com- 
panies, Givaudan-Delawanna, Inc., Giv 
audan Flavors Inc. and Sindar Corp., 
and is active in the management of the 
world-wide Givaudan organization. 

Some sixty years ago, Mr. Givaudan, 
with his late brother, Léon, laid the foun 
dation in Geneva which has grown to 
the international Givaudan organization 
consisting of plants in five countries 


Hudnut Goes to Court of 


Public Opinion on Trade Issue 


Rather than endeavor to settle its 
charges of unfair trade practices against 
the Toni Co. in the clogged-up courts 
with inevitable delays and high costs, 
Warner-Lambert Pharmaceutical Co. has 
taken its case to the court of public 
opinion. Richard Hudnut, a subsidiary of 
Warner-Lambert, claims _ that Toni 
copied word for word advertising claims 
made for Hudnut’s New Quick Perma- 
nent, to the effect that the permanent 
has the advantage of half the work and 
half the winding. Hudnut also charges 
that TV commentator Arthur Godfrey 
made an unwarranted and unjustified 
attack on the Hudnut claim that the 
New Quick permanent wave solution can 
be recapped for later use. 

President Joel Y. Lund of the Richard 
Hudnut division sent a Quick-O-Gram 


& Aromatics 


Events 


to all categories of trade in the home 
permanent field except pharmacists. El- 
mer Bobst, chairman of the board, sent 
a letter to all pharmacists, pointing out 
the charges it made. In addition to Mr. 
Lund, Dr. Donald H. Powers, director 
of cosmetic research and Ernest Zobian, 
vice president in charge of advertising, 
all spoke at a well attended conference 
with members of the press, in New York, 
May 16. At the conference illustrations 
of the disputed advertisements and a 
record of the commercial broadcast by 
Arthur Godfrey were submitted to sup- 
port the claims. W. B. Lewis, president 
of Kenyon & Eckhardt, the Hudnut ad- 
vertising agency, also sent a letter to 


D. P. Nathanson, head of the advertis 
ing agency which handles the Toni ac- 
count with copies to R. N. W. Harris, 
president of the Toni Co. and to J. P 
Spang, president of its parent, the Gil 
lette Co. 

S. K. Hensley, vice president of the 
Toni Co., in a reply stated its Tip Toni, 
the product involved, has been merchan- 
dised for a year as a home permanent 
designed for 18 to 20 curl waves. The 
competitor's campaign, he added, has 
been an attempt to adapt this approach 
to a regular full-sized kit by advocating 
the use of left over lotion. Hudnut, he 
says, wants the consumer to buy a full 
sized permanent and use half of it and 
then save the left over lotion for the 
next time. No matter what kind it is, 
it tends to weaken and weak, 
washed out waves, Mr. Hensley claims. 

Dr. Donald Powers of Hudnut how- 
ever stated that a lotion free from im- 
purities which act as catalysts are stable 
indefinitely in a stoppered bottle. By 
using distilled and highly purified chem- 
icals in making the lotion, product sta- 
bility is achieved. Only hair and air use 
up waving lotion activity and a half-full 
bottle contains only two one-hundredths 


gives 


of a gram of oxygen. Warner-Hudnut 
plans to 
promotion and wide notification to the 


intensify its advertising and 


trade about the facts in the case. 


DRAGOCO, INC. ESTABLISHES U. S. DIVISION 


Carl H. Gerberding 


Dragoco, Inc., of West Ger- 
many, one of the world’s leading 
producers of aromatic chemicals, 
perfume specialties and food and 
beverage flavors, has entered the 
U. S. market for the first time with 
the establishment of a U. S. divi- 
sion. Offices are located at 432 
Fourth Ave., New York City. 

The announcement was made 
by Dr. Henry G. Gribou, vice 
president and general manager of 
the American division, which is a 
wholly owned subsidiary of Ger- 
berding & Co., Holzminden, and 
its auxiliary Heinrich Haensel 
plants of Pirna. 

Dr. Gribou was formerly with 
Lever Bros., Canada, and Colgate- 


Henry G. Gribou 


Palmolive, Jersey City, N.J. 

Dragoco, which makes a_ spe- 
cialty of synthetic bases for the 
perfume and toiletry industries, is 
credited with having one of the 
world’s most modern research and 
production laboratories. 

The company more 
than 90 countries, with Europe up 
to now its most important market. 
It is a primary supplier to the 
French perfume industry. 

Dragoco was founded in 1919 
in Holzminden, West Germany, 
by C. W. Gerberding, today chair- 
man of the board. President of the 
company is Carl H. Gerberding. 
His other son, Horst Gerberding, 
directs the perfumery division. 
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Dr. Herman Pines (right) whose 
contributions to terpene chemistry 
involving, among other things, the 
applications of catalysis to terpene 
reactions and studies of pyrolytic 
reactions of terpenes 
him the Fritzsche 







gained for 
Award, is here 




















Forward Look in Merchandising 
Feature of T.G.M.A. Meeting 

















“The Forward Look in Merchandis- 
ing” will be the subject of a special panel 
session at the 28th Annual convention of 
the Toilet Goods Manufacturers Assn. of 
Canada at the Whiteface Inn, Lake 
Placid, N. Y., June 19. 













































































George L. Schultz, president of Shulton, Inc., 
is seen on his departure for Europe. He will 
visit the firm's new subsidiary in Leiden, 
Netherlands, and other Shulton operations. 
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DR. HERMAN PINES WINS THE FRITZSCHE AWARD 


shown receiving the Gold Medal 
and $1,000 cash presentation by 
Fritzsche Brothers’ representative, 
Russell E. Bull, at the recent Dallas 
meeting of the American Chemical 
Society, sponsors of the coveted 
international award. 


Fred R. McBrien, president of Bristol- 
Myers Co. of Canada, Ltd. is moderator. 
The panel will consist of an independent 
retailer, a chain drug store merchandiser, 
a drug wholesaler and a department 
store executive. They are: Bruce Latti- 
mer, Lattimer’s Drug Store, Belleville; 
Rene Leduc, Leduc & Leduc, Montreal; 
Gordon Slemin, National Drug & Chem- 
ical, Montreal; and Charles Peacock, 
Simpsons Ltd., Toronto. 

Prior to the panel session on the pre- 
vious day, Monday, Mrs. Doreen Day, 
fashion coordinator of the T. Eaton Co. 
Ltd. of Montreal, will speak on ‘“Fash- 
ion Looks Backward.” The afternoon 
speaker will be Dr. Donald H. Powers, 
director of cosmetic research of the 
Warner-Lambert Pharmaceutical Co. 

Another speaker will be Dr. J. L. 
Thomson of the Dept. of National 
Health and Welfare who usually gives an 
off the record talk about problems which 
arise in connection with manufacturers’ 
relationships with the Dept. of Health. 
S. L. Mayham, executive vice president 
of the Toilet Goods Assn. of the United 
States, will address the delegation at the 
dinner meeting June 20. 


Ninol Laboratories Moves 


Laboratories and Offices 


Ninol Laboratories has moved its re- 
search and development laboratories to 
its new plant on the south side, Chicago; 
and has also moved its business and ex- 
ecutive offices to larger quarters at Pru- 
dential Plaza, Chicago 1, III. 















Ernest Polak Speaker at 
Perfumers’ May Meeting 


Ernest H. Polak, vice president of 
Polak’s Frutal Works, Middletown, 
N. Y., who has had many years of ex- 
perience in the field of research and the 
production of perfumery raw materials, 
gave an interesting and informative lec- 
ture on “A New Approach to the Bio- 
genesis of Essential Oils” at the May 16 
meeting of the American Society of Per- 
fumers. The meeting was well attended 
and the speaker answered questions 
after the lecture. As usual a friendly 
cocktail hour preceded the dinner meet- 
ing. 

The Society will hold its annual 
Ladies Night June 15 at the Roof Gar- 
den of the Hotel Pierre. 


Lady Esther Introduces 
New Creme Make-Up 


Lady Esther, a wholly owned division 
of the Chemway Corp., hosted an un- 
usual beauty-fashion breakfast on May 9 
in New York City when it introduced its 
new creme make-up, “Sheer Flattery.” 
Cooperating with Lady Esther was the 
French Fabrics Corp., in the staging of 
a beauty-fashion show. Models wore 
lingerie designed by leading manufactur- 
ers who employed new nylon sheers 
created by the fabric manufacturer. A 
tie-in between the cosmetic and the new 
nylons was accomplished by using the 
name “Sheer Flattery” for both, and by 
having the models wear creations named 
for the colors of the creme make-up. 

The new Lady Esther product is pack- 
aged in a plastic container which has a 
free-form shape which has been scien- 
tifically designed to feel comfortable in 
the hand. Its colors are pink and gray. 
Milton S. Samuels, general manager of 
Lady Esther, introduced the product as 
the end result of four years of laboratory 
research and consumer testing. 






Mrs. Samuel Isermann, president of Van Dyk 
& Co., was photographed in the desert dur- 
ing a recent vacation she spent in Tucson, 
Arizona. Cacti seem to be no problem at all. 
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Chicago SCC Hears Talk 
On Cosmetic Art in Egypt 


The ladies night meeting of the Chicago 
Chapter of the Society of Cosmetic 
Chemists, which was held on June 12, 
was addressed by Dr. George R. Hughes, 
associate director of Egyptology at the 
University of Chicago, who spoke on 
“The Cosmetic Arts in Ancient Egypt.” 
He described the origin of the cosmeti- 
cian’s art and the use of the products 
developed. Surviving objects and cos- 
metic materials from ancient Egypt were 
illustrated by pictorial representations. 

Dr. Hughes is one of the world’s fore- 
most authorities on ancient Egypt. Dur- 
ing a period of more than twenty-five 
years he has studied this field as a mem 
ber of the staff of the Oriental Institute 
of the University of Chicago, and of the 
University of Chicago Epigraphic Survey 
in Luxor, Egypt, of which he is field direc 
tor. 


Helena Rubinstein Wins 
Advertisement Prize 


A Jazz lipstick advertisement won 
first prize for Helena Rubinstein, Inc. in 
the 1955 Advertising Awards Competi- 
tion sponsored by the American Music 
Conference. The advertisement competed 
with nearly 350 others in this sixth an- 
nual contest, which gives awards for the 
most effective use of music as a theme 
in advertising of non-musical products. 
Printed in color, the winning ad featured 
the famous jazz pianist Dave Brubeck 
at the piano with copy which compared 
Helena Rubinstein’s new lipstick color, 
Jazz, as red, hot—and cool. 


Chemical Manufacturers 
Hold Chicago Meeting 


A score of technical papers, five surveys 
of 1955 production in the chemical 
specialties field, and discussions of 1956 
business forecasts were presented at the 


HELENE CURTIS INTRODUCES REFILLABLE AEROSOL 


Industries, Inc. 
has introduced Purse/Spray, the 
first refillable aerosol. The purse- 
size dispenser contains ULTRA, a 
hair spray which is currently being 
presented by the company. The 
manufacturer states that the con- 
tainer, which operates like the 
spray net ordinarily used at home, 
is easier to refill than a cigarette 
lighter. 

The plasticized crystal bottle is 
jewelry finished with gold mesh 


Helene Curtis 


42nd mid-year meeting of the Chemical 
Specialties Manufacturers’ Assn. in Chi- 
cago May 20-22. About 800 delegates at- 
general sessions and _ technical 
meetings On aerosols, insecticides, disin- 
fectants, sanitizers, soaps, detergents, 
sanitary chemicals, and other subjects. 


tended 


The general sessions were under the 
direction of the association’s president, 
Dr. Emil G. Klarmann, vice president of 
Lehn & Fink Products Corp. 


HEROD FAMILY TO 


% 


During a recent tour which covered most of the land of the Bible, Mr. and Mrs. Max Factor of 
Beverly Hills, Calif., were photographed at the entrance of Herod's family tomb in Jerusalem. 
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accents and an onyx black cap. It 
is 3% inches long, including cap, 
and | inch in diameter. It holds 
'’2 ounce of the spray net. 

The Purse/Spray and ULTRA 
Spray Net Refiller, which holds 4 
ounces, are being offered at a spe- 
cial introductory price of $1.85 
plus tax. The product is being 
launched with an advertising pro- 
gram described by the company as 
“the biggest promotion barrage in 
Helene Curtis history.” 


N. 1. Malmstrom & Co. 
Founders Have Retired 


Nils Ivar Malmstrom and_ Hildur 
Helen Malmstrom, founders of N. I. 
Malmstrom & Co., have retired. The 
continuing partners, [var W. Malmstrom 
and Richard A. Malmstrom, in an ex- 
pression of appreciation for Mr. and Mrs. 
Malmsirom’s contribution to the firm’s 
growth, stated that the organization 
would continue with the established tra- 
ditions. 


Warner-Lambert Announces 
Earnings for 1956 


Alfred E. Driscoll, president of War- 
ner-Lambert Pharmaceutical Co., has an- 
nounced that the company earned $1.07 
per share for the first quarter of 1956, 
compared with adjusted earnings of 87¢ 
per share for the corresponding period in 
1955. Earnings for the first quarter of 
1955 include those of the Lambert Com- 
pany, which was merged into Warner- 
Lambert on March 31, 1955. Earnings 
for both periods include those of the 
Emerson Drug Company of Baltimore 
City, which was merged into Warner- 
Lambert on April 2, 1956. 


Alpine Aromatics, Inc. 


Has Been Founded 

Raoul Pantaleoni is the president of 
the newly organized Alpine Aromatics, 
Inc. The company is located at 398 
Main St., Metuchen, N. J. 
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COTY, INC. ADDS SIX NEW EXECUTIVES TO ITS STAFF 


Robert Fenner Carrol 


John F. Donlen 


Six new executives have been 
added to the roster of Coty, Inc. 
Management. Two additions have 
been made in research 

The additions to the executive 
branch are: 

Iwo assistant vice-presidents 
Robert Fenner, formerly with 
Colgate-Palmolive-Peet and Vick 
Chemical Co.; and Carrol C. 
Grinnell, formerly with Colgate- 
Palmolive-Peet. 

As marketing research manager, 
Coty has appointed John F. Don- 
len, formerly with J. Walter 
Thompson and Colgate-Palmolive- 
Peet 

Director of Operations and plan- 
ning under the new. executive 
branch will be Joseph L. Packard, 


Richard Hudnut Displays 
Early Cosmetic Containers 


A special exhibition commemorating 
the golden anniversary of the pure Food 
and Drugs Act of 1906, being held at 
the New-York Historical Society build- 
ing in New York City until July 31, has 
as part of the display a collection of 
early cosmetic packages from the Rich- 
ard Hudnut Called “Eat, 
Drink and Be Wary.” the show is a 


backward 


collection. 


glance at foods, drugs and 
cosmetics before the protective acts of 
Richard 
containers are dated from 1893 to 1906. 
Among them are packages for Violet 


almond meal compound, Violet Sec toi- 


fifty years ago. The Hudnut 


let water, Headache cologne, Perfectola 


cold cream of glycerine, Crushed Violet 


1956 


BO dure, 


C. Grinneli 


Bertram Reibel 


Joseph L. Packard 


Walter S. Joy 


formerly assistant to the president 
of Warner-Lambert Pharmaceuti- 
cal Co. 

Bertram Reibel, newly — ap- 
pointed director of merchandising, 
came to Coty from Richard Hud- 
nut, where he was vice-president 
and director of merchandising. 
Before that time he was director 
of merchandising for Revlon. 

A new art director has been ap- 
pointed: Walter S. Joy, formerly 
with Shulton and later an_ inde- 
pendent consultant. 

Additions to the research staff 
are: 

R. J. Schachter, Ph.D., who has 
joined the firm as pharmacologist 
and J. Clements, M.S., who will 
hold the position of chemist. 


smelling salts, Wood Violet tooth wash 
and DuBarry sachet. 

The cosmetic firm was founded in 
1880 by Richard Hudnut, whose father 
owned a drugstore in New York City. 
The younger Hudnut returned from a 
trip to France with many new ideas fot 
toilet preparations. He re 
decorated his father’s store in the style 
of Louis XIV and on the counters and 
in the cases displayed the first Hudnut 
products. 

In 1906, at the time of the Food and 
Drugs Act, the cosmetic industry was not 
the giant it is today. Ladies for the most 
part confined themselves to the use of a 
little rice powder, a touch of cold cream, 
and a drop of eau de cologne. Rouge 
and lipstick were practically unknown. 
Actually it was not until 1938 that the 
cosmetic industry came under the 
amended Food, Drug and Cosmetic Act. 


the sale of 


Chemical Marketing Group 
Addressed on Business Problems 


The Chemical Marketing Group, New 
York Section, of the American Chemical 
Society, was addressed on May 28 by 
Sidney C. Moody, vice president, Ameri- 
can Cyanamid Co., and Dr. Ernest Dale, 
business consultant. Mr. Moody, in his 
talk on “Personnel Development and 
Placement,” discussed his own company’s 
approach to the shortage of management 
and technical personnel. 

Dr. Dale, in his discussion on “Organ- 
ization Planning.” highlighted the im- 
portance of organization planning in ful- 
filling basic company aims. 


Retailers Excise Taxes 
On Toilet Preparations 


Internal revenue commissioner Russel 
C. Harrington has announced internal 
revenue collections of excise taxes by 
categories for the quarter ended March 
31. On toilet preparations the retailers’ 
excise taxes are $27,121,000, as compared 
with $23,575,000 for the same period of 
last year. Collections for the fiscal year 
to date are reported as $63,671,000. 


Robert A. Kramer Addresses 
International Cosmetic Congress 


The key role of American chemists in 
the booming U. S. cosmetic industry was 
described on May 22 to an international 
gathering of cosmetic scientists. The 
official representative of the U. S. Society 
of Cosmetic Chemists, Robert A. Kramer, 


Robert A. Kramer 


spoke before the Tenth International 
Cosmetic Congress in Brussels. 

A world-wide gathering of 
experts, the International Cosmetic Con- 
gress met at the Palais D’Egmont in 
Brussels from May 21-24. Scientists from 
11 countries delivered 40 technical papers 


cosmetic 


on cosmetic science before the Congress. 

The official representative of the U. S 
group is Secretary of the Society of 
Cosmetic Chemists. Mr. Kramer has 
served as Secretary of the Society for 6 
years. He Is vice prepident and sales 
manager of Evans Chemetics, Inc. 

With Mr. Kramer at the meeting in 
Brussels was Dr. Lloyd Hazelton. A 
member of the SCC, Dr. Hazelton heads 
Hazelton Laboratories, Falls Church, Va 
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Caryl Richards Tries 
Experimental Ad 


An innovation in advertising space 
made its debut in the May 15 issue of 
Vogue magazine. The first 14 page adver- 
tisement ever to appear in the pages of 
Vogue was a split ad between Caryl 
Richards, Inc., manufacturers of perma 
nent waving lotion, and the Jay Thorpe 
Beauty Salon 

This ad was an experiment on the part 
of Caryl Richards, Inc. to find an eco 
nomical means of consumer 
recognition for a service product 


getting 


Monroe-Danford Organized to 
Supply Packaging Items 


Monroe-Danford & Co., manufac 
turers’ sales representatives, was organized 
April | by Donald M. Shaw and Max 
well D. Smart. The company will supply 
packaging items to the cosmetic, drug, 
pharmaceutical and related industries 
Mr. Shaw was formerly connected with 
the Richford Corp. as treasurer and gen- 
eral manager. For the past ten years Mr 
Smart has been plant manager and tech- 
nical director for M. W. 
Plymouth Inc., manufacturers of cos 
metic raw materials 

Monroe-Danford & Co. maintains of 
fices in Lincoln Park, N. J. In addition 
to direct representation on the above 
companies, Monroe-Danford also sells 
Baudruche capping skins under its own 
name 


Parsons- 


The company also offers its services on 
a consulting basis on packaging and pro 
duction problems 


Charles of the Ritz Presses 
Your Powder While You Wait 


Charles of the Ritz has introduced a 
machine in department stores that molds 
hand-mixed powder into a cake compact 
while you watch. After the mixing by 
the beauty consultant, the powder is 
placed inside the pressure machine and 
subjected to 4,000 pounds of pressure, 
which transforms it into non-spillable 


pressed cake form, for compact use 


Orlane Line Introduced at 
Arnold Constable in Hackensack 


The French import line of Orlane 
beauty preparations was introduced re 
cently Arnold Constable's Hacken 
sack, N. J. store with the promotion 
theme “April in Paris Its Excitement 
Now Yours!” In honor of the event, the 
store, which is the exclusive New Jersey 
igent for the cosmetic line, gave a con 
tinental buffet breakfast and a _ Paris 
inspired fashion show for over three 
hundred guests 
Among those pre 
Peter, commercial consul of the French 
Embassy: Paul B. Russell, vice president, 
Jean d’Albret division, importers for Or 


sent were M. Frederic 


lane cosmetics and Ecusson perfumers 
and James F. O'Grady, managing direc 
tor of the branch store. With Mlle. Hel 
ene Baudoin, Orlane beauty expert from 
Paris, they welcomed the guests who 
came to attend the function and view 


the specially decorated store 
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Edward J. Strobl Honored by Associates on Dual Anniversary 


Be 


ts 


From left to right are seen Ernest Krug; E 


\ milestone in the career of Edward 
J. Strobl, president of Albert Verley & 
Co., Linden, N. J. was reached May 25 
when Mr. Strobl celebrated simultane- 
ously his 60th birthday and the 30th 
anniversary of his association with the 
company, at an afternoon cocktail party 
given in his honor by employes at the 
Holiday Inn, Elizabeth, N. J. 

The year 1956 marks 32 years of 
service to the essential oil industry for 
Mr. Strobl. In 1924 he took the Mid- 
west representation of the products of 
Dr Albert Verley of Paris, France 
through the Delphi Products Corp., New 
York. Two years later when David Ben- 
nett and Dr. Albert Verley formed 
Albert Verley & Co., Chicago, Mr. Strobl 
joined them. Soon after the formation 
of the corporation Mr. Strobl became its 
executive vice president which position 


+ 


J. Strobl, guest of honor; and N. C. Neustrup. 


he held until 1954. After the death of 
Mr. Bennett in April 1953, Mr. Strobl 
idvanced to the presidency of the com- 
pany. 

Under Mr. Strobl’s leadership, Albert 
Verley & Co. has grown and prospered. 
The firm now controls a wholly-owned 
subsidiary in Paris—Aromescence, Inc., 
besides having a sales office in New York 
City, and branch offices in Chicago and 
Toronto, Canada. It also has representa- 
tion in all the principal cities of the 
free world. 

Verley Chemical Co. was formed 
originally to produce unique items for 
use in Albert Verley’s specialties, but 
has since expanded to a point where it 
is now supplying aromatic chemical re- 
quirements to the major soap companies 
of the United States as well as foreign 
countries. 


Orlane's attractive counter display was a center of attention when the French firm's beauty 
preparations made their debut in Arnold Constable's store in Hackensack, N. J. Left to right 
behind the counter are: Pat Saxon, Orlane’s New York representative; Mme. Lidia de Benavides, 


an Orlane Paris beauty expert; and Miss Kathryn Perry, who is the store’s cosmetic manager. 
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For FILTERING 
and FILLING 


MODEL 8 ESS — Excellent for filtration 
of perfumes, essential oils and other 
liquids. Made from stainles steel either 
cast or rolled stock, precision ma- 
chined and highly polished. Easy to 
set-up, screens can be removed quickly 
and cleaning is simple and rapid. 





MODEL EBW-—This filter is recom- 
mended for small batches where filter 
aid is required. Design eliminates need 
for rubber washers... asbestos filter 
sheets form their own seal 





PORTABLE VACUUM BOTTLE FILLER 
Will fill small or batch lots of material 
at lowest cost. Fills bottles to uniform 
height without loss of material. Vari- 
ous spouts for filling shaker-type bot- 
tles to gallons. 


Write for Illustrated Catalog 


aes! 
ENGINEERING CORP. 


10 FAIR ST., KINGSTON, N. Y. 


Te ele el dell 
New York City 
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Expectant fathers in the Memorial Hos- 
pital, Paterson, N. J., will find much to 
relieve their tension in a new maternity 
floor waiting room equipped with a TV 
set, comfortable furniture, books and 
literature On MWe Care Oi badies con- 
tributed by the Mennen Co. 


The first bathing product of Lucien Le- 
long is a cosmetic bath oil, Embrace. 
It is designed to relieve dry skin, chafing 
and irritation caused by sun, and wind 
exposure. 


The Toiletries & Perfume Guild of Brit- 
ish Columbia is to hold its second annual 
trade show in the Hotel Vancouver, Van- 
couver, August 13-18. 


A lipstick vendor which sells lipsticks 
in six shades at 25¢ each is being used 
by Priscilla Alden Cosmetics, New York. 
About 600 machines are now in use and 
the company plans to add 1,200 more 
this year for national distribution. 


A hollow handle toothbrush containing 
a month’s supply of liquid dentifrice 
which retails at $1.49 is offered by 
Adams Export & Import Co. The denti- 
frice is supplied to the brush by a flick 
of the wrist. 


To effect savings in import duties on 
branded cosmetics Industrias Farmaceu- 
ticas Asociadas, Caracas, Venezuela has 
established a private label manufacturing 
department. 


Fifty Messerschmitts zoomed down on 
London in April to invade England with 
Gleem toothpaste. The blitzkreig was 
the introduction to the English public of 
Procter & Gamble Co.’s new toothpaste. 
It was staged by Thomas Hedley & Co., 
the company’s British subsidiary. Giant 
size reproductions of the Gleem package 
were mounted above the invading air- 
planes. It was estimated that half a mil- 
lion Londoners were reached by the 
novel promotion. 


A code of ethics is needed by the aerosol 
industry to end excessive claims, in- 
ferior substitutes and misleading pack- 
aging, Eugene L. Rose, president of the 
Gene Rose Co. told the Chicago chapter 
of the Society of Cosmetic Chemists at 
a recent meeting. 


The first ethical product to be packaged 
in a midget % oz. aerosol is Topicort 
Spray which is prescribed by physicians 
to treat skin conditions. It is offered 
by the Russell Corp., New York. 


The first push button beverage in the 
soft drink field has been launched by 
C. C. Lang & Son, Inc, Baltimore, Md., 
for Real Kool which is offered in seven 





fiavor concentrates with a base of natural 
fruit. It is packed in pressure cans with 
dome tops. The formula includes a base 
concentrated enough to make many 
glasses of soft drink but fluid enough for 
easy dispensing. Each can contains 16 oz. 
of fluid concentrate to yield about 18 
glasses of beverage. An _ advertising 
budget of $500,000 has been set for this 
year and by 1957 it may be $2,000,000 
It is planned to cover 93 markets east 
of the Mississippi by the end of this year. 


Alevaire, a drug made by 
Stearns, widely used as an aerosol for 
treating respiratory ailments, also func- 
tions as a true topically active expecto- 
rant which lowers the surface tension of 
practically homogenized sputum, a re- 
cent research reveals. 


Winthrop- 


Aerosol Age, a new monthly publication 
for manufacturers and distributors of 
aerosols published by Aerosol Publica- 
tions Inc. made its initial appearance 
with the May issue. 


Aerosol anti-perspirants will climb 150% 
during this Summer over last year and 
will occupy a year round increased share 
of the deodorant market, according to 
Douglas Atlas. Last year two million 
aerosol anti-prespirants were sold, he 
stated, and sales this year are expected 
to be five million units. 


A purse size replica of Tweed Hair 
Spray of the low pressure aerosol type 
has been launched by Lentheric, Inc. 


A new line of aerosol propellents, Iso- 
trons, to be made by the Pennsylvania 
Salt Manufacturing Co. in a new plant 
in Calvert City, Ky., will be introduced 
under the direction of Wiley J. Pickett. 


Fragrances for space deodorants is the 
subject of the second of a series of aero- 
sol bulletins issued by the Aerosol Test- 
ing Laboratories of Dodge & Olcott Inc., 
New York. Typical formulations are 
given and problems generally encount- 
ered are discussed. 


Over 75 new ideas for aerosols were 
submitted in the new aerosol idea con- 
test conducted by the General Chemical 
Div. of Allied Chemical & Dye Corp. As 
a result of the ideas the division feels 
that the different types of aerosols on the 
market may double in the next few years. 
Cosmetic products were indicated as hav- 
ing excellent growth possibilities. 


A plant for the manufacture of aerosol 
propellents at Antioch, Calif. is slated 
to go on stream September 1, according 
to an announcement of E. I. duPont 
de Nemours & Co. 
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HOUBIGANT PROMOTION FEATURES PERFUME SPRAY 


In a promotion of its fragrances, 
Houbigant, Inc. recently installed 
a perfume spray dispenser in a 
Newark, N. J. store. The device, 
called the Walton Fragrant-Mist 
Humidifier and manufactured by 
Walton Laboratories, Inc., is de- 
signed to 


circulate an_ invisible 


Herta de Kreith 
Opens Office 


Miss Herta de Kreith, formerly in 
charge of sales training for Lentheric, 
Inc., has opened her office at 225 East 
79th St., New York City. The telephone 
number is TE 1-1003. 

Miss Kreith’s services are available on 
a free lance basis for sales training, travel 
for promotion, direction of make-up and 
perfume schools, supervision of depart- 
ment store meetings, writing of manuals 
and sales bulletins, and other assignments. 


Silver Jubilee Conference 
Is Held on Fair Trade 


A silver jubilee conference on fair 
trade was held in New York City on May 
24. Under the sponsorship of the Bureau 
of Education on Fair Trade, the group 
reviewed the achievements of fair trade 
in its first quarter century and examined 
fair trade’s current role and problems. 
The laws were discussed from legal and 
economic standpoints as well as from the 
viewpoint of the manufacturer, whole- 
saler and retailer. The panel of speakers 
was composed of leaders in industry, edu- 
cation and government. 


Naarden Will Cook with 
A 83 Ton Steam Boiler 


A boiler of exceptional dimensions re- 
cently arrived at N. V. Chemische 
“Naarden” in Holland to augment exist- 
ing installations. The giant weighs 83 
tons, excluding all accessories, and is 
slightly more than 17 feet in diameter. It 
has an hourly capacity of 9-10,000 kilo- 
grams of steam, for which approximately 
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cloud of perfume through the air 
by a cold steam principle. Attached 
to the machine was the Houbigant 
logotype, which identified the 
manufacturer of the fragrance. 

Response to the promotion idea 
was reported to have been excep- 
tionally good. 


176 gallons of fuel oil per hour are 
needed. 

The steam boiler was originally one 
of four installed in a British steamship. 
It is hoped that it can be put into opera- 
tion by November. 


Chroma Printing Co. Organized 
by Sidney Kellman 


Sidney Kellman, formerly sales man- 
ager of Pantone Press Inc. has organized 
the Chroma Printing Co. with a creative 
department and a fully staffed plant to 
offer service to the drug and cosmetic 
industry, advertising agencies, etc., in 
the production of printed shade selec- 
tors, folders, booklets, inserts etc. The 
new company is located at 480 Canal 
St.. New York City. 


Container Research Corp. 
Announces Plastic Facilities 


Container Research Corp., Westport, 
Conn., announces establishment of plastic 
molding and forming facilities at Man- 
lius, N. Y., to provide integrated con- 
tainer development and manufacture. 
Completed testing of several plastic and 
paper combination low-cost throw-away 
containers soon to be available in quan- 
tity, is also announced. Manufacturers 
are invited to submit problems. 


B. C. Sylvester Announces 
Appointment of N. Y. Agent 


B. C. Sylvester of Jamaica, British 
West Indies, one of the prime producers 
of pimento leaf oil, has announced the 
appointment of the John D. Walsh Co., 
Inc. as his New York agent. 


Martin-Valer Consultants 
Has Opened Office 


The firm of Martin-Valer, consultants 
in regard to drug, cosmetic and allied 
products, has opened offices at 50 East 
4ist St.. New York 17, New York. The 
telephone number is MUrray Hill 3-4898. 
Jean R. L. Martin and Dr. Yolanda 
Valer head the organization. 


Hazel-Atlas Has New 
Office for Sales Force 


Hazel-Atlas Glass Co., a leading manu- 
facturer of glass containers and consumer 
ware, has occupied the eighteenth floor 
of 415 Madison Ave., for its New York 
City sales force. The company’s home 
offices are in Wheeling, W. Va. 


Dinner Dance Features 
Perfumers Ladies Night 


The annual Ladies’ Night of the Ameri- 
can Society of Perfumers took place in 
the roof garden of the Hotel Pierre, New 
York City and was featured by a dinner- 
dance. As usual it proved to be a highly 
popular affair. 


First Arabic Exhibit for 
Oil and Soap Industry 


The first Arabic convention and the 
first Arabic exhibition for oils, soap, de- 
tergents and related products will be 
held in Cairo, Egypt October 12-15. The 


exhibit will continue to November 2. 


Obituary 


Edwin P. Nicholson 


Edwin P. Nicholson, sales representa- 
tive of Givaudan-Delawanna Inc., Giv- 
audan Flavors Inc. and Sindar Corp. in 


Edwin P. Nicholson 


the New York-New Jersey area died 
May 24 at the age of 57. He had been ill 
for five months. He had been in the 
aromatic chemical, perfume and allied 
trades for 36 years and had been with 
the Givaudan organization over 25 
years. He is survived by his wife, three 
daughters and a grandchild. 
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re 
GeERSONALITIES 


Walter C. Beard, Jr., has been ap- 
pointed by the Risdon Manufacturing Co. 
to the newly created post of director of 


Walter C. Beard, Jr. 


research. Mr. Beard joined the company 
in 1949, and in 1951 was made manager 
of the valve division, which was estab- 
lished to handle the accelerating manufac- 
ture and sale of aerosol valves designed 
by the company. 


Dr. Roderick A. Mundy has been 
appointed assistant director of research 
of Lehn & Fink Products Corp. He will 
assist Dr. Robert A. Prindle, director of 
the company research and development 
laboratory, in general administration; 


Dr. Roderick Mundy 


and he will also supervise the laboratory 
staff and oversee the completion of prod- 
uct research and development projects. 
A summa cum laude graduate of Hamp- 
den-Sydney College, Dr. Mundy received 
a doctorate in chemistry from Cornell 
University in 1950. 


Dr. Ernest Guenther, vice president 


and technical 
Brothers, 


director of Fritzsche 
Inc., was guest speaker at the 
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annual spring meeting of the St. Louis 
section of the American Chemical Society 
held on April 28. Two days later he 
served in a similar capacity at a meeting 
of the local Institute of Food Technolo- 
gists. Both group meetings were favored 
by large attendance, and the subject of 
Dr. Guenther’s lecture “Essential Oil 
Production in Europe and North Ameri- 
ca,” accompanied by colored motion pic- 
tures, was enthusiastically received by 
each. 


Dr. Herbert H. Guest, director of re- 
search for the J. B. Williams Co., has re- 
tired. He had completed forty-four years 
with the company. Among other accom- 
plishments he is credited with overcom- 
ing spoilage created by foil wrappers, 
with devising a workable method of me- 
chanical drying of soap and with pre- 
venting the corrosive action of shaving 
cream on collapsible tubes. 


Neil McElroy, president of Procter & 
Gamble Co., was elected chairman of 
the National Industrial Conference Board 
for a term of one year at the Board’s 
40th annual meeting held in New York 
City. Mr. McElroy has been active in the 
work of the Conference Board since 1950, 
when he was elected a board member, 
and has served as a trustee since 1953. 


Kenneth G. Voorhees and Ivon H. 
Budd, president and first vice president 
respectively of Ungerer & Co., Inc., sailed 
in May for France on the S. S. Liberte. 
They will visit the Ungerer-Vidal-Char- 
vet Paris office and thereafter contact 
several of the firm’s European sources and 
customers before returning this month. 


James Forrestal, vice president and 
member of the board of directors, has 
been appointed to the staff of the presi- 
dent of General Aniline & Film Corp. 
Mr. Forrestal will represent the president 
and the corporation in the Binghamton, 
Johnson City, Endicott and New York 
areas of the company’s operations. 


S. B. DeMerell, vice president of the 
Anchor-Hocking Glass Co., has been 
elected president of the Glass Container 
Manufacturers Institute. 


Ronald Fisher Mawrey, special tech 
nical representative of Reckitt & Coleman 
(Overseas), Liverpool, England, is spend- 
ing a month with Whittaker, Clark & 
Daniels Inc., New York, sales representa- 
tives on the chemical and _ physical 
properties of Reckitt’s Ultramarine Blues. 
The technical program embraces calls 
on Whittaker customers with individual 
members of its sales organization. 


Sabbat J. Strianse has been appointed 
director of research for the Toiletries 
Division of Shulton, Inc. He will head 


oe 


Sabbat J. Strianse 


up all toiletries research and development 
work, both for the domestic and _ inter- 
national markets, and the development 
of proprietary pharmaceuticals. Mr. 
Strianse received his B. S. in Pharmacy 
from Long Island University. He is presi 
dent-elect of the Society of Cosmetic 
Chemists, and a member of the American 
Chemical Society and the New York 
Academy of Science. 


Walter J. A. Connor has been elected 
president of American Plastics Corp., a 


Walter J. A. Connor 


subsidiary of Heyden Chemical Corp 
Mr. Connor joined American Plastics in 
1955 as executive vice president. 


Thomas J. Reidy has been engaged as 
sales representative by De Laire, Inc. He 
formerly was with Shulton, Inc. The ap 
pointment is in connection with De 
Laire’s expansion plan. 
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Philip Cortney of Coty, Inc. was named 
to a committee with Joseph P. Spang, Jr., 
of the Gillette Co., and others, to plan 
a dinner in honor of Henry R. Luce, 
editor-in-chief of Life, Time and Fortune. 
The affair, sponsored by the National 
Conference of Christians and Jews, was 
held June 6 


Georges Brats, president and director 
general of Parfumerie J. Lesquendieu 
S.A. and Dorothy Gray Cosmetics S.A 
in France, arrived in this country recently 
to observe merchandising methods and 


Georges Brats 


tour the New York headquarters of Lehn 
& Fink Products Corp. and its plants in 
Bloomfield, N. J., and Lincoln, Hl. Mr 
Brats’ firm is the French affiliate of Lehn 
& Fink, and Parfumerie J. Lesquendieu 
is the original brand name for Lehn & 
Fink’s Tussy Cosmetiques 


Miss Danute Pajanjes, associated with 
Firmenich & Co., New York, as a pet 
fumer, has completely recovered from 
an automobile accident in upper New 
York state and resumed her work sev 
eral weeks ago. Her many friends will be 


Miss Danute Pajanjes 


pleased to learn of het 
Vytautas 
and Mrs 
Hills, N. J 


marriage to 
Anonts, a civil engineer. Mr 
Anonis now reside in Forest 


Miss Florence Wall will be featured at 
the Workshop in Hairdressing and Cos 
metology at the E. C. Goodwin Technical 
School, New Britain, Conn. July 16-27 


The Connecticut State Department of 
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Health and also the Department of Edu- 
cation in conjunction with the Connect 
cut Hairdressers Guild and Society of 
Hairdressing Schools are sponsors for the 
Workshop. Merchandising techniques as 
applied to the beauty culture industry and 
technical lectures and laws pertaining to 
the trade will be considered 


Samuel E. Lindley has been appointed 
assistant merchandise manager in_ the 
toilet articles division of Colgate-Palm 
olive Co. In addition, he has been named 
to the newly created position of brand 
merchandising manager for all Lustre- 
Creme products, which are manufactured 
and sold through the Kay Daumit divi- 
sion and the Colgate-Palmolive _ toilet 
article division. Mr. Lindley joined Col 
gate-Palmolive in 1946 when it acquired 
the Kay Daumit Lustre-Creme shampoo 
formula and business 


Lawrence H. Flett, former director of 
the New Products division of National 
Aniline Division, Allied Chemical & 
Dye Corp., and former president of the 
American Institute of Chemists, has been 
chosen to receive honorary membership 
in the American Institute of Chemists 


S. M. Smith has been appointed assist- 
ant treasurer of the Chemway Corp. He 
is treasurer of Lary Esther, a division of 
Chemway, and has been associated with 
the cosmetic firm since 1946. 


Albert J. Elias has been appointed 
product manager of Sofskin hand prep 
arations by the Vicks Products Division 
of Vick Chemical Co 


John W. Solomon has been elected 
vice president in charge of production by 
Coty Inc 


Raymond Spector, president of Hazel 
Bishop Inc., was host to Paul Whiteman 
celebrating the latter’s fifty years in 
music May 23. The party at Gilmore's 
restaurant was attended by hundreds of 
movie, television and radio stars and 
other celebrities. 


Serge J. J. Lakhovsky, research pet 
fumer at Coty, and his charming wife 
Helen, left by plane on May 25 for a 
vacation in his native Paris which he has 
not visited in sixteen vears. In addition to 
family reunions, he will renew acquaint- 
ances with many friends in the industry 


Walter Clayton has joined Shulton, 
inc. in its controller’s department. A Cer- 
tified Public Accountant, he was formerly 
employed by the American Cyanamid Co 


Jack H. Keene is the new Michigan 
sales representative for Dorothy Gray, 
Ltd. Formerly he was the Michigan and 


Indiana sales representative for Jules 
Montenier, Inc. 


Samuel Rubin, president of Faberge 


Perfumes, has accepted the post of spe 
cial gifts chairman of the Drugs and 
Cosmetics Division of the Joint Defense 
Appeal, the fund raising arm of the 


American Jewish Committee and the 
Anti-Defamation League of B'nai B'rith 


Milton Schwarz is now the director of 
sales and product development for the 
Connecticut Chemical Research Corp. He 
is a prominent cosmetic chemist and also 
has a wide business background. 


Knox Price has been appointed western 
regional sales manager of the Heyden 
Chemical Corp. He will continue as west 
coast sales manager of Nuodex Products 
Co., a subsidiary 


Frank L. Carpenter has been elected 
1 director of Shulton Inc. He has served 


Frank L. Carpenter 


as assistant to the president, general sales 
manager and was made a vice president 
in 1952. 


Walter Kraus, director of the Leather 
Industries of America, has been named 
to the advisory board of Fashion-O- 
Rama, the world’s first .exposition de 
voted exclusively to the fashion indus- 


tries 


A. John Bender, Jr., has been named 
assistant sales manager of Dorothy Gray, 


A. John Bender, Jr. 


Ltd. He previously was New England 
sales representative of Bourjois and Bar- 
bara Gould for four years, and prior to 
that was with Richard Hudnut in a mer- 
chandising capacity 


D. D. Conkwright and E. B. Newsom 
have been appointed members of the 
planning board, Vick Products Division, 
Vick Chemical Co. 
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Mrs. Madeline Scott, managing direc- ern California with headquarters in San vice president of the French Glass Co., 
tor of Smith & Scott Ltd... manufacturers Francisco. 





on developing Univer’s sales in this coun- 










of Bermuda perfume, Bailey’s Bay, Ber- try; and he also visited his representatives 

muda, was a recent visitor to this coun- Maurice Couderchet, president of in the principal cities of the United States. 
try. While here she spent much time with Charabot & Co. Inc., New York, sailed 

. : . » -on- for Europe June 8 to confer with the . . . 

Dr. Jean J. Martinat, perfumery con rr - ne the George Charles Coquel has joined 

sultant for the firm. parent company in Grasse, France. Polak’s Frutal Works, Middletown, N. Y 

as a member of its perfume laboratories 

Albert E. Forster, president and chait Bernard Aubert, director general of He was born and educated in France and 

man of the board of Hercules Powder Univer, Paris, France, an export associa- has had broad experience with some of 

Co., has been named recipient of the tion of the French glass industry com- the foremost houses in the perfume and 





1956 Memorial Award of the Chemical 
Market Research Assn. for his contribu- 
tions to market research in the chemical 
industry 


cosmetic field. 









Roy Stogner has been appointed prod- 
uct manager of the new Pharmaceutical 
division of Shulton, Inc. The new division 







William Feger and James McKnight will manufacture and market proprietary 
were honored by the executives and all oe ¢ - pharmaceuticals. The first items to be 
personnel of George Lueders & Co. at a introduced are Thylox medicated soap 


dinner dance in the Hotel Astor, New and Thylox medicated cream, clinically 
York. May 29 in celebration of thei . 4 tested products for the treatment of acne 
service for fifty years with the company. ~ and other skin conditions. 

The affair was attended by branch man- 
agers from San Francisco, Chicago and 
Montreal and salesmen from all parts of 
the country. President Frederick J. Lued- 
ers presented each man with a diamond 
studded pin and a wrist watch. There are 







William H. Kanninen has joined the 
flavor laboratories of Polak’s Frutal 
Works, Middletown, N. Y. He was gradu- 
ated from the University of Chicago with 
a B. S. degree and did post graduate study 
now five men in the organization who at the University of Minnesota in agricul 
have completed a half a century of serv- Bernard Aubert tural bio-chemistry. 
ice with the company. In addition to the 

















two just admitted to the “S0-Year Club” prising 50 leading glass makers, was a William C. Thomas, director of Potter 
are F. Weber, H. W. Heister and August recent visitor to the United States. He is & Moore (Australia) Pty. Ltd., Mel- 
Miller president of the French Glass Co., dis bourne, Australia recently paid a visit to 
tributor of Univer’s products in this John H. Breck Inc., Springtield, Mass. 

William J. Spence has been appointed country. Most of his time was spent in with reference to the sale of Breck prep- 
representative for Bourjois Inc. in North- consultation with L. B. Sark, executive arations in Australia and New Zealand. 
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Job Lots & Slow Moving Merchandise 
Highest Cash Prices Paid 

Outside Channels of Distribution 
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e Sunscreens 







e Emulsifiers 

e Absorption Bases 

e Perfume Compounds 
e Masking Agents 


e Aromatic Chemicals on OMA: 5100 


e Preservatives 


Antioxidants CHEMICALS 
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Ask for ovr new complete catalogue 


& COMPANY, INC. | OL) 


7 WILLIAM ST., BELLEVILLE 9, NEW JERSEY 
17 West 60th St. New York 23, N.Y. a toPt- ae A 





84 June, 1956 


American Perfumer 





MARKET REPORT 


Trends in Essential Oils and Aromatic Chemicals Are Mixed... 


HE PRICE trend in some essential oils 
Vel aromatic chemicals continued 
downward over the past month, but lime 
oil moved upward in price for the first 
time in more than a year and a harden- 
ing trend in vanilla beans served to have 
a firmer influence upon oleo resin vanilla, 


and a rather extended list of vanilla con- 
centrates. Chemicals and oils that are 
used in a general line of summer items 
enjoyed a brisk demand for the account 
of confectioners, beverage manufacturers, 
and proprietaries and toilet preparations 
producers. 


PRICE CHANGES 


Advances 

Vanilla beans, Bourbons 

Oil geranium, Bourbon 
Balsam, Tolu 

Carnauba wax. No. | yellow 
Oil anise 

Palm oil, drums 

Coconut oil, crude, tanks, coast 
Corn oil, refined, drums 
Castor oil, imported 

Oil lime, distilled 


Declines 


Oil rosewood (bois de rose) 
Oil citronella, Formosan 
Linalool 
Linalyl acetate, 90-92% 
Rosin, wood, water white, cwt. 
Oil lemon, California, Exchange Brand 
Safrol 
Oil sage, Dalmation 
Cocoa butter 
Fallow, fancy 

Nominal 


Prices per pound unless otherwise specified. 


RISE IN LIME OIL— 


An advance in distilled lime oil marked 
the first decided upward move in spot 
prices in more than a year. The jump 
in values was said to be due to the firm 
conditions in the market in Mexico where 
minimum export prices had been main- 
tained for several months. Some trade 
factors believed that because of new pro- 
duction, exporters in Mexico would ac- 
cept bids at below the market but the 
primary center failed to show any signs 
of weakening. In some quarters there 
were reports of some sizeable orders 
having been placed in the primary center 
for one or two large beverage manu- 
facturers 


ACREAGE REPORTS EASE MINT OILS— 


Mint oils turned easier over the past 
month with peppermint prices showing 
slight losses for the period. Demands 
were only moderate. Holders of both 
peppermint and spearmint grew more 
anxious to reduce current stocks on re- 
ports in the trade to the effect that the 
acreage for mint will be increased this 
year. For the longer term period such 
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Current Previous 
$7.00 $6.00 
$13.50 $13.2 
$4.25 $4. 
$1.30 St, 
$3.75 $3, 
0.1610 0. 
0.12% 0. 
0.24% 0. 
0.184 0. 
$3.50 $3.2 


$3.2 
$1.9 
$4.10 
$4.00 
$8.45 
$5.00 
$1.00 
$4.25 
0.47 
0.0714 


a development should not prove too 
serious, however, since there have been 
occasions in recent years when shortages 
existed especially with regard to oil spear- 
mint. 


ROSEWOOD DECLINE EXTENDED— 


Following a brief period of stability 
the situation in oil rosewood or bois de 
rose turned weaker in the face of falling 
prices on Peruvian oil. Peruvian oil has 
been underselling the Brazilian product 
for several months with the result that 
spot prices dropped to a new low level 
of $3.25 to $3.90 per pound over the 
past month. Many dealers are now offer- 
ing the article as South American rose- 
wood oil. 


LINALYL ESTERS LOWER— 


Linalool and linalyl esters showed 
losses reflecting more favorable costs of 
rosewood oil. New and lower prices for 
linalool ranged from $4.10 to $5.05 per 
pound, while linalyl acetate, 90 to 92%, 
dropped to $4 to $5.10 per pound accord- 
ing to quantity and the individual seller. 
In some instances dealers were slow in 
reducing quotations since a portion of 


their holdings consisted of goods made 
from higher cost Brazilian rosewood. 


EXCHANGE BRAND LEMON CUT— 

While there had been a stiffening in 
the prices of independent brands of 
Californian lemon oil, they continued 
to be priced at $1 to $1.50 per pound 
below Exchange Brand lemon oil. As the 
result of this situation, co-distributors of 
Sunkist Growers, California, including 
Fritzsche Brothers, Inc.; Dodge & Olcott, 
Inc.; and Ungerer & Co., announced a 
cut of a full dollar a pound in Exchange 
Brand lemon oil to the basis of $5. The 
new and lower price applies to both spot 
purchases and contracts covering a Six 
month period, subject to a quarterly ad- 
justment. The last change in Exchange 
Brand lemon oil was February 25, 1955 
when it was advanced from $5.50 to $6 
per pound. With the most active consum- 
ing season ahead, the narrower price 
spread between Exchange oil and inde- 
pendent brands may tend to swell sales 
of Exchange oil. 


VANILLA BEANS, FIRM, ADVANCING— 


The upward trend that developed in 
vanilla beans early in April was further 
extended over the past month in the face 
of dwindling stocks and the extremely 
strong supply outlook over the balance 
of the year. Spot prices for Bourbon 
vanilla beans rose to $7 to $7.50 per 
pound with importers, basing their opin- 
ions on the overall statistical position, 
predicting a continued rise in prices. 
Advices from Madagascar stated that un- 
sold stocks of beans in the hands of 
exporters amounted to only 50 to 100 
tons which was regarded as extremely 
light since they will have to take care of 
requirements for many months to come. 


SAFROL AT NEW LOW— 

Safrol prices declined to $1 to $1.10 
per pound as the result of a series of re- 
ductions in safrol bearing oils over the 
past several months. Both ocotea cym- 
barum and camphor oils have been 
steadily dropping in price due to keen 
competitive conditions. Toward the close 
of the period under review there were 
rumors in the trade to the effect that 
some suppliers of safrol appeared will- 
ing to shade the inside price of $1 by 
as much as 20 cents a pound. 


BEESWAX, CARNAUBA STRONG— 

Crude beeswax prices were firm in the 
face of limited offerings and a steady 
demand which cut more deeply into avail- 
able stocks. Carnauba wax prices rose 
sharply. The advances were accompanied 
by some fairly substantial sales both spot 
and for future shipment out of Brazil. 
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scientific section program—Apr 82 
21st annual meeting—Jun 35 
Toxicity studies on monoethanolamine 
thioglycolate cold waving lotions, 
Ross Whitman and Martin G. 
Brookins—Jun 49 
Trade literature—Apr 84; May 80; 
Jun 70 
Tremazi, Dr. Sultan Ahmad— 
Essential oils in Pakistan—May 45 
Steam distillation of rose otto in 
Pakistan—Mar 41 
Tube fittings—Apr 54 
21st annual meeting of the Toilet 
Goods Assn.—Jun 35 
Two commercial methods for the pro- 
duction of citrus oils in Florida, 
James W. Kesterson and R. Hend- 
rickson—Feb 35 


U 


Ungerer, William G. founder of Amer- 
ican Perfumer—Mar 73 

Urban, Robert G., executive vice-presi- 
dent of Lambert-Hudnut division 
of Warner-Lambert—Jan 97 

Use of iodophors in cosmetics, Abra- 
ham Cantor, Sylvia Most ane 
Morris Shelanski ; 


Jun 52 
Vv 


van Ameringen-Haebler, Inc.— 
changes officers—Jan 87 
elects new directors—Mar 
Vanilla, Proper’ vanilla 
E. L. Thomas—May 72 
Vaughn, Dr. Thomas H., director of 
Industrial Research Institute— 
May 74 








73 
flavoring, 


w 


Walker, Charles P., Jr., president of 
Ameringen-Haebler, Inc.—Jan 87 
Water demineralizer—Jun 71 
Waterless hand cleanser—Mar 35 
Wax in hair cream—Feb 29 
Wells, F. V.— 
First world congress on essential 
oils—May 43 
Perfumers in profile 
Whitman, Ross— 
and Martin G. Brookins, Toxicity 
studies on monoethanolamine thi- 
oglycolate cold waving lotions— 
Jun 49 
Neutralization in permanent wav- 
ing—Apr 40 
Why management should check scien- 
tific research, Dr. Philip Reichert 
—Apr 47 
Why use royal jelly in cosmetics?, 
R. B. Willson—Jan 31 
Wight, Christian F., president of 
American Society of Perfumers 
—Feb 82 
Willson, R. B., Why use royal jelly in 
cosmetics—Jan 31 


Y 


Yardley, House of, by E. Wynne 
Thomas, reviewed—May 22 

You may be liable for your products, 
Michael J. Thuma—Feb 42 





Jan 40 











